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Marketing and Sales B &rand ManageWent B Global A Iocal Strategies B Marketing 
Plans B RAP &mdget ManageWent

&ORvLS yKOTuL y(HC

&R'ROL( 'orona 'lmb Gant R& Ia Maison dm yhisk/ - IMLy IéKrxal

Im|ottica IVMC Maison Ferrand Montblanc

Experience

Global Marketing Manager - French Spirits
Maison Ferrand 2 Kct 010: - 

&rands Portfolioç
'itadelle Gin, Ferrand 'ognac, Ferrand Lr/ 'mraqao, 'lamde 'hatelier 
'ognac, Mathilde Ii>memrs, Frogg/ & Vodka  

z ManageWent 
z Gather and anal/.e Warket intelligence for the Gin A 'ognac global 
Warkets 
z (dentif/ brand growth dri)ers
z &mild the &rand Gmidelines and Strategies for the brands
z u|plore bmsiness solmtions A brand e|perience rele)ant to the War-
kets
z Monitor the French Spirits categor/ corporate bmdgets
z Le)elop acti)ation prograWs Ncontests, seWinars, drink strategies, pro-
WotionsJJJE 
z Spearhead the prodmct lamnches A packaging de)elopWent 
z Le)elop A uWplo/ the coWWmnication tools
z Lri)e the PKS de)elopWent thromgh the di9erent Warkets
z Lirect the PO agencies
z ungage the Warkets in the global strateg/ and iWpleWenting brand 
global initiati)es

            

    
    

    
        Voir Woins

Group Marketing Manager - Spirits
Ia Maison dm yhisk/ - IMLy 2 7ml 0101 - Kct 010:

z Manage a teaW of &rand Managers 
z ulaborate the &rands Strategies NMarketing, ProWotion, 'oWWmnica-
tion, 'oWWercialE in the dedicated areas NFrance andBor u|portE
z Marketing Plans
z Manage the RAP &mdget
z Manage the Gromp &rands per 'ategories NGin, 'ognac, Vodka, Ver-
Womths, Rperiti)o, Ligesti)o, RrWagnac, 'al)ados, Grappa, Ii>mors, 
SakeJJE

Brand Manager - French & Italian Spirits
Ia Maison dm yhisk/ - IMLy 2 Ma/ 01:3 - 7mn 0101

z Manage the relationship with the Smppliers NFrench A (talian portfolio 
&randsE 
z ulaborate the &rands Strategies NMarketing, ProWotion, 'oWWmnica-
tion, 'oWWercialE in the dedicated areas NFrance andBor u|portE
z Marketing Plans
z Manage the RAP &mdget and the &rands perforWances, Dnd wa/s to 
increase the growth Nin )alme A in )olmWeE 
z Krgani.e u)ents to proWote the &rands NFairs, Kn Hrade e)entsJJJE

https://www.dweet.com/
https://www.linkedin.com/in/alexandre-falk-08214198/
https://www.dweet.com/consultants/GbLDDIr-o
https://www.linkedin.com/in/alexandre-falk-08214198


Area Manager - On Trade Day
&R'ROL( 2 7mn 01:4 - Ma/ 01:3

z Le)elopWent of the Modern and 'hic Rperitifés OKS 
z ManageWent of 6 Martini Flagships  
z Rcti)ation of the brandsé )isibilit/ on the sector
z Le)elopWent of the area NParis u|tra 'enter ç :st, 0d, 6d and Yth bor-
omghE A de)elopWent of the prodmctsé portfolio with e)er/ client Nfocms 
on the Wodern aperitif brandsE 
z Krganisation of cmstoWer e)ents to increase the brandsé iWage and 
notoriet/ Nfocms on Martini and St GerWain brandsE    
z Kn trade e)ent reali.ation

            

    
    

    
        Voir Woins

Global Product Manager Assistant - Biotherm Homme
IéKrxal 2 7ml 01:° - Lec 01:°

z Rcti)ation of the Mmlti Franchises RniWation ç GrooW jomrself to the 
ve|t Ie)el 
z 'reation of a dedicated digital plateforW for the RniWation
z 6°1… Vision of the pro5ect 
z Ieading the coWWmnication behind all the tomchpoints on the pro5ect 
Nretail, coWWmnication, edmcation, de)eloppWent ’E
z Proposition of new prodmcts to enhance the R>mapower Sensiti)e 
Oange 
z Ieading the H-Pmr Franchise with the search of a new Stor/ Helling 
z Search for new digital and )iral Stor/ Helling for all the Franchises 
z Market and 'oWpetitors Stmdies

            

    
    

    
        Voir Woins

Brand Ambassador - Veuve Clicquot Rich
IVMC 2 Mar 01:« - Rmg 01:«

For the &elm| Market

z vew prodmct»s lamnch 8Vem)e 'lic>mot Oich U on the &elm| Warket
z Partners» selection ç Cotels, bars and restamrants
z Prodmct lamnch»s organisation ç Presentation for the co-workers and PO 
lamnch
z u)ents» organisation in order to present the prodmct to the consmWer
z Participation to the coWWercial negotiations
z ForWation to the prodmct»s de|teromsness of the partners
z 'oWWmnication tools» set on the Warket
z Sales» stmd/ A recoWWendations to enhance the Oich e|perience

            

    
    

    
        Voir Woins

Product Manager Assistant - Watchmaking and Jewellery 
/ Animation of the Wholesale Network
Montblanc 2 Sep 01:Y - Feb 01:«

z Krganisation of proWotion e)ents and fairs NS(CCJJJE
z Krganisation of Wore than «1 e)ents to fa)or the sell-omt
z Participation to the lamnch of new prodmcts
z Merchandising, yholesale networkés decoration 
z Market stmd/ of ç 



   - the French yatch-Waking Warket  
   - the French yriting (nstrmWent Warket
   - the French Ieather Goods Warket

z 'reation of operational tools NvewsletterJJJE

Brand Manager Assistant – Luxury Brands' Portfolio
Im|ottica 2 7an 01:Y - 7mn 01:Y

&randsé Portfolio ç 

&)lgari, Lolce A Gabbana, uWporio RrWani, Giorgio RrWani, Persol, Pra-
da, Mim Mim, Hi9an/

z Show-cases plans» set 
z Pmblicit/ Waterial»s WanageWent  NperWanent and seasonalE 
z Monitoring of the coWWmnication Waterial Nfor the sales» force and the 
clientsE 
z 'oWWmnication tools» de)elopWent 
z Set of the pro5ect 8Im|mrioms Fmrnitmre U

Salesman
Gant R& 2 Feb 01:0 - 7ml 01:0

z yelcoWe the clients
z Rd)ise the clients in order to gratif/ their needs 
z 'ash the sales

Co - Creator / Student Project
'orona 'lmb 2 7an 01:1 - Rmg 01:1

z Krganisation of high end e)ents 
z vegociation with Y or « stars hotels to Dnd appropriate dates and satisf/ 
their re>mireWents 
z yine and cigars tasting

Education & Training

01:0 - 01:° SKEMA Business School
Lomble Masterés degree - PrograWWe Grande ucole B Msc  Im|mr/ A 
Fashion ManageWent, 

011  - 01:0 Université de Strasbourg
CJvJL 'oWWercialisation Hechni>mes B L H Hechni>mes de 'oWWercial-
isation, 

011° - 011 Lycée Louis Pasteur Strasbourg
&accalamreate Social and uconoWics, 


