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Head of Demand Generation
Aeal)n., LtdC J 2an 0-00 f vow

Eehisnins and ya.ilitatins t(e deli)er– oy a demand seneration htrates– to 
in.lude all elementh • WBM, B0B marketins, ||P, partner, peryorman.e, 
MarTe.(, e)enth, ho.ial media, and email .ommuni.ationhC 
q|rodu.ins and manasins yore.ahth and budseth yor demand seneration 
.ampaisnh • beins a..ountable yor hpend and AIH 
qLeadins and manasins a team N0 RTgS • (elpins to nurture and de)elop 
t(eir .apabilitieh and takins rehponhibilit– yor an– re.ruitment a.ti)it– 
to enhure t(e team ih ejuipped to produ.e and deli)er outhtandins 
initiati)ehC 
qOorkins alonshide ke– htake(olderh in t(e buhinehh to enhure bu–fin 
to and alisnment oy initiati)eh and softofmarket NGTMS htratesieh yor 
produ.t releaheh to t(e wider buhinehh htrates–C 
qHmpro)ement oy .on)erhion rateh a.rohh t(e prohpe.t and .uhtomer 
1ourne– to hupport a.ti)ationh and renewalhC

Director of Global Marketing (IC)
cme, Hn.C J 2an 0-0: f 2an 0-00

Pon)e–ins a unijue )alue propohition in t(e HTFM and gFM FaaF hpa.e 
a.rohh LWTWM, WMA, gMgHW, and 2W|WP 
qBuilt a team oy Marketins leadh to hupport all areah oy t(e marketins 
yun.tion" |rodu.t, Pommuni.ationh, Eemand Generation and Iperaf
tionhC 
qManase team .ollaborationh a.rohh all resionh and liaihins wit( leaderf
h(ip teamhC 
qHntesrate, implement, and deli)er a new PAM, Marketins Wutomation 
F–htem, and operation modelC 
qHmplement )ariouh srowt( (a.kins initiati)eh in a 9teht and learn9 model 
to senerate more srowt(, not onl– in net new prohpe.th, but alho in team 
.apabilitiehC 
qManase t(e produ.tion and implementation oy demand seneration and 
.uhtomer retention .ampaisnhC

Demand Generation Lead, EMEIA (IC)
Plarih Hnternational Hn.C J 2an 0-:z f 2an 0-0:

Brinins t(e )alue propohition oy nof.ode, lowf.ode FaaF holutionh to 
buhinehheh, partnerh, and .onhumerh NB0B, B0B0P, and B0PS in t(e gMgHW 
market 
qHmplement inno)ati)e holutionh, pro.ehh, and pro.edureh a.rohh all def
mand seneration prosramh and marketins operationhC 
qBudsetins, tehtins, anal–xins, and optimixins hear.(, dihpla–, prosramf
mati., and paid ho.ial .ampaisnhC 
qEe)elop endftofend htrates–, .ampaisn e/e.ution, in.ludins email, paid 
hear.(, ho.ial 7 dihpla– adh, and |CAC yrom a.juihition to re)enue heeins 
a %c& in.reahe in new buhinehh re)enueC 
qLed a disital tranhyormation o)er(aul oy marketins and haleh h–htemh 
in)ol)ins people, pro.ehh, and te.(nolos– optimixation oy lead routins, 
yunnel reportins Q tranhparen.–, and .uhtomer data intesrit–C Hn.reahins 
t(e jualit– oy F8Lh yrom M8Lh b– ::0& C 
qEe)elop mehhasins, .ontent Q promotionh yor new produ.t softofmarf
ket NeCsC, Plarih Ponne.tS in .ollaboration wit( marketins .ommuni.af
tionh, produ.t de)elopment, and t(e web team yor .reati)e optimixaf
tionC 
qPollaborate and liaihe between slobal haleh and marketins yun.tionh 
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to alisn .ampaisnh a.rohh worldwide marketh w(ile h(arins a le)el oy 
knowledse and e/pertiheC

Senior Marketing Manager
gnsie Hnhis(tC J 2an 0-:% f 2an 0-:X

ghtablih(ins eners– manasement FaaF holution a.rohh t(e UK and gMgW 
marketh 
qBuildins, manasins, moti)atins, and de)elopins a marketins team .onf
hihtins oy .ontent marketins, PAM, ho.ial media7|A, and brand amons 
ot(er areahC 
qFettins brand pohition and enhurins marketins planh a.rohh multiple 
.(annelh are .o(erent, alisned, and hupport t(e o)erall htrates–C 
qBuild out )alue propohitionh and prosramh to realixe re)enueh, (elpins 
in.reahe re)enue b– ::%& in 0-:%C 
qWnal–xins and deli)erins on ke– metri.h t(at dri)e peryorman.e oy t(ohe 
.(annelh, in.ludins but not limited to" P|P, LTV, PTA, P|W, P|M 
qManase t(e disital marketins automation pro.ehh and work3ow, w(ile 
h(apins and dri)ins t(e disital marketins htrates– t(rous( nurture .amf
paisnh, drip .ampaisnh, and U6 uhins platyormh hu.( ah, |ardot and 
Falehyor.eC

Digital Marketing Consultant
W L 4 Media J 2an 0-:' f 2an 0-:

Pontra.t .onhultins wit( international FaaF .orporationh hu.( ah, Palf
liduh Ploud NGerman–S, FREP Ereamyor.e NUFWS, Iutbrain NUFWS more 
upon rejuehtC 
qPreatins, implementins, and deli)erins ho.ial media and in3uen.er 
marketins htrates– to a.ti)ate hponhorh(ip NB0BS and ti.ket haleh NB0PSC 
qEe)elop a htrates– and implement a proa.ti)e pro.ehh yor .apturins 
.uhtomer re)iewhC Monitor online ratinsh and rehpond a..ordinsl–C 
qPreate and deli)er prehh releaheh, media relation h .ontent, ho.ial media 
.ontent, and hpeakins propohalhC 
qMonitor e e.ti)e ben.(markh Nbeht pra.ti.ehS yor meahurins t(e impa.t 
oy Fo.ialMedia, ||P, and FgM ad .ampaisnh w(ile ad)ihins on ad1uhtf
menth to marketins htrates– w(ere neededC

Social Media and Public Relations Manager
Vip TV |rodu.tionh J 2an 0-:0 f 2an 0-:'

|lan and dire.t publi. relationh prosramh dehisned to .reate and mainf
tain a ya)orable publi. imase yor t(e .lient bot( online and o ineC 
qPreate marketins and promotional materialh, bot( print and ele.troni. 
NeCsC ho.ial media .reati)e pohth, )ideo, 3–erh, et.CSC 
qOork wit( in3uen.erh to e/pand on rea.( and brand awarenehhC Fetf
tins hpe.iD. K|Hh to meahure in3uen.er marketins e orth and AIH NeCsC 
a)erase ensasement" .li.kh, likeh, h(areh, rea.tionh, .ommenth, brand 
mentionh et.S 
qPop– edith, prooyread, and re)ihe .ommuni.ationh a.rohh all .(annelh 
in.ludins in3uen.er .ontent and audien.e relati)it–C 
qPreate and deli)er prehh releaheh, media relation h .ontent, ho.ial media 
.ontent, and hpee.( propohalhC 
qHdentiy–, de)elop and e/e.ute .ommuni.ationh htrates– yor ke– media 
.onta.th and .uhtomer reyeren.ehC

Social Media and Digital Marketing Consultant
Fo.ial Lite Hn.C J 2an 0-:- f 2an 0-:0

Hmplement and build on htratesieh uhins marketins toolh hu.( ah, FERP 
PAM, Marketo and 4oothuiteC 
qI)erhee dehisn NRa.ebook Timeline .o)er, proDle pi.tureh, t(umbnailh, 
adh, landins paseh, Twitter proDle, and bloshSC 
qPurate rele)ant .ontent to rea.( t(e .lient h ideal .uhtomerh )ia ho.ial 
media platyormhC 
qPondu.t online ad)o.a.–, in3uen.er prosrammeh, and open htream yor 
.rohhfpromotionhC 
qEe)elop and e/pand .ommunit– and7or blosser outrea.( e orthC 
qMonitor e e.ti)e ben.(markh Nbeht pra.ti.ehS yor meahurins t(e impa.t 
oy Fo.ial Media .ampaisnhC Wnal–xe, re)iew, and report on e e.ti)enehh 
oy .ampaisnh to ma/imixe rehulthC


