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Gianfranco's availability should 
be discussed

Portfolio link

Portfolio Vle

wieW proVle on DWeet

Links

Iebsite Linked:n

Work Preference
LocationN Oot looking to relocate

PatternN Fpen to -ullmtiEe Work

AEployEentN PerEanent Positions, -reem
lance (ssignEents

Skills

U: Design )(dvancedX

US Design ):nterEediateX

(rt Direction )(dvancedX

Creative Direction )(dvancedX

(dobe SD ):nterEediateX

(dobe :nDesign )(dvancedX

-igEa )BoftWareX ):nterEediateX

(dobe PreEiere Pro )heginnerX

(dobe PHotosHop )(dvancedX

(dobe :llustrator )(dvancedX

(dobe (udition )heginnerX

About

xello, : aE Gian, a Eultilingual creative leader and designer based in London, 
Helping brands tHrougH strategy, eEotion, and creative e.pression/

TTT :ndustries
(viation T -inancial Bervices T Lu.ury T jecH

TTT Bkills
(rt direction T Conceptual design T Creative direction T ProbleEmsolving T A.perim
enced brand strategist T A.perienced in Eanaging inmHouse, freelance designers, 
and e.ternal agencies T hrand building & visual identity T Generative (: T Pro•ect 
and budget EanageEent T Bolid understanding of USTU: T (niEation and video 
storyboarding

TTT Languages
AnglisH T -rencH T :talian T BpanisH

:n addition to Ey professional backgroundN
— : aE a fan of illustration 3 BaatcHi(rt/coETgianfrancofagotto
— : create Eusic 3 Bpoti/VTZWR•HrL�
— : aE a Eentor at tHe University of IestEinster

jo vieW Ey Work, visit gianfrancofagotto/naEe

AnougH about Ee/ : Would love to Hear froE you/

h|(ODB IF|KAD I:jx

-inancial jiEes :M London

Experience

Art Director / UX & UI, Advertising
-inancial jiEes 2 Dec 016£ m Dec 0100

— Iorked at tHe inmHouse creative ad agency on +611K> global and bem
spoke sponsored Earketing caEpaigns, froE brief to delivery/
— (rt direction )pHotosHoots, illustration, aniEation and video storym
boardsX
— US and U: design for content Hubs
— hranded content developEent, USTU:, branding, pHoto sHoots, 
inmHouse aniEation, video production, and display advertising, WitH a 
strong conceptual focus on inclusive storytelling and culturally relevant 
content/
— Collaborated WitH Bales, (dFps, and PerforEance Marketing to pitcH 
concepts and caEpaign ideas to clients and internal departEents
— Liaised WitH tHirdmparty vendors, and global partners )designers, videom
grapHers, Writers, pHotograpHers, illustrators, and Web engineersX
— Largemscale pro•ect planning, including estiEation of teaE and tiEe

Clients
— -inance T jecHnology T hiopHarEa z (EaQon Ieb Bervices, haker 
xugHes, hlack|ock, Credit Buisse, Cytiva, Google Cloud, GBK, :D( :reland, 
:nvest “atar, Kaspersky, LoEbard Fdier, MitsubisHi, Morgan Btanley, 
Oippon jelegrapH and jelepHone, BEurVt Kappa, UhB �
— Lu.ury T Lifestyle z (MAS, (uriens, hMI, hrunello Cucinelli, Laum
rentmPerrier, Marriott xotels, MicHael Kors, Patek PHilippe, Piaget, 
|icHard Mille > -errari, Baint Laurent, Bingapore jourisE hoard, jHe 
Macallan, RenitH

Key pro•ects
— 0100 z -j S |icHard Mille and -errari ”PerforEance (s (n (ccelerator of 
Btyle" sponsored content caEpaign
— 0106 z -j S jHe Macallan 9jHe |ed Collection9 digital sponsored content 
caEpaign 
— 0101 z -j S Piaget IatcHes ”A.traordinary IoEen" digital sponsored 

https://www.dweet.com/
https://gianfrancofagotto.name
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/H64sjTyPO
https://gianfrancofagotto.name
https://www.linkedin.com/in/gfagottob/


(fter A8ects )heginnerX

US |esearcH )(dvancedX

U:Kit )(dvancedX

wisual Design )(dvancedX

jypograpHy )(dvancedX

Btoryboarding ):nterEediateX

Languages

AnglisH )-luentX

-rencH )-luentX

GerEan )hasicX

BpanisH )OativeX

:talian )OativeX

content caEpaign
— 016‘ z -j S (uriens 'Later Life Btories', received tWo noEinations at tHe 
Auropean Digiday (Wards in London for 'hest Use of Oative (dvertising' 
and 'hest hranded Content Beries'
— 016’ z -j S UhB 'jransact' Won Yhest Global Creative BtrategyJ and Yhest 
in ClassJ at tHe GraEercy :nstitute -inancial Marketing Btrategy (Wards in 
OeW ork/ 

Bectors
— h0h, h0C, -inancial Bervices, jecH, jravel, and Lu.ury

Freelance Creative Director
:M London 2 an 010Z m OoW

— Leading brand developEent and pitcH Work froE concept to e.ecum
tion/
— Managing tHe endmtomend creative process froE brieVng to e.ecution, 
collaborating WitH account directors to ensure tiEely and onmbudget 
delivery/

Clients
— Btrategia Data Bcience, hritisH Auropean (viation, Caroline Flds |A, 
Global (irlines, Million Plus, Land Union xotels, Luisen |esidenQ (E 
ReutHener Bee, Bearcys, jHe xollies, Iyck xill xouse, Anness -inance, 
xaEilton Court -S, My Deco

Key pro•ects
— (ctively involved in sHaping tHe brand, visual>verbal identity of Global 
(irlines )a startup airline coEpanyX rigHt froE its inception/ jHis e8ort 
resulted in signiVcantly enHanced brand recognition/�

Bectors
— h0h, h0C, aviation, Hospitality, Vnancial services, tecHnology


