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About

x am an efperienced e commerce prokessional seebinh a kull-time position in t(e 
Deld ok weysite optimisation, content manahement and dihital marbetinh w(ere x 
can appl. m. bnowledhe and sbillsA
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Experience

E-COMMERCE MANAGER
Oool and t(e 'anh 2 Spr 0P00 - vow

jart ok t(e OSH' leaders(ip team, inputtinh into t(e wider efecutiRe 
team across all areas ok t(e yrandzs strateh., role model collayoratiRe 
and leaders(ip ye(aRiour and set a stronh efample on pro4ect deliRer. 
geRisinh and efecutinh royust online tradinh plans, to ensure t(e plan 
(its reRenue tarhets wit(in ahreed discountinh yudhets Twninh t(e CI| 
strateh. t(at deliRers list, tra1c and reRenue hrowt( t(rouh( kull. opti 
mised yroadcast and likec.cle campaihns Twninh t(e wey deRelopment 
strateh. and roadmapA geliRerinh t(is strateh. t (rouh( an e6ectiRe 
sprint process and continuous iteration and optimisationA Leadinh t(e 
efecution ok dihital marbetinh to mafimise customer and reRenue hrowt( 
t(rouh( optimisation ok efistinh c(annels and t(e deRelopment ok new 
ones Twn t(e optimisation ok all onsite Kjxzs, includinh optimisinh CVI, 
lowerinh younce and efit rates and site speed Twn t(e process ok 
anal.sinh and adaptinhOHSH'zs strateh. y. marbet to kull. potentialise 
hrowt( in priorit. marbets |anahinh a team ok 5

EDITORIAL INTERN
IainyowwaRe 2 |ar 0PqJ

EDITORIAL INTERN
W(eerLufe 2 )ey 0PqJ

FASHION PR INTERN
Garperzs NaMaar 2 Tct 0Pq9

Karla Ttto 2 )ey 0Pq9

E-COMMERCE MANAGER
|iista 2 Tct 0P0q - Spr 0P00

Twn t(e da. to da. tradinh ok t(e UK, UW and EU weysites, includinh 
mabinh reactiRe decisions to meet sales tarhets Ensurinh t(e customer 
4ourne. is seamless across all c(annels Wite optimisation, includinh naRi-
hation, Dlters, searc( on-site, jLjs and jgjs jroducinh weebl. and 8uar-
terl. reportinh, settinh and tracbinh Kjxs Visual merc(andisinh across t(e 
site kor all marbets, tabinh into account inRentor., newness, yestsellers, 
campaihn actiRit. and customer s(oppinh (ayits Leadinh dihital strat-
eh. and campaihn deliRer. IeRiewinh attriyution and catehorisation ok 
products rehularl. Content manahement, includinh updates to landinh 
pahes and (omepahe rekres(es xnRolRed in paid social strateh. and man-
ahement Hrouyles(ootinh on-site, implementinh new tools and s.stems 
and worbinh wit( an efternal deRelopment ahenc. on site improRements 
and new re8uirements Iesponsiyle kor WET Line manahement ok e-com-
merce assistants jlanninh and coordination ok new product launc(es and 
campaihns Twn and deliRer a royust CI| and retention strateh.
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E-COMMERCE CONSULTANT (CONTRACT)
 2 7un 0P0q - Wep 0P0q

SdRisinh on yrand and dihital strateh. Wite optimisation, includinh jLjs, 
jgjs, naRihation, on-site searc( Iesponsiyle kor trade reportinh and Kjx 
tracbinh Snal.sis ok customer ye(aRiour, kollowed y. inkormed actions 
in order to improRe weysite efperience Visual merc(andisinh across 
t(e site Ensurinh attriyution and catehorisation ok products is correct, 
constantl. monitorinh improRement Content manahement, includinh 
landinh pahes and (omepahe updates H(orouh( reRiew ok t(e site and 
trouyles(ootinh ok an. issues geRised a WET strateh. xnRolRed in t(e 
social media and content strateh. and paid ads Communication and 
coordination wit( t(e deRelopment ahenc. rehardinh site improRements 
and new kunctionalit.

CONTENT SPECIALIST
SWTW 2 Spr 0Pq/ - Wep 0P0q

ESTABLISHED DIGITAL COMMERCE ASSISTANT
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Visuall. merc(andisinh and optimisinh catehor., searc( and edit pahes, 
usinh lohical ranbinh rules across all c(annelsEdeRices and international 
weysites xn-dept( weebl. anal.sis ok site perkormance and customer 
ye(aRiour in order to mafimise trade Kjxs and create a seamless s(op-
pinh efperience Sttendinh trade meetinhs and s(arinh insih(ts on site 
perkormance Iesearc( into consumer trends and s(oppinh (ayits in t(e 
releRant marbets jroduct selection kor Rarious edits Catehorisation and 
attriyution ok products Oorbinh on t(e online strateh. to identik. oppor-
tunities kor t(e Dnancial .ear and contriyutinh to retrospectiRe post-eRent 
reportinh and presentations jroRidinh ideas kor yespobe content and 
planninh t(e eRent calendar

E-COMMERCE AND ONLINE SALES ASSISTANT
|issoma 2 Wep 0PqJ - |ar 0PqD

|onitorinh site standards and updatinh weysite inkormation t(rouh( a 
C|W Uploadinh product imahes, Risuall. merc(andisinh pahes, optimis-
inh product sales and cross-sellinh opportunities Content manahement 
kor di6erent touc( points across t(e weysite

FASHION INTERN
'lamour 2 7ul 0Pq9 - Wep 0Pq9

ALLOCATOR (PART OF UNIVERSITY PLACEMENT YEAR)
geyen(ams 2 7an 0PqF - gec 0PqF

|afimisinh sales and optimisinh stocb leRels y. e1cientl. allocatinh 
stocb to stores Snal.sinh dail. and weebl. reports and tabinh appropriate 
actions Oorbinh closel. wit( merc(andisers, yu.ers, stores and ware-
(ouses Wupportinh t(e merc(andiser in korecastinh, ranhe planninh and 
yudhetinh

Education & Training

0Pq9 - 0Pq9 Central Saint Martins, University of The Arts London
Course, )as(ion 7ournalism

0Pqq - 0Pq9 University of Westminster
Underhraduate gehree, NS F(onoursB, )as(ion |erc(andise |anahe-
ment




