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About

1)er 0y 'earsx ebperience in umsiness Ie)eDop-ent in (ig(qenI jeweDDer', t(e 
c(e-icaD inImstr', anI t(e cos-etic inImstr', efmippeI -e wit( a s'nerg' o. t(e 
saDes .orce anI -arketing Ii-ension, especiaDD' IigitaD -arketing anI sociaD -eIia 
-anage-entA Ks a Iri)en anI eRcient co--mnicator, E a- aIept at trans-itting a 
uranIxs )aDmes to cDients wit( pro.essionaD aI)ice, strmctmring -mDtiqc(anneD -arq
keting pDans to ebpanI t(e consm-er uase, .orecasting t(e increase in saDes, anI 
tracking reDati)e SPEsA BmrrentD' seeking t(e rig(t opportmnit' to .mrt(er Ie)eDop 
-' skiDD set in a creati)e en)iron-ent anI contriumte -' ebpertise to a prestigioms 
co-pan'A

OWKNLT H1WShL HEJ|

B|KNhd B(e-uriIge EnternationaD BorpA B(e-uriIge EnternationaD BorpA,

La'om 2eweDr' 2xT 2eweDDer' BoA, dtIA dions BDmu EnternationaD, Nm Tkin

JripeD 2eweD BoA,DtI

Experience

Marketing Manager
La'om 2eweDr' 8 2mn Gy0U q Ma' GyG0

q LelneI anI i-pDe-enteI uranI co--mnication strategies to increase 
uranI awareness 
qManageI t(e aI)ertising umIget anI set mp SPEA 
qBreateI KIs s'nerg' u' owneI, earneI, anI paiI c(anneDsA 
qMarketeI umsiness u' Th1 anI PPB vzoogDe searc( engineC 
q/tiDiYeI sociaD -eIia to increase traRc u' aI)ertising vBPB: BPMC 
qWesponsiuDe .or content -anage-ent anI eIitoriaD caDenIars .or weuq
sites, uDog posts, anI sociaD -eIia vFO, Ez, 6J, dineCA 
qKcfmireI JKs )ia -mDtiqc(anneDs, eAgA, hB, Di)e strea-ing, aRDiateI partq
ners, ebpo, works(ops, etcA 
qLi7ereI saDes strategies .or OGB & OGO 
qTta'eI to -arket trenIs )ia leDI )isits~ |S s(ow & -arket researc( on 
2apan, Tingapore, anI B(inaA

Sales Representative
B|KNhd 8 2an Gy0U q Ma' Gy0U

q TpeciaDiYeI in H&2 
qOmiDt trmsting reDations(ips wit( cDients u' pro)iIing t(e- wit( t(e uest 
cmsto-er ebperiencesA

dions BDmu EnternationaD, 8 2mD Gy05 q 2mn Gy03

TociaD MeIia Marketing pro.essionaD certilcate Meta GyGG:y3 9present 
KI)anceI zoogDe KnaD'tics zoogDe KnaD'tics GyGG:yU EnternationaD anI 
BrossqcmDtmraD Negotiation hTThB Omsiness Tc(ooD, France GyGG:y4 q yU 
LipDo-a in ze-oDog' zhMqK, Jaiwan Gy00:y5q Gy0%:y5 hImcation Masq
ter o. Omsiness KI-inistration KmIencia Omsiness Tc(ooD, France GyG0:y€ 
q Present hbc(ange progra-s at /ni)ersit' o. hbeter, /S~ Ttrategic TaDes 
Manage-ent & LigitaD Marketing BonsmDting project in B(antiers Ie 
DxKtDantifme Bomrses in Fas(ion Lesign T(i( B(ien /ni)ersit', Jaiwan 
Gy03:yQ q yU Bomrses in 2eweDr' Iesign Wes(i 2eweDr', Jaiwan Gy05:yQ 
q y5 Oac(eDor o. Krts in hcono-ics NationaD Jaipei /ni)ersit', Jaiwan 
Gyy%:y€ q Gyy3:y5 WeDe)ant Bomrsework~ Mec(anis- o. Le-anI KnI 
TmppD', J(e EnternationaD JraIe, Free Marketing hcono-', Finance KnI 
Kccomntanc', Omsiness Manage-ent, anI EnternationaD Negotiation zPK 
%AQU TkiDDs Marketing strateg' i-pDe-entation OranI rein.orce-ent anI 
tea- umiDIing TociaD -eIia -anag-ent viAeA, Faceuook, Enstagra-, dine, 
6omJmue, Hec(atC Omsiness Ie)eDop-ent anI ke' accomnt -anage-ent 
2eweDDer' assess-ent anI cmsto-iYeI Iesign Bo-pmter skiDDs~ hWP, 1Rce 
Pack, anI JauDeam dangmages ManIarin vnati)eC, hngDis( vFDmentC, Frenc( 
vcon)ersationaDC We.erences K)aiDauDe mpon refmest

https://www.dweet.com/
https://www.dweet.com/consultants/Ks9cCxQfU
https://www.linkedin.com/in/yi-ting-lo


Store Manager
2xT 2eweDDer' BoA, dtIA 8 2mn Gy0% q Lec Gy03

TaDes -anage-ent~ 
qzenerateI 4y_ saDes o. one uranc( to + 0M o. annmaD saDes a-omnt 
qKc(ie)eI -abi-m- saDes a-omnt o. eac( orIer to +GyyS 
qManageI 4y_ o. ke' accomnts o. t(e co-pan' 
qOmiDt saDes strategies uaseI on Iata~ saDes reports, in)entor' tmrno)er, 
anI cmsto-er pre.erencesA 
qLi7erentiateI t(e ser)ices .ro- ot(er co-petitors 
qOranc( omt a new store 
qT'ste-iYeI t(e co-pan' resomrces anI set mp t(e Iata pooD .or transq
actions anI proImctsA 
qParticipateI in recrmit-ent, training, anI (iring veAgA, IaiD' s(i.ts, training 
progra-sCA 1t(er aI-inistration~ cas( ow, on Ime pa'-ent, maDit' 
BontroDD-ent, in)entor' c(eck, anI procmre-ent pDansA Marketing~ 
qWeneweI t(e uranI anI reqIesigneI t(e uranIing pDans 
qParticipateI in pro-otion, -arketing, anI uranIing strategies 
qhbecmteI t(e IigitaD trans.or-ation .or t(e co-pan'~ estauDis(-ent o. 
an oRciaD weusite, sociaD -eIia, anI content -anage-ent in FO

Sales Executive
2xT 2eweDDer' BoA, dtIA 8 Ma' Gy0G q Ma' Gy0%

q TpeciaDiYeI in (ig(qenI jeweDDer', eAgA, Iia-onIs, sapp(ire, rmu', e-erq
aDIs, jaIes, etcA 
qPro)iIeI a neeIs assess-ent .or cDients 
qBmsto-iYeI Iesigns~ sketc(ing, siYe -easmre-ent, cost, fmotes, ge-q
stone seDection, anI IeDi)er'A

Sales Specialist
2xT 2eweDDer' BoA, dtIA 8 Ma' Gy00 q Ma' Gy0G

Supply Chain Manager
B(e-uriIge EnternationaD BorpA, 8 No) Gyy€ q Ma' Gy00

1)ersaw Dogistics anI smpporteI saDes tea- TmpporteI procmre-ent & 
cost controD~ speciaDt' c(e-icaD -ateriaDs TaDes Wepresentati)e

Supply Chain Manager
B(e-uriIge EnternationaD BorpA 8 No) Gyy€ q Ma' Gy00

ManageI Dogistics v0C in)entor' -anage-ent vGC procmre-ent & cost 
controD~ speciaDt' c(e-icaD -ateriaDs v%C s(ipping arrange-ent, incDmIing 
ebport Tmpport saDes tea- v0C motation vGC Pro)iIe pro-pt .eeIuack 
.ro- cmsto-ers v%C KssisteI in IaiD' oRce neeIs vQC /seI hWP to -anq
age accomnts~ lnanciaD, saDes reports, anI in)entor' reports v4CFoDDoweI 
news in t(e petroc(e-icaD inImstr' anI econo-ic trenIs v5C Knticiq
pateI t(e Ie-anIs anI smppD' o. t(e co-ing 'earA Bo-pan' ProlDe~ 
(ttps~::wwwAc(e-uriIgeAco-Atw:hN:

Account Manager
Nm Tkin 8 2mn GyyU q 2mn Gy0y

q TpeciaDiYeI in t(e saDes o. cos-etics anI nmtrition smppDe-ents 
qPro-oteI Iiet progra-s~ smpporteI aromnI Gy -e-uers to Dose U Sz 
wit(in two -ont(s 
qdeI t(e tea- growt( u' 0y ti-es to reac( -ore t(an Qy tea- -e-uers 
wit(in one 'ear 
qLro)e t(e tea- DeaIers(ip anI training, eAgA, negotiating tactics, anI 
incenti)e coac(ing 
qKpproac(eI cDients )ia worI o. -omt(, sociaD seDDing, IoorqtoqIoor saDes, 
anI saDes caDDs vcoDI caDDs, .oDDowqmp caDDsC 
qOmiDt trmsting reDations(ips wit( cmsto-ers 
qOoosteI saDes a-omnt u' e-otionq.ocmseI anI prouDe-q.ocmseI 
strategiesA 
qParticipateI in aromnI Gy pmuDic speec(es 
q|osteI a Iinner e)ent t(at containeI -ore t(an 4yy peopDeA Bo-pan' 
ProlDe~ (ttps~::wwwAnmskinAco-:en /T:(o-eA(t-D



Sales Representative
JripeD 2eweD BoA,DtI 8 Kmg Gyy3 q Kpr GyyU

q LeaDt wit( t(e internationaD traIe a-ong hmrope, t(e /niteI Ttates, 
B(ina, anI JaiwanA 
qLe)eDopeI new proImcts~ -anm.actmrer somrcing, sa-pDe Ie)eDop-ent, 
Iesign, DeaI ti-e, -ass proImction, B, anI IeDi)er' 
qLeDi)ereI sa-pDes to -eet internationaD certilcations, eAgA, hN30, TzT, 
Bh, etcA 
qWesponsiuDe .or t(e gi.ts proImct Dine, smc( as (ig(Dig(ter, printings, anI 
to's .or B(rist-as seasonsA 
q/seI zantt c(art anI hbceD to -anage projects

Education & Training

GyGG q GyGG University of Exeter Business School
hbc(ange progra- o. MOK, LigitaD Marketing & Ttrategic TaDes Manageq
-ent

GyG0 q GyGG Audencia Business School
Master vOac 4C, EnternationaD Omsiness anI Marketing

Gyy% q Gyy3 National Taipei University
Oac(eDor vOac %C, hcono-ics


