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Skills

Brand )trategP &SdvanFed.

)trategiF Brand Vositioning &SdvanFed.

Creative )trategP &SdvanFed.

Branding x mdentitP &SdvanFed.

Branding &SdvanFed.

Creative VitFhing &SdvanFed.

Creative :ireFtion &SdvanFed.

Marketing SgenFP &SdvanFed.

Brand Marketing &SdvanFed.

:igital Marketing &SdvanFed.

About

m Follayorate Iith yusinesses in their Lath to yeFoAe the Aost insLiring yrands of 
our tiAeW VurLosecled yrands, aiAing to LlaP a Lositive Fultural role in the Iorld 
and Ianting to unloFk the ne1t Iave of groIth yP unifPing FreativitP, e1LerienFes 
and dataW 

m Fontriyute industrPcleading e1Lertise aFross strategP, Aarketing and Freative c to 
LroduFe Iork that is Lioneering, yeautiful and FoAAerFiallP suFFessfulW

0hile Iorking in agenFies, m Ias aIarded AultiLle tiAes inFluding a LlaFe in the 
toL 84 digital ads of the :eFadeW mn the + Pears at BuryerrP m yuilt and led a 
Iorld Flass inchouse gloyal teaA of R4N Freatives that yeFaAe a referenFe in the 
industrP, Iorking in Freative for all areas of Marketing CoAAuniFation and :igital 
CoAAerFe, froA FonFeLt to e1eFutionW m FurrentlP Iork as an indeLendent Brand, 
Creative and Marketing Fonsultant for Lrogressive fashion, lu1urP and lifestPle 
yrandsW 

SlIaPs LroAoting a Fulture of Follayoration, FreativitP and diversitPW 
m sLeak Tuent Hnglish, )Lanish, mtalian, Catalan and yasiF prenFhW
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SgenFP |eLuyliF BuryerrP :are :igital HK2OmS OgilvP Uondon

OgilvP Varis

Experience

Brand, Creative & Marketing Consultant (Self Employed)
HK2OmS j pey G4G4 c 2oI

m Lrovide strategiF Fonsulting and yoard level Follayoration on Brand, 
Creative and Marketing strategPW )LeFialiJing in pashion, Uu1urP and 
UifestPle yusinessW

m have also Collayorated Iith zrends x Culture on a varietP of Lro5eFts 
for a range of Flients inFludingE British pashion FounFil, O70hite, )tella 
MFCartneP, Bottega Deneta, MontylanF and BelAond (otels &UDM(., Iith 
S:0SrFhiteFts in the Freation of VhPsiFal )LaFes and XrouL of (uAans, 
Ihere m aA a strategP x Freative LartnerW

Global Director of Creative Media, Digital
BuryerrP j 3ul G48Y c pey G4G4

S gloyal role reLorting to the CMOW BuryerrP yeing a yusiness of 84W444N 
eALloPeesW |esLonsiyle for the Xloyal Creative Media teaA at BuryerrP 
&9 direFt reLorts, a teaA of R4N and various Lartner agenFies. Iorking on 
the areas ofE 
�Sdvertising and MediaE zhe design of all our Aedia inFluding )oFial 
Media, VerforAanFe Aedia x :igital Sdvertising, Content LartnershiLs, 
HAail and OutdoorW mnFluding all adaLtationsW 
�:igital VroduFtsE VroduFt design for our FustoAercfaFing retail Llatc
forAs, inFluding BuryerrPWFoA, BuryerrPWFn and SLL Iith all Fontent 
for its launFhes, FolleFtions and shoIsW :esign, K6 and design )PsteAs 
teaAsW 
�:igital in VhPsiFal retailE Creative teFhnologP teaA to yring the yrand to 
life in ever Aore insLiring, innovative and FulturallP relevant IaPs online 
and in storeW por Marketing LurLosesW 
�:igital |etail tools for )ales assoFiates, inFluding DmV Lrivate toolsW Hnc
suring our eALloPees are as insLired as our FustoAers, and taLLing into 
the inFreasing trend of Fonversational FoAAerFeW

Head of Digital Design / Campaigns
BuryerrP j 2ov G488 c 3un G48Y
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Languages

prenFh &BasiF.

Catalan &pluent.

)Lanish &pluent.

mtalian &pluent.

Hnglish &pluent.

|esLonsiyle for :igital :esign x Creative for our CaALaignsW

Senior Art Director for LOUIS VUITTON
OgilvP Varis j SLr G484 c OFt G488

)enior Srt :ireFtor for the Uouis Duitton SFFount c ConFeLtual mdeas, 
Fontent and Srt direFtionW

Senior Art Director / New business
OgilvP Uondon j 3un G44+ c MaP G484

)enior Srt :ireFtorW zhe role had a strong eALhasis on Iinning neI 
digital yusinessW 0orking Iith strategists on Brand VurLose, and Freative 
ideas to transforA yrands in the digital sLaFeW

Junior Designer to Art Director
SgenFP |eLuyliF j Sug G44H c 3ul G44+

Sdvertising FonFeLtual Iork and :esign for yrands like MerFedes, ViAAs 
and OGW 0e Ient onto Iin aIards aFross the yoardW zhe Aost satisfPing 
aIard FaAe Ihen S to ), a AiFrosite for MerFedes, Ias reFogniJed as 
one of the zoL 84 :igital ads of the :eFadeW

Trainee Designer - European LDV scholarship
:are :igital j Mar G448 c pey G44H

m got a sFholarshiL to do Iork e1LerienFe ayroad and m 5oined :are 
Uondon as a trainee designer, learning AP trade at the agenFP Iho Ient 
on to Iin CaALaign SgenFP of the IearW

Education & Training

G44G c G44H London College of Printing
MS , mnteraFtive MultiAedia

8JJK c G444 Universitat Ramon Llull
Media )tudies &BS. , UiFenFiatura &BS. Media studies

8JJK c G444 Universitat de Barcelona
pine Srts &BS. , BaFhelor of Srts


