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About

mé: a IeIicateI anI results-Iriven retail leaIer Lith a highly rich backgrounI groLth 
through the creation anI execution of successful retail anI sales strat.giesz méve 
gaineI experience Lorking Lith leaIing branIs in the co:petitive retail inIustries 
Lith the pri:ary focus on exceeIing expectations for partners anI tea:s :anageI 
Lhile ensuring opti:u: branI i:pactz
m Lork Lith passion giving the support as branI ):bassaIor Lith :y expertises 
such as N strong leaIership proVle, highly organiWeI anI able to aIapt quickly 
to changing priorities, excellent Lritten anI verbal co::unication skills, strong 
negotiation skills, ability to Ievelop, plan anI execute strategies, ability to Lork Lell 
Lith all levels of :anage:ent, builI partnerships anI Iirect tea:sz

B()ODG KF(TRD KmH&

Chanel Christian Dior Couture ’iorgio )r:ani mhecs mnIitex

dongcha:p Pierre Sarcolini - Chocolatier
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Experience

Director
Christian Dior Couture | 2an 0196 - OoL

SissionN to signiVcantly sustain anI Ievelop the sales perfor:ances J 
branI perception in Belgiu: through the Iesign, Ieploy:ent anI fol-
loL-up of a scalable DmF( (etail :oIel fro: back o�ce to front line 
consistently Lith the BranI Gtate:ent, the neeI of operational e�ciency, 
IigitaliWation anI clients engage:ent Lith a :ultichannel approachz

Lecturer
mhecs | 2an 019/ - OoL

UGection francophoneN Publicit. J Co::unication co::erciale
UCertiVcatN Co::unication J Sarketing Ie luxe�
URxpertisesN (etail J Fperational HraIe Sarketing, duxury Business San-
age:entN organiWational behavior in duxury Business anI Gervice mnIus-
try

Retail Manager BeNeLux
dongcha:p | Eeb 019/ - 2an 0196

Sanage:ent AB0CN 6 Gtores j 91 Concessions j 9 Futlet J B0BM, mn-
ternational, (ecruit:ent, Coaching J trainings, Gta4 Ievelop:ent, PJd 
responsible, Costs anI Gtockloss :anage:ent, Clients experiencesN C(S 
- Clienteling - Fperational HraIe Sarketing, Business Ievelop:ent AOeL 
PFGN duxe:bourg, (oer:onI, 5trecht, (otterIa:, De Bi;enkorf R-Co:-
:erceM, Get-up anI achieve sales targets, F:nichannel R-Co::ercez
see less

Retail Manager
Pierre Sarcolini - Chocolatier | 2un 0198 - Eeb 019/

Saison Pierre Sarcolini has taken the craft of chocolate :aking anI 
raiseI it since 9667 to the art of &aute Chocolaterie in Belgiu: AheaI-
quartersM, Erance, 5T, 2apan J Chinaz
(esponsability as retail :anager for 98 Iirectly operateI stores J 8 
openings N                                                                                     IeVne 
Vnancial goals, i:ple:ent processes anI proceIures to i:prove retail 
perfor:ances 3 responsible for recruit:ents J hu:an ressources AJ1 
EHRM, sales J coaching, visual :erchanIising, retail J VelI operations to 
i:prove the kPmés of the PFGz
see less
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Director
’iorgio )r:ani | 2ul 011J - 2un 0198

)ttain sales anI proVtability targets for store through e4ective use of 
short anI long-range planning, expense :anage:ent anI inventory 
shortage controlz (ecruit:ent of a co:plete neL tea:z docal :arketingN 
branI position, charity anI events creationz )ssu:es leaIership anI Ie-
velop:ent role through e4ective total store co::unication, aLareness 
of :oral, sta4 Ievelop:entN trainings-evaluations, anI i:ple:entation 
of selling prioritiesz Saintains stanIarIs of operation for total store in-
cluIing visual presentation, securityjshortage control, hu:an resources 
anI retail operationsz Rnsures aIherence to pricing policies on :erchan-
Iisingz
see less

Stores / Field Manager
mnIitex | )ug 011K - 2ul 011J

Korks Lith central organiWation in Gpain AProIuct Sanagers J Gup-
ply chainM to ensure storeés buying anI expense :anage:ent is Lithin 
buIgetz Directs the recruiting e4orts of the store to ensure sta�ng is 
up to planz m:proves retention by e:phasiWing aLareness of people 
Ievelop:ent anI career Ievelop:entz

Attaché de direction (Couture & Fine Jewelry)
Chanel | Gep 011L - )ug 011K

Develops strategy for execution of pro:otional events, seasonal events 
anI Iay-to-Iay operation of storeN o�ce :anage:ent, buying sessions 
anI sales folloL upz

Public Relations Assistant
GtarLooI &otels J (esorts KorlILiIe, mncz | Gep 0119 - Gep 011L

Rnsure consistent high stanIarIs of custo:er service through e4ective 
sta4 planning, :onitoring of training progra:s anI ti:ely co::unica-
tion of aIvertising anI special eventsz (esponIs to custo:er inquiries 
anI resolves custo:er issues in ti:ely anI appropriate :annerz

Education & Training

0190 - 019L Solvay Brussels School
Rxecutive Progra::e in (etail J Consu:er ’ooIs Distribution, Sarket-
ing international

9666 - 0119 Bournemouth University
Hhe SeIia Gchool, &istorical Iocu:entary, Hhe SeIia Gchool, &istorical 
Iocu:entary

966K - 9666 Université de Namur
Eaculty of Philosophy anI detters, &istory

9668 - 966K Collège du leman, Geneva, Switzerland 
Baccalaur.at mnternational , Saturit. suisse 


