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About

Irimen carketing professional p)rs)ing M3B Managecent at Gr)nel G)siness 
3B(ool wit( +y xears of ebperienBe (elping .)sinesses s)BBeed in B(allenging 
carketsj Knowledgea.le wit( Bacpaign Breation, prod)Bt la)nB(es, and Bons)cer 
engagecentj 3eeking a B(allenging zo. in a progressime organiRationj
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Experience

Marketing Manager EMEA
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Iemeloped and icplecented perforcanBe strategies and plans to traBk 
Bontin)o)s icpromecentj 
�|apitaliRed on ind)strx and carketplaBe trends to strategiRe carketing 
sol)tions and en(anBe .)siness operationsj 
�Wssessed carketing Bopx, art Bocps and Dnal designs in aligncent wit( 
esta.lis(ed speBiDBations for LinkedEn, Soogle Wds, Iisplax Wds, &o)N).e 
mis)al ads and ecailersj 
�hbeB)ted optical sales strategies to aB(ieme BoccerBial goals for t(e 
target carketj 
�Managed carketing .)dget and assoBiated PQL to assess sales plans 
for mario)s .)siness mertiBalsj Aed)Bed carketing Bosts .x streaclining 
data and Bontent canagecentj 
�CrganiRed BontaBts and orB(estrated innomatime MJLY3JL strategies to 
.oost awareness, engagecent and salesj 
�Ecplecented Breatime partners(ip .)ilding, ement sponsors(ip, aBtimaY
tion platforcs and Bons)cer ebperienBe designj 
�Lemeraged Bocc)niBations caterials, conitoring .)dgets and demelY
oping protoBol )sing tools s)B( as T).spot, 3laBk, Wsana, 3ales vamigaY
tor, and Soogle Iata 3t)dioj
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3pear(eaded s)BBessf)l .)siness demelopcent initiatimes aligned wit( 
t(e Bocpanx7s strategx and Bore BocpetenBiesj 
�Wssessed perforcanBe canagecent str)Bt)res and icplecented enY
(anBecents to icprome fraceworks and strengt(en res)ltsj 
�uoB)sed teacs on demeloping innomatime and B)ttingYedge approaB(es 
wit( efeBtime reso)rBe alloBation and strategiB planningj 
�Managed .randing Bacpaigns and ement carketing initiatimes in print, 
mideo, we. and soBial cediaj 
�Cmersaw demelopcent of traditional and soBial cedia carketing BacY
paigns to drime sales and B)stocer engagecentj G)ilding carketing f)nY
nels aBross platforcs wit( t(e kex foB)s .eing paid cedia, traBking and 
icproming on ACE and |PW targets were kex in .)siness canagecentj 
�EdentiDed lowYBost opport)nities to inBrease misi.ilitx and drime traDB, 
inBreasing ret)rning misitor remen)e .x %18 for c)ltiple Blientsj AeY
designed )ser ebperienBe, site f)nBtionalitx and online cerB(andising to 
inBrease salesj 
�Iemeloped and strengt(ened .)siness partners(ips at all lemelsj 
�vegotiated admertising and BoccerBial sponsors(ip BontraBts, w(ile 
ideating, Boccissioning, direBting Wd |occerBials, and s(oots for kex 
mal)e drimen .randsj
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Iemeloped and ebeB)ted carketing progracs and general .)siness soY
l)tions res)lting in inBreased Bocpanx ebpos)re, B)stocer traDB and 
elemated sales n)c.ers inBl)ding Boccissioning Bontent sxndiBation 
wit( .randsj 
�uorc)lated and icplecented carketing sol)tions inBl)ding .rand 
awareness Q faBade Bons)ltation, t(at res)lted in greater Borporate 
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awareness, Bons)cer traDB, and sales n)c.ers for .rands inBl)ding 
vike, Wdidas, P)ca, uossil, Endian Nerrain, Mab, |ol)c.ia 3ports, Lee, 
Orangler, Vans, Aee.ok, Lifestxle, Marks Q 3penBer, |asio, NoxsAUs, Pa)l 
Q 3(ark, |oaB(, Q NWS Te)erj 
�Planned and ebeB)ted ements and carketing progracs, prod)Bing 5q8 
of t(e goal of /)aliDed leadsj |ocpiled prod)Bt, carket and B)stocer 
data to generate inforced sales and proDt prozeBtionsj 
�Managed relations(ips wit( kex ind)strx partners and icplecented 
procotional initiatimes to cabiciRe carketing prograc perforcanBej 
�Oorked wit( mendors to Bocplete prozeBts aBBording to sB(ed)le and 
speBiDBationsj 
�Planning, omerseeing and analxRing we.site icpromecents froc W G 
testing to online cerB(andising and landing page Breation alongside 
o)r carketing teacj Edentifxing eYBoccerBe initiatimes, feat)res and 
f)nBtionalitx to icprome Bonmersion and digital ebperienBes to aBBelerate 
growt(j �
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