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Languages

hnglis( )FluentG

merHan )FluentG

Frenc( )FluentG

About

vabing (ad t(e c(ance to libe aIroad since '9H y qears old, '9be debelopped great 
interpersonal skills and can adapt to new situations .uicklqB Weing an aHIitious and 
curious indibidual, ' eHIrace new c(allenges t(at enaIle He to growB 6it( ober f 
qears ox e&perience in product HanageHent, ' (abe debeloped a great capacitq to 
understand consuHers L create iHpactxul strategq and mo to Market plansB Rooking 
xor a new c(allenge, ' would lobe to Iring Hq e&pertise and passionate personalitq 
to IeneDt qour coHpanq9s growt(

WANOES 6KAThE 6'|v

Ndidas

Experience

Senior Product Marketing Manager Men's
Ndidas J 2un 101- : Eec 101-

: AesponsiIle xor t(e xull Men9s training apparel Iusiness; fB1 Hillion 
pieces€ --7 Hillion 5 net sales 
: Reberaging user researc( L Irand strategq to create consuHer winning 
products 
: Wuilding Harketing caHpaigns wit( t(e (elp ox our coHHunications 
teaH to proHote our newest collections 
: AedeDning t(e positioning ox Ndidas |raining wit(in t(e Dtness indus:
trq 
: Wuilding and Hanaging relations(ips wit( cross:xunctional teaHs in:
cluding designers, sales, engineers and debelopers 
: Nnalqsing .ualitatibe and .uantitatibe TP's to iHpact t(e categorq di:
rection

Product Marketing Manager Men's Training
Ndidas J 2un 10-y : 2un 101-

: AesponsiIle xor t(e relaunc( ox adidas9 entrq lebel sport apparel oCer 
including z Hillion pieces gloIallq and f- Million 5 Oet sales 
: Uonducting Harket researc( to unlock new opportunities xor t(e Iusi:
ness unit 
: Ureating t(e Drst digital ranges xor Ndidas9 Npparel collection
: Krganijing birtual and in person ebents to identixq consuHer needs 
L painpoints to adapt our product strategqB )6eIinars, Product testing, 
Product VideosBBBG

Category Manager North America
Ndidas J Sep 10-y : Eec 10-y

: Managing and xorecasting order .uantities xor t(e nort( aHerican Har:
kets 
: Nnalqsing TP'9s in order to inFuence and dribe Iusiness proDtaIilitq 
: Gnderstanding and tailoring product oCer to t(e nort( aHerican region

Assistant Marketing Manager Men's Training
Ndidas J Eec 10-f : 2un 10-y

: Wreaking down gloIal categorq strategq to concept lebel 
: Eribing product creation process xroH range planning, design p(ase 
and (andober to 

   Harkets wit( t(e w(ole cross:xunctional teaH 
: Wuilding and delibering product strategq plans wit( consuHers in HindB 
: Eribing t(e integration ox product related Irand initiatibes and tec(:
nologies

Sales Representative Originals Footwear & Apparel
Ndidas J Maq 10-f : Oob 10-f

https://www.dweet.com/
https://www.dweet.com/consultants/bKsxWqsqG


: AesponsiIle xor 1 Hillion euro sales wit( keq accounts suc( as Sport 
1000 and 'ntersport 
: AesponsiIle xor t(e Iuqing daqs proHect in t(e diCerent s(owrooHs in 
FranceB 
: UustoHer portxolio HanageHent, sell in, inboice, Iacklogs 
: Aestructuration ox Ndidas Kriginal9s distriIution


