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About

(mrrentDy, ser)ing as an HcoEEerce Manager at VBb(oEpagnie to Ie)eDop tNeir 
we2site anI increase tNeir reacN aDD o)er France anI Hmropeb
v LigitaD Marketer witN pro)en Ie)eDopeI skiDDs in GrowtN Marketing 3or fWf, vRDi-
ate Marketing, BearcN Hngine uptiEisation, GoogDe vIsense anI GoogDe vnaDyticsb 

:nterests incDmIe v)iation, TecNnoDogy, (ooking, BNort FiDEs, vmtoEo2iDes, Tra)eD-
Ding, vI)entmre Bports anI Ke2site Lesigningb
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CeDpH0pats VenaDicimE LigitaD dDc VbBb (oEpagnie

Experience

E-commerce Business Development & Marketing Man-
ager
VbBb (oEpagnie 1 Bep W•W/ - .ow

z Lesign tNe Dayomt o3 tNe onDine store, incDmIing store Dogo, proImct 
categories anI appearanceb
z Le)eDop, Eonitor, write, anI mpIate proImct content containeI on tNe 
we2siteb
z (mDti)ate stanIarIs, systeEs anI 2est practices 3or content creation, 
Iistri2mtion, Eaintenance, anI new proImct Distingsb
z Monitor cNanges in we2site traRc or increases in saDes anI mnIerstanI 
cmstoEer insigNts to mse anI iEpro)e tNe e(oEEerce 2msinessb
z Meet cmstoEer e0pectations on saDes, 2ranI Ie)eDopEent, anI repDen-
isNEentb
z :Ienti3y consmEer neeIs tNromgN e0tensi)e Earket&Iata anaDysis on 
IeEograpNics, cmDtmres, anI anaDyticsb
z H0pDore tNe Earket anI tap potentiaD cDients 2aseI on )arioms paraEe-
tersb
z BearcN Hngine uptiEiUation ABHuS o3 tNe we2 content to increase searcN 
engine )isi2iDityb H0ecmte cost-eRcient�
BHM practices Acontent strategyS to increase BHxP resmDts anI iEpro)e 
tNe cDick-tNromgN q con)ersion ratesb
z ;nIerstanI anI De)erage tNe IynaEic IigitaD Earketing en)ironEent to 
Ea0iEiUe tNe 2msiness tNromgN vIs anI BociaD MeIia Marketing smcN as 
Face2ook&:nstagraE vIs, GoogDe vIs anI fing vIsb
z vcNie)eI saDes targets tNromgN tNe retention o3 tNe oDI cDients anI tNe 
ac%misition o3 new cDientsJ generating a /6h' Nike in re)enme witNin a 
singDe EontNb
z (Neck, )eri3y anI lDD cmstoEer in)oices msing Btripe anI Koo(oE-
Eerceb
z vnaDyUe anI trom2DesNoot cDient tecNnicaD issmes to iIenti3y tNe camses 
o3 systeE pro2DeEsb
z Pro)iIe IetaiDeI reporting on proImct trenIs, coEpetitor trenIs witN 
actiona2De Iata to smpport tNe 2msiness Ie)eDopEent Iecision-Eaking 
processb
z Le)eDop anI e0ecmte saDes pDans tNat optiEiUe omr 2ranIs 3or pricing, 
saDes, a)aiDa2iDity, anI )isi2iDityb
z :ntegration o3 HEaiD Marketing vmtoEation witN uptinMonster Pop-mp 
fmiDIer anI Cm2Bpotb

Digital Marketing Consultant
 1 May W•W• - .ow

z Lesigning GrowtN Btrategies
z Kriting a Marketing PDan
z LigitaD Trans3orEation o3 sEaDD 2msiness anI )enIors 3or Ea0iEmE 
reacN onDineb
z Betting mp anI Iesigning tNe KorIPress site, 2miDIing saDes 3mnneDsb
z Korking witN Face2ook, :nstagraE, |eyworIs fiIIing, GoogDe vIs 3or 
proEoting 2msinessesb
z franI anI Marketing :ntegrations
z HEaiD Marketing q (ontent Marketing (aEpaigns
z Mapping ;ser jomrneys anI Ielning |P:s
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Marketing and Operations
CeDpH0pats 1 vmg W•W• - vmg W•W/

z LesigneI tNe we2site 3ocmssing on tNe neeIs o3 :nternationaD BtmIents, 
coEing to Franceb
z LaiDy scNeImDe incDmIes participating in aDD aspects o3 2msiness Ie)eD-
opEent 3roE Earket researcN to operations anI Earketing, ensmring a 
sEootN transition o3 tNe 2msinessb
z ForEmDating tNe coEpanyQs )ision, goaDs, anI o28ecti)esJ NoDIing taDks 
witN tNe Ea8or ser)ices pro)iIers Dike fanks, :nsmrance (oEpanies, 
Comsing urganisations 3or PartnersNipb
z Per3orEing BHu, GoogDe vnaDytics anI vRDiations to EonetiUe tNe we2-
site anI generate traRcb

Growth Marketing
VenaDicimE LigitaD dDc 1 vpr W•W• - vmg W•W•

z deaI generation anI Iata ser)ices tNat acceDerate tNe tecNnoDogy saDes 
process to Iri)e 2msiness opportmnities anI Ie)eDop new territories, 2y 
iIenti3ying intent aEong tecNnoDogy 2myersb
z PDanning, e0ecmtion anI tracking 3or IigitaD, DeaI generating prograEs 
IirectDy anI )ia partner coEEmnity in vPv(, incDmIing e)ents, content 
synIication, we2inars, eEaiD caEpaignsb
z (Pd caEpaigns across tNe 2mying 8omrney tNat co)ers tNe entire spec-
trmE rigNt 3roE awareness to engageEent to con)ersionb
z LeaDing in C d, B d, M d anI vccomnt-faseI Marketingb

Education & Training

W•/  - W•W• Audencia
Masters, :nternationaD ManageEent

W•// - W•/h SRM University
facNeDor o3 TecNnoDogy AfbTecNbS, MecNanicaD Hngineering


