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Bourly Consulting, Permanent Positions

Skills

(ran: Marketing vH:)ance:b

Strategic Planning vH:)ance:b

A)ent Marketing vH:)ance:b

PuRlic Telations vH:)ance:b
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hra:e Sxow Coor:ination vH:)ance:b
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About

Senior Marketing ANecuti)e an: (ran: Strategist wxo Relie)es txe power of story-
telling Inspirational an: cross-functional lea:er
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Experience

BRAND MARKETING STRATEGY ADVISOR
 2 Hpr 0•00 - Wow

Supporting lifestyle Rran:s to :e)elop Rran: narrati)es, implement 
Rran: strategies an: cross functional marketing gameplans

Football Category Brand Manager
Wike hurkey 2 Mar 0•00 - Dec 0•00

Teporting to Marketing Director 
3De)elop an: lea: 6q• category Rran: plans for Wike EootRall in hurkey 
3dea: txe cross functional team witx category Rusiness )ision, strategic 
roa:map, an: seasonal category priorities 
3DeLne state of txe art Rran: positioning txrougx totally uni'ue an: en-
gaging mo:el in Pro, Hmateur an: Urassroots segments witx consumer 
centric pxysical an: :igital programming 
3De)elop cross functional category strategy, lea: local insigxt generation 
for seasonal pro:uct launcxes, Rran: initiati)es, cluRs an: fe:erations, 
contracte: atxletes, an: in.uencers 
3dea: seasonal team Qersey creati)e an: seasonal apparel collection 
process for hurkisx EootRall Ee:eration, Ualatasaray, an: hraRzonspor 
EootRall CluR;s witx UloRal EootRall Design team# De)elop an: :ri)e 6q• 
Rran: strategies witx stakexol:ers an: manage txe retail Rusiness to 
le)erage all stakexol:ers 
3De)elop an: eNecute new ways to get un:er txe skin of hurkisx footRall 
consumer an: fans1 create separation in txe marketplace witx Rreak-
txrougx Rran: initiati)es le: Ry :igital Success hrackO Wike EootRall cat-
egory create: separation witx clear 4+ position in Wike hurkey xistory 
for all (usiness GPI & (ran: attriRutes for Eootwear, Hpparel an: di-
cense: (usiness# Success hrackO Ualatasaray EC collection sol: out witx 
+,6M pieces witx dions are Bunting campaign :uring 0•+0-+6 Auropean 
Cxampions deague# UloRally 46 in cluR kits collections sell txrougx after 
(arcelona EC an: Mancxester Ynite:# Success hrackO (rief an: dea: txe 
hurkisx Magician Rran: campaign for Korl: Cup 0•+5# hxe most :igitally 
engage: campaign vto-:ateb in hurkisx sports xistory :e)elope: witx 
Kei:en%Genne:y UloRal#

Marketing Manager
hY(FTU CHTdS(ATU (K 2 Sep 0•00 - Dec 0•00

Teporting to VP, Marketing 
3Prepare Rran: strategy, positioning, pricing structure, txe manage-
ment of import process, legal an: regulatory aJairs, agreement commit-
ments an: )olume targets of CarlsRerg, Uuinness, deJe an: Boegaar:en 
Rran:s# v(ran: miN xol:ing 598 market sxare an: 998 )alue sxare of 
total companyb 
3Hnalyze competitor;s pricing an: pro:uct miN to ensure competiti)eness 
in txe source of Rusiness aligne: witx P&d targets of premium Rran:s 
portfolio 
3Plan an: manage txe sell-in an: sell-txrougx Ru:get for txe category, 
'uarterly reporting to International (ran: Uroups an: company;s gloRal 
(oar: of Directors 
3Manage Rran: marketing an: e)ent-sponsorsxips Ru:get 
3De)elop In-store retail an: BoTeCa marketing strategy, manage PFS 
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Czecx supply witx cooperation witx supplier companies, International (ran: 
Uroups, an: cxannel :e)elopment teams 
3PT, e)ents, celeRrity en:orsements an: sponsorsxip management for 
premium Rran:s category 
3dea: seasonal e:ucations of Rusiness partners, :ealers, tra:e mar-
keting, mercxan:ising teams, BoTeCa staJ, sales representati)es, an: 
Rran: amRassa:ors 
3dea: all market researcx an: consumer insigxts, analyze txeir Ln:ings, 
report to (oar: of Directors co)ering montxly H#C#Wielsen, Consumer 
segmentation sur)eys, new pro:uct launcx monitors, taste tests, all 
a:-xoc sur)eys for competitor analysis

Nike Sportswear Category Brand Director
Wike AB| 2 Hpr 0•00 - Fct 0•00

Teporting to AMAH Marketing Vice Presi:ent dea: Wike Sportswear cate-
gory an: Rran: teams across Tussia, hurkey, Ureece, Polan:, Czecx Te-
puRlic, Israel, Mi::le Aast, Bungary, Croatia on Rran: )ision an: seasonal 
eNecutions# 
3TesponsiRle for category strategy, annual game plan an: regional 
growtx :ri)ers# Pro)i:e a clear )ision an: :irection to txe country teams 
witx rele)ant oRQecti)es an: GPI;s 
3De)elop regional Rran: plan an: gui:elines to ensure consistent eN-
ecution of pro:uct launcxes an: Rran: acti)ations in markets# Teport 
Tegional eNecutions to UloRal (ran: 
3Dri)e planning process of local sports moments & Rran: enaRlement 
initiati)es witx country teams to enxance txe category across Central 
Aastern Aurope 
3Hct as UloRal lea: for BF+q Wike Sportswear UloRal SneakerRoots 
dauncx A)ent in Moscow Success hrackO Wike Sportswear an: Sneakers 
Lrst time Recome 4+ Rran: in all key cities of Central Aastern Aurope for 
all (ran: attriRutes among teens an: young a:ults vBF+9 UloRal (ran: 
Strengtx Monitorb

Brand Manager
(ritisx Hmerican hoRacco 2 şul 0•00 - Sep 0•00

Teporting to Uroup (ran: Manager 
3dea: Rran: ac'uisition process an: corporate communications plan for 
hekel, txe former state-owne: toRacco company, un:er (ritisx Hmerican 
hoRacco portfolio 
3De)elop new Rran: arcxitecture of Bouse of hekel, reposition txe 
Rran: portfolio, :e)elop new Rran: essence an: consumer segmenta-
tion gui:elines# De)elop new )isual i:entity gui:elines, Rran: Rooks for 
q Rran:s un:er Bouse of hekel witx U0 don:on an: Fgil)y Korl:wi:e 
3De)elop new pricing structure, Rran: optimization an: migration plan 
for :iscontinue: SGY;s across txe portfolio 
3dea: txe 'uality impro)ement process of hekel portfolio in terms of 
manufacturing, packaging, an: retail 'uality in:eN1 packaging format 
an: :esign uplift in Bouse of hekel Rran:s witx U0 don:on, upgra:e 
packaging stan:ar:s compliant witx (Hh gloRal 'uality stan:ar:s 
3dauncx hekel 0••+ hur'uoise txat slows :own sxare of market :ecline 
in hekel portfolio an: :ramatically turne: aroun: txe total Rran: market 
sxare v% +•8 market sxare in 6 montxsb 
3dauncx hekel 0••• ANport, Lrst :uty free Rran: of txe market1 witx 
eNcellence in eNecution, selecte: as txe Rest practice in (Hh AMAH region 
in 0••  v+98 segment sxare in Duty Eree in q montxsb 
3De)elop new packaging inno)ations, :iJerentiate: PFP tools, mer-
cxan:ising :isplays an: promotional plans to support txe Rran: un:er 
restricte: Rran: marketing con:itions in a :ark market en)ironment, 
Recomes a success story an: sets an implementation Rencxmark Ry 
competition

Product Manager
GFPHj CFSMAhICS 2 şun 0•00 - Sep 0•00

Teporting to Marketing Manager TesponsiRle for Dalin v(aRy Careb, Voila 
vBair Colorb an: Sesu vPersonal Careb (ran:s 
3De)elop an: eNecute 6q• Rran: plans an: tra:e marketing initiati)es 
for Dalin Gi:s, Dalin Personal Care, Dalin Bousexol:, Voila Bair an: Sesu 
Depilatory pro:ucts for national scope an: international markets 
3Plan an: coor:inate Rran: communications inclu:ing hV a:)ertising, 
me:ia planning, promotions an: PT an: e)ents 



3dea: new pro:uct :e)elopment an: launcxes for Dalin di'ui: Detergent 
& Softener, Voila Bigxligxt Git, Sesu waN stripes

Head of Brand
(AŞMAW, MHŞBFFdH UTFYP TAhHId IWVAShMAWhS 2 Hpr 0•00 - şul 0•00

Teporting to Ueneral Manager F)erseeing WetKork an: Di)arese Rran:s 
represente: in +5  own stores an: e#com operating in hurkey# 
3Set Rran: )ision an: annual marketing oRQecti)es across (ran: Design, 
(ran: Communications, Me:ia & PT, Digital Marketing, Visual Mercxan-
:ising, A)ents, Sponsorsxips an: CollaRorations 
3Plan, implement an: manage Rran: strategy an: UhM game plan 
3Te)iew an: manage Rran: image campaigns an: 6q• seasonal contents 
across all marketing pillars 
3(uil: an: keep txe marketing Ru:get in cxeck 
3hrack Rran: GPIs on a regular Rasis an: present reports to txe (oar: 
an: In)estors# 
3Kork witx sales an: tra:e marketing teams for txe :e)elopment an: 
customer an: consumer Qourneys 
3dea: new Rusiness :e)elopment initiati)es an: Rran: collaRorations

Brand Manager
HDIDHS UTFYP 2 şun 0•00 - şul 0•00

Teporting to Marketing Director TesponsiRle for Rran: management an: 
mercxan:ising for TeeRok footwear, apparel, accessories in hurkey# 
3De)elop an: implement range pricing an: margin strategy, track an: 
analyze sales )olume, outlet performance an: stock le)els of actual 
season, :eli)er mi:-season entries from regional limite:-e:ition assort-
ments wxere txere is a potential for :omestic market# 
3Coor:inate Rran: marketing an: sports marketing acti)ities working 
witx cross functional :epartments an: txir: parties 
3De)elop an: eNecute 6q• communications plans, in-store eNecutions, 
an: )isual mercxan:ising gui:elines 
3Communicate witx Rran: amRassa:ors, in.uencers, contracte: atx-
letes, an: in.uencers# dea: Rran: e)ents an: sponsorsxips

Global Marketing Director
des (enQamins 2 Hpr 0•+  - şul 0•+

Teporting to CAF TesponsiRle for txe gloRal positioning of des (enQamins, 
a hurkisx luNury streetwear laRel, articulating txe )alue propositioning 
an: Rran: :istinction wxile Ruil:ing txe Rran: worl:wi:e# hranslating 
Rran: messaging to Ruil: awareness an: :eman: capture in key mar-
kets# 
3(uil: txe annual gloRal marketing strategy an: :ri)e consumer Qourneys 
for key markets, IstanRul, Wew Şork, DuRai, Paris, Milano# De)elop Rran: 
an: retail game plan txrougx a roRust omni-cxannel approacx le: Ry 
:igital 
3Create xigx-impact, go-to-market plans to support txe launcx of sea-
sonal collections, lea: fasxion sxows an: sxowroom operations in Wew 
Şork an: Paris partnering witx Sales teams to :ri)e growtx in wxolesale 
an: online Rusiness 
3dea: Rran: creati)e an: sales support materials inclu:ing customer an: 
in:ustry presentations, marketing collateral, an: all sales an: cxannel 
support tools, fasxion sxows an: gloRal e)ents 
3dea: gloRal an: local collaRorations vPuma UloRal, Coca Cola UloRal, 
dacoste AMAH, (looming:ale;s MA, (e ikta  EootRall CluR hurkeyb, Rran: 
communications, entertainment, an: in.uencer marketing 
3AnaRle teams Ry gi)ing a clear gui:ance in line witx txe gloRal :irection 
an: casca:ing txe rigxt Ueo point of )iew

Category Lead
Wike Sportswear hurkey 2 Dec 0•++ - Hpr 0•+

EootRall (ran: Manager
AMAH Sportswear (ran: Director
hurkey Sportswear (ran: dea:


