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About

bit( a kac-hrojDG iD cofxojDGiDh aDG eCpaDGiDh S(ot ,ircjitI a xastfxooG retail 
storeI 'm)e GeyoDstrateG proncieDc. iD Gri)iDh sales hrowt(I eMecti)e yar-etiDh 
stratehiesI aDG iD)eDtor. yaDaheyeDtA J. aGGitioDal eCperieDce as a Sales Jarf
-etiDh qssistaDt at Ra. Bes(a) gCports eOjippeG ye wit( s-ills iD clieDt relatioDs aDG 
oDliDe preseDce eD(aDceyeDtA

WTqvES b|TBgE b'2d

Ra. Bes(a) gCports S(ot ,ircjit

Experience

Co-Founder & Sales Manager
S(ot ,ircjit 0 Sep 3833 f |ct 383%

Ee)elopeG aDG eCpaDGeG a retail xastfxooG storeI kjilGiDh a GeGicateG 
cjstoyer kase t(rojh( eMecti)e hrassroots yar-etiDh aDG eCceptioDal 
cjstoyer ser)iceA EojkleG nrstf.ear re)eDje wit( stratehic kraDGiDh 
aDG Gihital yar-etiDhI iDcljGiDh Sg| aDG coDteDt yar-etiDhA WoosteG 
cjstoyer tra4c k. 185 wit( a tiyefliyiteG proyotioD le)erahiDh social 
yeGia treDGsA ueDerateG a z85 re)eDje iDcrease k. creatiDh a Dew re)f
eDje c(aDDel t(rojh( cjrateG e)eDt salesA 'ypro)eG oPiDe sales xroy 
oDliDe leaGs k. 385 jsiDh eyail yar-etiDhI social yeGia aGsI aDG uoohle 
qGborGsA qc(ie)eG a 6@5 Ojarterl. sales hrowt( k. rehjlarl. aDal.AiDh 
BB's wit( TistaA gD(aDceG yar-etiDh T|' k. 3@5 t(rojh( Gata aDal.tics 
xor kjGhet aDG c(aDDel optiyiAatioD wit( uoohle qDal.tics aDG TistaA 
KoryeG W3W partDers(ipsI cjttiDh procjreyeDt costs k. %85 t(rojh( 
DehotiatioD aDG sjppl. c(aiD optiyiAatioDA TeGjceG wastahe k. 385 aDG 
iDcreaseG pront yarhiDs k. 685 wit( Tista iD)eDtor. yaDaheyeDtA

Marketing & Sales Assistant
Ra. Bes(a) gCports 0 RaD 3833 f Sep 3833

gD(aDceG t(e oDliDe preseDce ox a sales kjsiDessI eDsjriDh coDsisteDt 
kraDG represeDtatioD across all Gihital platxorys to streDht(eD coyf
paD.ms Gihital xootpriDtA EirecteG iDterDatioDal traGe s(ow participatioDI 
jsiDh e)eDt yar-etiDh to haiD o)er %8 leaGs aDG estaklis( C Dew kjsiDess 
partDers(ipsA Te)aypeG t(e retail weksite wit( a W3W portalI secjriDh 1 
iDterDatioDal cjstoyers aDG wiGeDiDh yar-et scopeA ,reateG co(esi)e 
yar-etiDh yaterials wit( qGoke ,reati)e SjiteI eDsjriDh jDixory kraDG 
yessahiDh aDG iGeDtit.I koostiDh kraDG appealA 2raiDeG iD sales Ge)elopf
yeDt jDGer t(e yar-etiDh GirectorI eD(aDciDh clieDt relatioDs aDG sales 
stratehies wit( ,TJ toolsA qcti)el. trac-eG yar-et treDGs aDG coypetitor 
stratehiesI ac(ie)iDh a 685 reGjctioD iD procjreyeDt eCpeDsesA

Education & Training

383% f 383z University of Greenwich
Jaster ox WjsiDessI 

3861 f 3836 Centre of Graduate Studies
Wac(elor ox WjsiDess qGyiDistratioDI 
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