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Skills

Marketing (trategA dHv)ancevB

hranv Hwareness dHv)ancevB

MyLticyLtyraL Marketing dHv)ancevB

(fopper Marketing dHv)ancevB

hranv De)eLopment dHv)ancevB

hyvget Management dHv)ancevB

Sreati)e hrieIs d2ntermeviateB

Sonsymer 2nsigft d2ntermeviateB

hysiness 2nsigfts d2ntermeviateB

hxS Marketing dHv)ancevB

hranv Management dHv)ancevB

hranv Hrcfitectyre d2ntermeviateB

2nternationaL Marketing d2ntermeviateB

DigitaL Marketing d2ntermeviateB

DigitaL Mevia d2ntermeviateB

Sampaign Management dHv)ancevB

Marketing dHv)ancevB

About

H syccessIyL marketing Leaver witf a pro)en track recorv in creating ebceptionaL 
strategies to vri)e tfe .ysiness Iorwarv, consistentLA veLi)ering e•ecti)e resyLts 
in a cfaLLenging marketpLaceq 4 (trong anaLAticaL skiLLs, generating figfLA creati)e 
soLytions anv operationaL impro)ements, astyteLA cfaLLenging tfe statys &yo 4 :ev 
tfe marketing team veLi)ering T Aears oI recorv (aLes - Eh2R at (ypervryg 4 Esta.;
Lisfev tfe promotionaL proposition Ior tfe Layncf oI LoAaLtA carv anv S5M1 ongoing 
sypport, anaLAsis anv ve)eLopment saw tfe programme grow to tfe Ttf Largest 
in tfe UK in £ Aears 4 Dro)e tfe creation oI a new .ranv pLatIorm, o)ersaw cam;
paign ve)eLopment anv Layncf, cfanging .ranv perception tfroygf av)ertising, 
mevia, cystomer ebperience anv internaL commynicationq 4 De)eLopev vAnamic 
anv cofesi)e teams Ior systainev syccess, nyrtyring anv coacfing taLent 4 DeLi)erev 
3qx£miLLion sociaL IoLLowers tfroygf tfe creation oI a foListic content marketing 
strategA 4 (yccessIyLLA createv tfe GRM strategA oI ownev anv own .ranv ranges 
veLi)ering 0NWWm pa

h5H–D( 'P5KED '2RC

uamiLA :ea)e CoLLanv - harrett 2nternationaL

Moocfies RecfnoLogA | SfiLvrenQ( (mart Ffone (ypervryg (tores

(ypervryg (tores FLc

Experience

Global Marketing Director
Moocfies RecfnoLogA | SfiLvrenQ( (mart Ffone 7 ue. xWxx ; (ep xWxx

Esta.Lisfev .ranv Iocys to ve)eLop .ranv consistencA to ena.Le Layncf 
into new territories witf a consistent tone oI )oice anv )isyaL iventitA, 
wfiLst aLLowing reLe)ant LocaLisation in tfe marketq (eLectev Hcfie)e;
ments 
4Generatev Leavs anv .yiLt initiaL reLationsfips to vri)e retaiL roLe oyt into 
x coyntries, veLi)ering 6T saLes oI 0£WWk anv ebpectev recyrring re)enye 
oI 0j£Wkq 
45eLayncfev tfe .ranv in x coyntries anv sypportev ebpansion into 
T avvitionaL coyntries, pro)iving coyntrA;specilc marketing packages 
re9ecting tfe specilc re&yirements oI tfe LocaL market, veLi)ering 6T 
saLes oI 0Tm anv ebpectev recyrring re)enye oI 0Jmq 
4Sreatev .ranv )ision, mission, anv )aLyes statements to sfape tfe vi;
rection oI aLL Iytyre cystomer commynications anv createv .ranv gyive;
Lines to ensyre consistent veLi)erA across aLL toycfpointsq 
4SoLLa.oratev witf tfe SRP - (aLes virector on a range ebtension proYect 
to .yiLv a (eniors (mart Ffone 'atcfq Sreatev a new .ranv, )isyaL 
iventitA anv tone oI )oice anv wrote aLL content Ior tfe new we.siteq

Family Leave
uamiLA :ea)e 7 –o) xW3@ ; %an xWxx

Head of Marketing UK&I
CoLLanv - harrett 2nternationaL 7 %an xW3@ ; Pct xW3@

Esta.Lisfev an integratev vesign anv retaiL marketing Iynction co)ering 
aLL marketing mib areas anv introvycev cystomer insigft to aLL stages oI 
tfe vesign processq (eLectev Hcfie)ements 
4SriticaLLA re)iewev aLL commerciaL marketing acti)itA, createv - intro;
vycev cystomer caLenvar Ior u…xW pLanningq SompLetev tfe u… xW .yv;
geting process, veLi)ering sa)ings oI 0Nm 8 xj" 
4Sreatev integratev vesign styvio creating aLL assets Ior vigitaL marketing, 
sociaL mevia, print, in;store anv provyct vesign anv ve)eLopmentq 
4SoLLa.oratev witf tfe GLo.aL .ranv virector on new .ranv positioning, 
createv new .ranv gyiveLines anv roLL;oyt strategA Ior impLementing anv 
commynicating tfe new .ranv Ior tfe UK-2q 
4:ayncfev Ioov;to;go triaL into £ stores, in;store vesign anv vispLaA, 
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Fitcfing 2veas dHv)ancevB

(trategic hranv Fositioning dHv)ancevB

hranv (trategA dHv)ancevB

DigitaL (trategA d2ntermeviateB

hranving - 2ventitA dHv)ancevB

Sreati)e Fitcfing d2ntermeviateB

uieLv Marketing d2ntermeviateB

Systomer Ebperience d2ntermeviateB

hranving dHv)ancevB

(ociaL Mevia d2ntermeviateB

(ociaL Mevia Hv)ertising d2ntermeviateB

Fartnersfip De)eLopment d2ntermeviateB

VaLye Fropositions dHv)ancevB

E;commerce d2ntermeviateB

EmaiL Sampaigning d2ntermeviateB

S5M Frogram Management d2ntermevi

F5 d2ntermeviateB

Systomer (er)ice d2ntermeviateB

Languages

EngLisf d–ati)eB

go;to;market strategA, LocaL marketing - F5 sypport anv Iramework Ior 
W store roLLoytq

Head of Marketing
(ypervryg (tores FLc 7 Mar xW3T ; %an xW3

(yccessIyLLA Lev a team oI xN, virectLA responsi.Le Ior tfe IyLL 03Wm pLys 
net marketing .yvgetq Rfe most senior marketeer1 ownev tfe )aLye 
proposition anv aLL cystomer commynicationsq (eLectev Hcfie)ements 
4Pwnev anv ve)eLopev tfe N;Aear strategA tfe .est, most weLL;consiv;
erev anv commerciaL marketing strategA tfat 2 fa)e seen  dUK .oarv - 
senior Cong Kong stakefoLvers at .yvgeting re)iewB 
45eworkev tfe .yvget to veLi)er tfe .ysiness seasonaL saLes targetsq 
Pyr Longer;term .ranv o.Yecti)es cost;e•ecti)eLA create a viscretionarA 
pot to triaL new mevia opportynities incLyving PPC, sponsorsfip, anv 
partnersfipsq 
4De)eLopev a seasonaLLA reLe)ant omnicfanneL campaigns programme, 
ebecytev across travitionaL anv vigitaL mevia, veLi)ering voy.Le;vigit 
growtf vyring keA seasonaL traving periovsq 
45ein)entev go;to;market strategic Iramework Ior tfe Layncf oI aLL own, 
ownev anv ebcLysi)e provyct –FDq 
4Fioneerev tfree new store propositions to re)erse IootIaLL vecLine, in;
trovycev new .ranving, provycts anv ser)ices, vigitaL cystomer ebperi;
ences, anv LocaL av)ertising moveL, e)aLyating perIormance anv roLLing 
oyt syccessIyL eLements across £WW storesq

Senior Marketing Manager – Promotions, Price & PoS
(ypervryg (tores FLc 7 %an xW3W ; Mar xW3T

(yccessIyLLA ve)eLopev anv operatev tfe pLanning anv veLi)erA oI pro;
motion - price proposition anv veLi)erev acti)itA across aLL cfanneLs anv 
territoriesq (eLectev Hcfie)ements 
4E•ecti)eLA Lev anv ve)eLopev a team oI 33 tfroygf a periov oI signilcant 
cfange 
4Delnev tfe promotion anv pricing proposition1 creating anv avmin;
istering a .ysiness tooL to e)aLyate perIormance to sypport tfe )aLye 
position wfiLst mabimising prolta.iLitA 
4De)eLopev anv veLi)erev LocaL marketing proposition, ensyring .ranv 
consistencA wfiLst veLi)ering soLytions to sypport storesQ LocaL market 
cfaLLenges

Marketing Manager – Promotions
(ypervryg (tores FLc 7 (ep xWWT ; %an xW3W

E•ecti)eLA vro)e anv cross;IynctionaLLA managev tfe promotion pLan;
ning anv cystomer researcf Iynctionsq 
4(a)ev N£WW foyrs per promotion e)ent in;store, Lev tfe proYect team 
anv veLi)erev store;specilc Fo(q

Promotions Planning Manager
(ypervryg (tores FLc 7 (ep xWWx ; (ep xWWT

:ev tfe promotions pLanning process, increasing promotionaL participa;
tion to T£"q

Promotional Display/Point of Sale (PoS) Manager
(ypervryg (tores 7 Hyg xWWW ; (ep xWWx

Managev tfe team, tfe agencies anv tfe creation, provyction anv ve;
Li)erA oI aLL FromotionaL Fo(q

Promotion's Assistant /Marketing Assistant
(ypervryg (tores FLc 7 MaA 3@@  ; Hyg xWWW

to Store Supervisor
(ypervryg (tores FLc 7 Hyg 3@@N ; MaA 3@@


