
Buonamici Car-
lotta
International Sales strategy 
manager

Florence, Metropolitan City of Flo-
rence, Italy

Buonamici is Available to work

Portfolio link

Portfolio Vle

wieD proVle on LDeet

Work Preference
:ocationO Epen to relocate

PatternO Epen to Full time or Part time 
Dork

AmploymentO Permanent Positions, Free-
lance Tssignments

Skills

deam :eahers(ip vTh)ancehG

deam Management vTh)ancehG

xoal Setting vTh)ancehG

A…perienceh Sales Professional vThN

Competiti)e Lialogue vTh)ancehG

Strategic Tlliances vIntermehiateG

Languages

Italian vWati)eG

Anglis( vFluentG

Spanis( vBasicG

Frenc( v|ork ProVciencyG

About

Sales Strategies Le)elopment anh A…ecution R Supplier belations(ip ManagementR 
Prohuct :aunc( Market anh Competitors Tnalysis R Enline anh EQine Prohuct 
ListriUution R :eahers(ip anh deam Builhing z.T :I FICT dI E WS P bE FI: A xloUally 
competiti)e, goal orienteh, anh customer-focuseh sales manager, o'ering e…ten-
si)e e…perience in account management as Dell as sales anh Uusiness operations in 
fas(ion Uranhs across large anh small organiqationsK Trmeh Dit( pro)en recorh of 
success in managing international clients; portfolio, heVning customer anh market 
hynamics anh reHuirements, anh penetrating groDing neD markets t(roug(out 
.ST anh AuropeK /noDn for leah-Uy-e…ample leahers(ip approac(, hehicateh to 
he)elop, train, anh mentor competent teams to empoDer t(em to ma…imiqe t(eir 
potentials toDarh ac(ie)ement of common goalK A'ecti)e at estaUlis(ing strong 
relations(ips Dit( clients D(ile collaUorating Dit( all le)els of managementK Multi-
lingual in Italian, Anglis(, anh Frenc(J con)ersant in Spanis(K

BbTWLS |Eb/AL |Id2

ColumUus BU Alena x(isellini :u…ury 2anhUags xuess Aurope �

xuess Italia :iase Tccessories :.ISTwITbEMT Pinko0crisconf

Pitti Immagine Sufam Srl de…ere Th)isors PteK :th

Experience

Luxury and Fashion Sales Consultant
de…ere Th)isors PteK :th R 1an �j��

Partnereh Dit( Lisaya o9cial prestigious d(ai fas(ion Uranh knoDn for 
its lu…urious touc(es anh (ig(ly sourceh faUrics anh uniHue collectionsK 
Supporteh Lisaya in Vnhing a suitaUle histriUutor in Aurope to e…panh in 
t(e regionK

Key Account Manager
xuess Italia R 

Area Manager
Pinko0crisconf R 

Special Sales
:.ISTwITbEMT R 

Freelance
Pitti Immagine R 

PR
ColumUus BU R 

Luxury and Fashion Sales Consultant
Sufam Srl R 1an �j�j - 1an �j�4

Tssume full responsiUility for launc(ing one of t(e company;s fas(ion 
Uranh, 1i |on C(oi, in t(e gloUal market 
Y.se strategic approac(es in o'ering Uespoke Uusiness he)elopment for 
lu…ury anh lifestyles Uranhs

Luxury and Fashion Sales Consultant
:iase Tccessories R 1an �j�j - 1an �j�4

dook c(arge of he)eloping a strategy to launc( of (anhUags anh 7eDels 
Uranh across mehium anh (ig( market

https://www.dweet.com/
https://www.linkedin.com/in/carlotta-buonamici/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/lK6n45X_M


Market Research
 R 1an �j45 - 1an �j�j

Commercial Director
Alena x(isellini :u…ury 2anhUags R 1an �j43 - 1an �j45

Manageh online anh oQine histriUution of t(e Uranh, anh he)elopeh 
oQine anh online sales anh marketing strategies D(ile reporting hirectly 
to t(e Presihent anh CFE 
YCreateh collection construction relateh to strategy, range, anh price 
YPro)iheh assistance in he)eloping a gloUal prohuct strategy for Doman;s 
leat(er goohs Uaseh on t(e Uranh;s creati)e hirection 
YPerformeh analysis of market anh competitors as Dell as sell-in anh 
sell-out 
YLeVneh line-s(eets, pricing, anh e-commerce geo-pricing anh ahminis-
tereh e-commerce Uuying 
YFacilitateh UrieVng of t(e collection in s(oDrooms �
YE)ersaD sales campaigns in hi'erent locations, suc( as Milan, Paris anh 
WeD 8ork, .ST Career 2ig(lig(tsO � Lro)e suUstantial groDt( in turno)er 
anh of numUer of hoors, from % in �j43 to 44  hestinations in �j45 � 
Successfully manageh top accounts DorlhDihe, incluhing Weiman Marcus 
WeD 8ork, Saks jt( T)enue WeD 8ork, Berghorf xoohman WeD 8ork, 
xeorge C wancou)er, xalerie :afayette Paris, 1osep( Paris, /aLe|e Berlin 
anh

Area Manager Italy
xuess Aurope � R Tug �jj5 - 1un �j4

beporteh to senior )ice presihent Aurope vSwP A.G anh Italian commercial 
hirector vICLG 
Y2elh accountaUility for t(e histriUution of (anhUags anh accessories in 
Italy, D(ile (anhling 4  D(olesale clients anh 3  retail clients 
YSuper)iseh a V)e-people team, D(ic( consisteh of tDo sales accounts anh 
t(ree customer ser)ice agents 
YConceptualiqeh Uusiness plan Uaseh on criteria agreeh upon Uy senior 
management, anh e…ecuteh anh coorhinateh he)elopment of action 
plans in orher to penetrate t(e market 
YManageh recruitment anh performance of Sales Tccounts team, anh 
researc(eh on neD licensing retail stores 
YConhucteh sales analysis anh post-sales strategy heVnition accorhing to 
t(e agreement Dit( SwP A. anh ICL 
YPresiheh o)er meeting in SDitqerlanh to heVne sales strategy Career 
2ig(lig(tsO � Ser)eh as hri)ing force in increasing turno)er Uy more 
t(an 44  UetDeen �jj  in �j44 � Capitaliqeh on e…pertise in (an-
hling key accounts incluhing Tnhy-Crema, Butti-Como0:ecco, Ma…imil-
ian Bressanone, Bussola-Mestre, Mengotti-wicenqa, Fango-MilanoMarit-
tima, Streni-CKMarc(e, :axalleria-Montecatini, anh Pierre-Bolqano ATb-
:IAb CTbAAb


