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About

Passionate and entreprene)rial carketing professional wit( omer y xears of e-b
perienBe .)ilding strategiB partners(ips, demeloping innomatime Bacpaigns, and 
driming sales and carketing aBross a wide range of ind)striesR Promen a.ilitx to 
lemerage ind)strx e-pertise, Bons)cer insig(ts, and Breatime pro.lecbsolming to 
delimer icpaBtf)l .rand e-perienBesR 
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Experience

Marketing Manager EMEA
zxara 2 IeB 010Y b vow

Iemeloped and icplecented perforcanBe strategies and plans to traBk 
Bontin)o)s icpromecentR 
�zapitali|ed on ind)strx and carketplaBe trends to strategi|e carketing 
sol)tions and en(anBe .)siness operationsR 
�Sssessed carketing Bopx, art Bocps and Dnal designs in aligncent wit( 
esta.lis(ed speBiDBations for LinkedEn, 6oogle Sds, Iisplax Sds, &o)N).e 
mis)al ads and ecailersR 
�h-eB)ted optical sales strategies to aB(ieme BoccerBial goals for t(e 
target carketR 
�Managed carketing .)dget and assoBiated PQL to assess sales plans 
for mario)s .)siness mertiBalsR Aed)Bed carketing Bosts .x streaclining 
data and Bontent canagecentR 
�Crgani|ed BontaBts and orB(estrated innomatime MJLbWJL strategies to 
.oost awareness, engagecent and salesR 
�Ecplecented Breatime partners(ip .)ilding, ement sponsors(ip, aBtimab
tion platforcs and Bons)cer e-perienBe designR 
�Lemeraged Bocc)niBations caterials, conitoring .)dgets and demelb
oping protoBol )sing tools s)B( as T).spot, WlaBk, Ssana, Wales vamigab
tor, and 6oogle Iata Wt)dioR

Co founder & Chief Marketing Ovcer
AedsBreens LLP 2 ')n 0101 b Wep 010Y

Wpear(eaded s)BBessf)l .)siness demelopcent initiatimes aligned wit( 
t(e Bocpanx7s strategx and Bore BocpetenBiesR 
�Sssessed perforcanBe canagecent str)Bt)res and icplecented enb
(anBecents to icprome fraceworks and strengt(en res)ltsR 
�uoB)sed teacs on demeloping innomatime and B)ttingbedge approaB(es 
wit( efeBtime reso)rBe alloBation and strategiB planningR 
�Managed .randing Bacpaigns and ement carketing initiatimes in print, 
mideo, we. and soBial cediaR 
�Cmersaw demelopcent of traditional and soBial cedia carketing Bacb
paigns to drime sales and B)stocer engagecentR G)ilding carketing f)nb
nels aBross platforcs wit( t(e kex foB)s .eing paid cedia, traBking and 
icproming on ACE and zPS targets were kex in .)siness canagecentR 
�EdentiDed lowbBost opport)nities to inBrease misi.ilitx and drime traDB, 
inBreasing ret)rning misitor remen)e .x %18 for c)ltiple BlientsR Aeb
designed )ser e-perienBe, site f)nBtionalitx and online cerB(andising to 
inBrease salesR 
�Iemeloped and strengt(ened .)siness partners(ips at all lemelsR 
�vegotiated admertising and BoccerBial sponsors(ip BontraBts, w(ile 
ideating, Boccissioning, direBting Sd zoccerBials, and s(oots for kex 
mal)e drimen .randsR

Marketing Executi-ePE-ent Groduction Manager
P(oeni- MarketBitx z(ennai Pmt Ltd 2 ')n 01Y9 b CBt 01Y5

Iemeloped and e-eB)ted carketing progracs and general .)siness sob
l)tions res)lting in inBreased Bocpanx e-pos)re, B)stocer traDB and 
elemated sales n)c.ers inBl)ding Boccissioning Bontent sxndiBation 
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wit( .randsR 
�uorc)lated and icplecented carketing sol)tions inBl)ding .rand 
awareness Q faBade Bons)ltation, t(at res)lted in greater Borporate 
awareness, Bons)cer traDB, and sales n)c.ers for .rands inBl)ding 
vike, Sdidas, P)ca, uossil, Endian Nerrain, Ma-, zol)c.ia Wports, Lee, 
Orangler, Vans, Aee.ok, Lifestxle, Marks Q WpenBer, zasio, NoxsAUs, Pa)l 
Q W(ark, zoaB(, Q NS6 Te)erR 
�Planned and e-eB)ted ements and carketing progracs, prod)Bing 5q8 
of t(e goal of j)aliDed leadsR zocpiled prod)Bt, carket and B)stocer 
data to generate inforced sales and proDt pro/eBtionsR 
�Managed relations(ips wit( kex ind)strx partners and icplecented 
procotional initiatimes to ca-ici|e carketing prograc perforcanBeR 
�Oorked wit( mendors to Bocplete pro/eBts aBBording to sB(ed)le and 
speBiDBationsR 
�Planning, omerseeing and analx|ing we.site icpromecents froc S£G 
testing to online cerB(andising and landing page Breation alongside 
o)r carketing teacR Edentifxing ebBoccerBe initiatimes, feat)res and 
f)nBtionalitx to icprome Bonmersion and digital e-perienBes to aBBelerate 
growt(R �

Lroup Marketing Manager
Tori|ons 6ro)p London 2 ')n 0100 b vow

Leading and canaging t(e carketing and .randing initiatimes for Dme 
di3erent spirits£alBo(ol .randsR
Cmerseeing W(opifx we.site demelopcent and canagecent, 6oogle Sds, 
Sca|on sales, WhC, and f)nBtionalitx icpromecentsR
Managing a carketing .)dget of 4Y11,111 to aB(ieme growt( froc q to 

1 orders a dax on W(opifx Q Sca|onR
v)rt)red relations(ips wit( kex ind)strx in )enBers to seB)re price 
prod)Bt plaBecent and misi.ilitxR
vegotiated strategiB sponsors(ips and Bolla.orations, inBl)ding a sponb
sors(ip deal wit( t(e vational uilc Swards UK for hcperor VodkaR

Tead Marketing Manager
Le 6ra Geer Ltd 2 'an 010  b vow

Ecplecented and canaged t(e Bore demelopcent and la)nB( of t(e 
.rand in t(e Ereland, UK, and hMhS carketsR
h-eB)ted ac.itio)s on£o3 precises sales and carketing strategies to 
la)nB( t(e .rand t(ro)g( retail, .ar£Bl). partners(ips and ement aBtimab
tionsR
Iemeloped carketing and admertising caterials .ased on carket and 
.)siness analxsis reportsR
Iesigned and demeloped .randing caterials inBl)ding la.els, paBkaging, 
PoW, Cnbtrade s)pport and Oe.site appliBationsR
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