
Alice Cavazzuti
Retail Manager

Milan, Metropolitan City of Milan, 
Italy

Alice's availability should be dis-
cussed

Portfolio link

View proDle on Lweet

Links

dinke:In

Work Preference
docationO Fpen to relocate

PatternO Fpen to u-llmtiEe work

hEployEentO PerEanent Positions

Skills

dea:ers(ip )A:vance:z

PerforEance IEproveEent )A:vance:z

Relation ManageEent )A:vance:z

FrganiSation Tkills )A:vance:z

Pro:-ct Tensitivity )A:vance:z

GiEe ManageEent )A:vance:z

Languages

hnglis(

Italian

urenc(

BerEan

About
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Experience

WRTW Global Retail and Collection Merchandiser
Lolce . Babbana 2 Wov 0103 m Wow

After x years of N-ying e•perience I Eove: to t(e Merc(an:ising Lepartm
Eent| Main :-tiesO 
qCollection Plan base: on sales analysis, Earket tren:s, bran: strategy 
an: iEage 
qCollection NrieDng to t(e Ttyle LepartEent 
qPrice range :eDnition froE In:-strial Cost to Retail Tell F-t for speciDc 
coEEercial reQ-ests 
qTellmIn an: TellmF-t analysis 
qCollection Presentation to Retail an: K(olesale :epartEents 
qGraining Man-al :eDnition an: presentation 
qKK Regions g-i:ance to g-arantee t(e proper pro:-ct Ei• accor:ing 
to t(e Earket nee:s 
q&8 Merc(an:ising GeaE coor:ination on :aily an: weekly -ptiEe :-m
ties an: Eansions Constantly cooperating wit( several :epartEents 
s-c( as Retail, N-ying, Vis-al Merc(an:ising, Ttyle LepartEent, Pro:-ct 
F4ce, Pro:-ction, C-stoEer Tervice, Marketing

WRTW Buyer
Lolce . Babbana T|R|d| 2 Lec 0135 m Wov 0103

I've starte: as an intern in Hi:s :epartEent, after € Eont(s I've been 
proEote: to KoEen's Rea:y Go Kear N-yer| Main :-tiesO 
qTtore or:ers creations m :irectly responsible for t(e N-ying Ttrategy of 
31 h-ropean :oors, Eanaging an average 3 M  b-:get per year 
qTellmF-t analysis t(ro-g( t(e Eain Eerc(an:ising HPIs 
qCoEpetitor's analysis 
qPartnering wit( t(e store Eanagers an: retail :irectors to g-arantee t(e 
proper pro:-ct Ei• accor:ing to t(e Earket nee:s an: to iEpleEent 
regional a: (oc actions to boost sales 
qCon:-cting seasonal trainings on t(e h-ropean b-siness bot( on a 
Q-antitative )sales perforEances an: HPIsz an: Q-alitative )pro:-ct prem
sentationsz level 
qTKFG analysis Constantly cooperating wit( several :epartEents s-c( 
as Blobal Merc(an:ising, Vis-al Merc(an:ising, Retail Marketing, Fperm
ation, C-stoEer Tervice

Account Manager
da uenice Trl 2 May 0135 m Lec 0135

As an Acco-nt Manager I was in c(arge of recr-iting, la-nc(ing an: 
acco-nt Eanaging retailers, setting t(eE -p sellers for s-ccess an: :em
livering new b-siness growt(|
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