
Daria Rychagova
E-Commerce Manager

Moscow, Russia

Daria's availability should be dis-
cussed

View proLle on Dweet

Work Preference
:ocationO Ppen to relocate

FatternO Ppen to kull time or Fart time 
worA

EmploymentO kreelance (ssignments, 
Fermanent Fositions

Skills

Communication d()vance)N

(nalitical d()vance)N

Commercial d()vance)N

E-commerce d()vance)N

Digital MarAeting d()vance)N

Iewsletters dSnterme)iateN

hocial Me)ia dSnterme)iateN

htrategic MarAeting dSnterme)iateN

kulLllment Management d()vance)N

Customer hervice dSnterme)iateN

Languages

EnglisB dkluentN

krencB dfasicN

Russian dIativeN

About

S can call myselx an e.perience) e-commerce manager’ Sqve been worAing a little bit 
in all e-commerce positions an) 1uite xamiliar witB most ox tBe e-commerce relate) 
Lel)sO xulLllment, )elivery, marAeting, CRM, mercBan)ising’ (n online sBopper witB 
over 0W years e.perience, always eager to learn sometBing new’

fR(IDh KPRTED KSHG

fenetton &roup kPREP G|M :acoste Russia

Experience

Head of E-commerce
fenetton &roup 2 Pct 9W90 - Iow

E-commerce project manager
kPREP 2 (pr 9W0J - ;un 9W0J

- Coor)ination ox tBe worA witB online partnersz 
-Iegotiating, managing price alignments tBrougBout tBe e-marAetsz 
-CBannel MarAetingO )eLning an) e.ecuting a yearly marAeting plan xor 
online salesz 
-hales xorecasting, monitoring sales results an) reportingz 
-Cross-xunctional collaboration witB marAeting, sales, logistics, an) L-
nance teamsz 
-Coor)inating an) e.ecuting new eHailers an) marAetplaces launcBesz 
-Content managementO analy6ing eHailers websites an) creating recom-
men)ations plans xor improvement an) e.ecution

E-commerce project manager
G|M 2 Mar 9W0Y - (ug 9W9W

E-commerce generalist G|M - MonAi donline store ox women's apparelN 
-hetting tBe best commercial plan pre-season an) in season base) on 
customer beBavior, sales results, commercial beliex, an) previous learn-
ings 
-Driving proLtable net sales by analy6ing sales Lgures, taAing an) e.-
ecuting actions accor)ing to tBe opportunities, tBreats, an) priorities 
i)entiLe) CV �
-Managing tBe stocA levels ox tBe concepts by giving input on tBe buying 
an) ensuring stocA xresBness 
-htrong collaboration witB tBe Retail team in or)er to create tBe best 
omnicBannel e.perience 
-Collaboration witB a )igital marAeting agencyO planning, setting, an) 
analy6ing campaign 
-:auncB ox tBe online store D(HE FPhSHSPI EMF:P3ER REhFPIhSfS:SHSEh 
W8’9W0Y - Wj’9W9W E-commerce pro/ect manager kurla donline store ox 
accessorisesN 
-:auncB ox tBe online store 
-Coor)ination ox all aspects relate) to tBe online store an) )aily oversigBt 
ox tBe e-commerce platxorm 
-fu)get planning an) control ox operational e.penses 
-HBe planning ox strategy ox tBe e-com )evelopment | sBort-term oper-
ations 
-het up campaigns, rules, customer service proce)ures, an) gui)elines 
-Farticipation in assortment an) price strategy )evelopment 
-Creation | launcB omnicBannel approacB 
-hite mercBan)ising an) store managementO catalog management, o4ers 
an) promotions management, implementation ox tBe new categories 
an) new initiatives xront bacA-en) 
-Coor)ination ox tBe worA witB e.ternal suppliers  ven)ors 
-:ong-term )igital strategy creation 
-hBort-term )igital activitiesO newsletter dplan, creation, launcBN, social 
me)ia support 
-:auncB | support CRM pro/ect D(HE FPhSHSPI EMF:P3ER REhFPIhS-
fS:SHSEh D(HE FPhSHSPI EMF:P3ER REhFPIhSfS:SHSEh

https://www.dweet.com/
https://www.dweet.com/consultants/yYmr9HagU


E-commerce specialist
:acoste Russia 2 (pr 9W0  - Mar 9W0Y

- Pnline store management dassortment an) pro)ucts availability con-
trol, onsite content managementN 
-Customer hervice support dmonitoring re1uests, provi)ing answers, 
worAing witB claimsN 
-Monitoring e.ternal agencies Aey TFSsO sales, tra c, conversion �
-Freparing | uploa)ing content xor tBe website dbanners, te.ts, pro)uct 
pBotos, an) )escriptionsN 
-Keb-site mercBan)ising dpro)ucts sortingN 
-Freparation ox tBe marAeting materials dnewsletters, social me)ia cre-
ativesN 
-kollow-ups | reporting to senior managers on tBe e4ectiveness ox tBe 
campaigns | activities 
-Kebsite analysis


