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Philippe is Available to work

View procle on Dweet

Work Preference
Lo:ationN Oot looking to relo:ate

PatternN Fpen to umll-tiEe work

yEploAEentN PerEanent Positions, uree-
lan:e CssignEents, HomrlA (onsmlting

Skills

Digital Marketing vCd)an:edB

2S( Marketing vCd)an:edB

2S2 Marketing vCd)an:edB

…trategi: Marketing vCd)an:edB

2S2 Marketing …trategA vCd)an:edB

Marketing 2mdget ManageEent vCdI

Rntegrated Marketing (oEEmni:ationsI

DeEand Generation vCd)an:edB

Czliate Marketing vCd)an:edB

Digital Media vCd)an:edB

e(1M vCd)an:edB

(aEpaign ManageEent vCd)an:edB

(on)ersion FptiEi4ation vCd)an:edB

C::omnt Planning vCd)an:edB

(mstoEer yngageEent vCd)an:edB

Mmlti-:hannel Marketing vCd)an:edB

Digital …trategA vCd)an:edB

(mstoEer LoAaltA vCd)an:edB

(oEpetiti)e CnalAsis vCd)an:edB

Marketing (oEEmni:ations Planning vCdI

2S( vCd)an:edB

Cmdien:e MeasmreEent vCd)an:edB

About

� Hands-on …enior Digital Marketing and y-(oEEer:e Leader with xj Aears of 
international e.perien:e leading global digital strategies and iEpleEentation of 
:oEple., enterprise-le)el digital proWe:ts in global 2S( and 2S2 en)ironEentsT � 
De)eloping organi4ational :apabilitA, and :oEpeten:e, in digitalT � Jork :loselA 
with e.e:mti)e stakeholders on digital strategA de)elopEent, go)ernan:e, opera-
tions and perforEan:e re)iews � Leading teaEs Eanaging all aspe:ts of digital op-
erationsN digital Earketing, so:ial Eedia, digital de)elopEent vwebsites and Eobile 
appsB, analAti:s, :ontent strategA, online brand prote:tionT � Good interpersonal 
and talent EanageEent abilities

21COD… JF1KyD JRqH

C::or Hotels Gromp ybaA (lassiceds Gromp

/emne Cfri&meémnes:o 1eports vyastern – …omthern Cfri:aB – (ppd

Oestl| …TCT 0 Digital (oe Oo)akid Jake mp (oEEmni:ations Jire.

Experience

Global Head of Digital & Mobile Marketing
ybaA (lassiceds Gromp 9 MaA S8x7 - MaA S8SS

1esponsibilities R lead a teaE of SS digital Earketing e.perts, o)er-
seeing all PerforEan:e Marketing :hannels vPaid …ear:h, PrograEEat-
i:, Paid …o:ial, Mobile Cpp, 1etargeting, (1MB and R decne, iEpleEent 
and de)elop growth strategA on Mobile Marketing on Paid, yarned and 
uree :hannels, thromgh a:&misition, a:ti)ation and re-engageEent digital 
a:ti)ities globallA vx3 :omntriesBT Me and EA teaE own the Earketing 
bmdget and are responsible for bmilding the online brand awareness, 
targeting the right :onsmEers, iEpleEenting a 2S( strategA and ensmring 
:mstoEer a:&misition and :on)ersion, while iEpro)ing webéapp traz:, 
bomn:e and dwell, downloads, smbs:riptions, (PC, (q1 and end-to-end 
1FRT Fn top of Eanaging the teaE and di5erent lo:al stakeholders, R 
also pro)ide hands-on smpport to the bmsiness on di5erent Earketing 
:hannels, based on lo:al needs to ensmre bmsiness obWe:tions are EetT

Regional Performance Marketing Manager (EMENA)
Oestl| …TCT 0 Digital (oe 9 /ml S8x+ - Cpr S8x7

1esponsibilities R plaA a strategi: role in yMyOC in the leadership of keA 
digital proWe:ts in:lmding online planning and insight, sear:h Earketing, 
:ontent prodm:tion, prograEEati: ad)ertising, high &malitA (1M and 
(mstoEer a:&misition prograEsT MA role :onsists in decning and or:hes-
trating the regional digital a:&misition strategA a:ross the X$6 Earkets of 
the 4one bA helping lo:al stakeholders bmild s:alable Emlti-tom:h pro-
graEs and :aEpaigns, in:reasing :apabilities and te:h sta:k to enable 
data-powered de:ision and optiEi4ation in all perforEan:e Earketing 
and e-:oEEer:e-oriented a:ti)itiesT

Digital Marketing & Performance Marketing Manager
ybaA (lassiceds Gromp 9 ueb S8xj - /mn S8x+

1esponsibilities R bmilt s:alable digital and 1FR-dri)en strategA, iE-
pleEenting new te:hni&mes and testing new :hannels while dri)ing 
best-in-:lass digital Earketing e5e:ti)enessT R :o)er all PerforEan:e 
Marketing :hannels vin:lmding PP(, prograEEati: displaA, beha)iomral 
reEarketing, paid so:ial Earketing, Mobile Cpp MarketingBT qhe :oEpanA 
has been going thromgh a digital transforEation pro:ess with signic:ant 
:hanges of its Marqe:h sta:k, pro:esses, (€ …trategA and People skillsets, 
soEething R was leading on a global le)elT R was Eanaging an online 
bmdget of YS8 Eillion and responsible for dri)ing ez:ien:iesT

Regional Head of E-Commerce and Digital Marketing
C::or Hotels Gromp 9 …ep S8xx - De: S8xX

https://www.dweet.com/
https://www.dweet.com/consultants/_OC5R1QPG


Fnline Lead Generation vCd)an:edB

PerforEan:e Marketing vCd)an:edB

LoAaltA PrograEs vCd)an:edB

(mstoEer 1etention vCd)an:edB

(mstoEer y.perien:e vCd)an:edB

Database Marketing vCd)an:edB

Media 1esear:h vCd)an:edB

CnalAti:s vCd)an:edB

(mstoEer C:&misition vCd)an:edB

Landing Page FptiEi4ation vCd)an:edB

Landing Pages vCd)an:edB

Fnline Cd)ertising vCd)an:edB

Languages

…panish

ynglish

Rtalian

uren:h

1esponsibilities Fwned digital Earketing strategA of the gromp a:ross 
the …omthern ymrope 1egion, Eanaging a teaE of ' a:ross X :omn-
tries vRq, y…, PqBT Dro)e 1FR and prodm:t sales for + branded websites 
vC::orhotelsT:oE, ibisT:oE, Mer:mreT:oE, Oo)otelT:oE, MgallerAT:oE, 
PmllEanT:oE, …octelT:oEB bA de)ising and Eanaging targeted Earket-
ing :aEpaigns vso:ial and digital Eedia, paid sear:h, :ontent strategA, 
lead nmrtmre, et:TB, online :mstoEer e.perien:e, and test plansT De)el-
oped and :mlti)ated strategi:allA :riti:al relationships with Rq, qraditional 
Marketing, Prodm:t and other keA stakeholdersT R was a::omntable for 
a signic:ant online bmdget v ' EillionB split o)er three :omntriesT Rn a 
:hallenging indmstrA with Earket share at risk R ha)e led a nmEber of 
:hanges whi:h ha)e positi)elA in men:ed perforEan:e whilst Eoti)ating 
EA teaE to work together to dri)e fmrther iEpro)eEentsT

Start-up owner & B2B Digital Marketing Manager
Jake mp (oEEmni:ations 9 …ep S883 - Cmg S8xx

1esponsibilities 
�(lients in:lmded Gas /eans, qradedombler, LibAa Cirlines, agg, 
L a)ionéFpenskiesT 
�Managed online :aEpaigns with :lient s teaE in:lmding PP(, …yF, Dis-
plaA ad)ertising, bloggers and P1 strategies 
�(reated, Eanaged and optiEi4ed yEail ulight :aEpaigns for )arioms 
:lients 
�(reated and optiEi4ed :ontent based on :onsmEer data and insights, 
working :loselA with Earketing and design teaEs to ensmre brand gmide-
lines are Eet S88S - S883 Mar S88X 0 Cpr S883

International Press Advertising Manager
/emne Cfri&meémnes:o 1eports vyastern – …omthern Cfri:aB – (ppd 9 Cmg 
S88S - Cmg S88X

Marketing Director
Oo)akid 9 MaA S8SS - F:t S8SX

Chief Marketing O cer
Jire. 9 F:t S8SX - Oow


