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Lenya is Available to work

View procle on Dweet

Work Preference
Lo:ationO Ppen to relo:ate

FatternO Ppen to kull-time worM

EmploymentO Fermanent Fositions

Skills

her:(andise Development I)ntermediateT

Ceam Wulture IAdvan:edT

Brand Wommuni:ation I)ntermediateT

Brand Advertising IAdvan:edT

RorMpla:e Wulture IAdvan:edT

harMeting hanagement IAdvan:edT

Crade Advertising IAdvan:edT

her:(andise IAdvan:edT

Wreative her:(andising IAdvan:edT

Rebsite her:(andising I)ntermediateT

Pnline her:(andising IAdvan:edT

Frodu:t Branding IAdvan:edT

Pnline Setail I)ntermediateT

Wonsumer Branding IAdvan:edT

Pnline Kales IAdvan:edT

Setail Branding IAdvan:edT

Worporate Branding IBeginnerT

About

RPSY KUhhASN

BSAHDK RPSYED R)CZ

AGADEA |roup ISetailT kBD |roup ISetailT hodernest - W(al(oub ISetailT

KACAB Ikas(ionT KWZh)DC |SPUF ISetailT

Experience

SENIOR BUSINESS DEVELOPMENT MANAGER (FASHION - 
F&B) GCC MARKET
AGADEA |roup ISetailT 2 Apr 0,00 - How

Business Development Assess in:oming (ig( potential brandsj transver-
sal business development pro&e:ts to pursuej in:luding strategi: :om-
mer:ial go-to-marMet opportunitiesj multi-brand initiatives f evaluate 
t(eir cnan:ial and :ommer:ial potential - )n:luding mallsj dpt stores 
and travel retail Kele:t real estate qor qran:(ise storesj in:luding site 
sele:tionj study oq tra.: zow on mallsj and overall analysis oq :o-tenant 
xuality1 Frodu:e business plans qor all areas wit( spe:ic: targets and 
analy€e FfL to evaluate viability oq ea:( store1 Analy€e data to identiqy 
new opportunities qor growt( wit(in e/isting marMets Setail hanagement 
Approve Brand mi/ and oversee smoot( implementation oq openingj 
:losing and renovation oq s(ops and oqten get involved wit( t(e buying 
pro:ess haintain smoot( relations(ips wit( Brand Pwners to ensure 
sustainable brand growt( in t(e middle east Align wit( eWommer:e and 
e-Setail managers on a regular basis to ensure pri:ing alignment on all 
:(annel

CO-FOUNDER - MARKETING & OPERATIONS MANAGER
hodernest - W(al(oub ISetailT 2 Kep 0,0J - Apr 0,00

Brand management  harMeting development O Artisti: dire:tion j logo 
designj website and brand DHA Business development O Business strate-
giesj IJ,,Y5 portqolioT Development and implementation oq YF) Pnboard 
new suppliers6brands t(roug( qavorable agreements Analyse t(e rele-
vant gaps in t(e marMet and address t(em wit( produ:t improvements 
and6or new :ategories Digital management hanage and develop digital 
marMeting budgets Iplanj innovation j a:tion plan T Lead t(e marMeting 
strategy f roadmaps Develop and oversee s:alable operational pro:ess-
es qor e-Wommer:e marMetpla:e Faids ads strategyO |ooglej ka:ebooMj 
retargeting :ampaignj KEP Budget and FfL hanagement

BRAND MANAGER AND INTERNATIONAL BUSINESS DE-
VELOPMENT GCC MARKET
kBD |roup ISetailT 2 7an 0,0, - Kep 0,0J

Frodu:t harMeting development O Decne produ:t o3er regarding mar-
Mets spe:ic:ities I|WW and Latin Ameri:aT and negotiation wit( suppliers 
O pri:e listj xualityj deliveryj e/port spe:ic:ities Ppen new qran:(ises 
stores I04 stores per yearT O manage produ:t proposal and orders kull re-
sponsibility oq t(e FfLj in:reasing proctability w(ile identiqying potential 
new marMets Pverseeing t(e networM pro&e:ts wit( engineering teamsO 
store openings and boutixues renovation Freparing business reviewsj 
s(aring Mey insig(ts on marMet trends to develop a strong produ:t o3er 
hanaging t(e buying and mer:(andising pro:essesj parti:ipating in t(e 
:reation oq spe:ial :olle:tions qor t(e hEj monitoring sto:M and planning 
Mey trading events6sale6promotional a:tivities Liaising wit( harMeting to 
laun:( su::essqul :ampaigns and regularly monitoring retail6digital YF)s 
Crade harMeting development O Analy€e proctability oq t(e :ounters6 
brands f monitor marMet s(arej Seview mont(ly reports on :ustomer 
f sales analysisj s(opper insig(tsj tra.: in store and store6:ounter YF)s 
and prepare a:tion plan a::ordingly her:(andise storesj :oordinate and 
:ommuni:ate on adapted lay out qor t(e :ustomer targetj regarding t(e 
€one I|WWj Latin Ameri:aj EuropeT Budget and FfL hanagement O Decne 

https://www.dweet.com/
https://www.dweet.com/consultants/mn2LHkYhl


W(annel Branding IAdvan:edT

Rebsite Branding IAdvan:edT

Brand Design IAdvan:edT

Languages

)talian IkluentT

Arabi: IBasi:T

Englis( IkluentT

Kpanis( IHativeT

kren:( IHativeT

sales targetj manage FfL per brandj monitor brand perqorman:e Ceam 
management O hanage team oq '

BRAND AND PRODUCT MANAGER
KACAB Ikas(ionT 2 7an 0,J  - 7an 0,0,

Brand Development Analy€e marMets on di3erent Business Unit su:( 
as Fa:Magingj )ndustryj kas(ion and manage a:tivation plan qor new 
produ:ts wit( an SP) approa:( )ntrodu:e new produ:ts to sales teamj 
Fartners abroadj bran:( and :ustomers and supervise sales reports 
kore:asting sales IEuropean marMetsTj building Ktrategi: N Flan and 
mont(ly :losing Kour:ing new opportunitiesj tra:Ming marMet trends and 
identiqying risMs and opportunities Kupporting Wommer:ial team on all 
a:tivitiesO PCBj ad (o:6proctability studiesj sell-t(ruj pri:ing analysisj 
seasonal analysisj best-sellers6slow-movers analysis Ceam management 
O J, people

MARKETING EXECUTIVE
KWZh)DC |SPUF ISetailT 2 7an 0,J  - 7an 0,J

Kupporting t(e harMeting hanager in :ompleting agreed a:tivities Wre-
ating and posting blog posts and arti:les on t(e :ompany s website 
and so:ial media pages Freparing :o(erent marMeting :ampaign reports 
using data analysis tools Kour:ing advertisement opportunities in radio 
or CV qor produ:ts or servi:e hanaging t(e marMeting database and email 
distribution Draqting marMeting materials su:( as zyersj newsletters and 
posters honitoring :ompetitor a:tivities and cnding leads qor t(e :om-
pany Liaising wit( Frinters and Designers

Education & Training

0,J IDRAC LYON
hBA DE|SEEj 

0,J Università degli studi di Parma
hA DE|SEEj 


