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About

OPETHIKOgH: MHTGEIKgU m KgIETgHIKOgH: vS–KgE–– DEwE:OPMEgI m MHTGEIm
KgU DKTECIOT :EHDET–BKP W &KgE– 2 –PKTKI– m FTHUTHgCE– 2 CO–MEIKC– W 0Y 
XEHT– :SbSTX KgDS–ITX 
–trateuic, .ran) foc-se) an) coyyerciallA ast-te Lrofessional pith track recor) 
sLanninu o(er 0Y Aears pithin l-R-rA seuyents in fraurances, cosyetics an) pines 
in)-strA" Proacti(e, int-iti(e, an) enuauinu lea)er pith eRtensi(e eRLerience creatm
inu, reVninu, an) iyLleyentinu strateuic yarketinu an) .-siness initiati(es" O(er 
the Last )eca)e K ha(e create) an) rolle) o-t strateuic actions in v-siness )e(elm
oLyent, OLerational Marketinu, vran) TeLositioninu, an) Distri.-tion strateuies, 
-sinu .ran) co)es an) DgHs as tools to .-il) coyLellinu storAtellinu" H charisyatic 
lea)er, an Jo-t of the .oRJ sol-tion seeker pho fosters an en(ironyent that enm
co-raues acco-nta.ilitA an) entreLrene-rial sLirit"

vTHgD– &OTGED &KIB

Dior Firyenich Marc qaco.s Parf-ys Ui(enchA we-(eclic|-ot

Experience

Marketing Director Europe (Interim)
Marc qaco.s 1 –eL 0Y05 m Dec 0Y05

Global Senior Director - Fine Fragrances
Firyenich 1 HLr 0Y0Y m H-u 0Y05

TeLort to qerrA wittoria, Presi)ent Fine Fraurances &orl)pi)e TeLortinu 
lineN 53 EyLloAees dPerf-yers, Cons-yer Kntelliuence, Fraurance )em
(eloLyent, Marketinu, T2Dx j Direct TeLorts d–enior an) €-nior Lro€ect 
yanauersx Financial Hcco-nta.ilitiesN TesLonsi.le for aLLroR" t-rno(er 
•55 Million .-siness of P-iu keA acco-nt TesLonsi.ilitiesN 
6Hcco-nta.le for all client facinu initiati(es, creatinu, )eVninu, an) )em
LloAinu coyyercial strateuA across –Lain an) French PSKU yanaueyent 
teays 
6Centralise, aliun eyLloAees an) cooLerate coyy-nications strateuA 
across all )eLartyents, incl-)inu toL yanaueyents to ens-re a foc-se) 
an) consistent yessaue to all P-iu .ran)s Hchie(eyentsN 
6KyLleyente) acco-nt -Lura)e)strateuicinitiati(es,creatinuj°Y+LroLom
sitions,incl-)inuLrocess, Lro)-ct,an)creati(estorAtellinuinno(ation 
forkeAy-stmpinLro€ects" Tes-lte)in keA acco-nt reacti(ation an) siune) 
the tpo .iuuest )eals in a )eca)e d45"3M• Carolina Berrera J050 BeroesJ 
an) 43M• Paco Ta.anne JFayeJ" Pro€ecte) v-)uet iyLact 0Y00, 4%Yz 
6Con)-cte) a Lortfolio uran-lar (al-e analAsis, oLtiyi7e) uropth an) 
LroVta.ilitA le(ers 
6KyLleyente) a –-staina.ilitA for-y, in(ol(inu ERec-ti(e yanaueyent

Global Business Development Director
we-(eclic|-ot 1 HLr 0Y5j m Mar 0Y0Y

TeLort to qeanmMarc Uallot Presi)ent an) ga)ine Fa-, Knternational –ales 
Director TeLortinu lineN 
6E-roLeN 5Y Direct TeLorts dGeA yarkets Marketinu Directors / .ran) 
yanauersx 
6Hsia,Cana)a :HIHMN 8 DirectTeLorts dGeA yarkets Marketinu Directors 
/ .ran) yanauersx Financial Hcco-nta.ilitiesN E-roLeN TesLonsi.le for $ 
keA Co-ntries an) Jother E-roLeanJ yarkets, pith a t-rno(er of •58Y 
Million Hsia, Cana)a 2 :HIHMN TesLonsi.le for 8 keA strateuic Co-ntries, 
pith a t-rno(er of •5%Y Million TesLonsi.ilitiesN 
6DeVnition an) iyLleyentation of uropth acceleration Llan for E-roLe 
keA s-.si)iaries 
6vran) reLositioninu in terys of iyaue, assortyent, an) )istri.-tion Llan 
in rele(ant yarkets 
6Hliun an) oLtiyise Lro)-ct allocation .A yarket pith s-LLlA chain 
6–et uoals for yi)tery yarket P2: d3Aearsx an) s-LLort roll o-t thro-uh 
iterati(e, colla.orati(e pork pith toL yanaueyent 
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6Hcco-nta.le for Lresentinu the yain strateuic initiati(es to MB Presi)ent 
PhiliLLe –cha-s" Hchie(eyentsN 
6400z LroVt uenerate) .etpeen 0Y53 an) 0Y0Y in E-roLe an) 408z 
sales uenerate) .etpeen 0Y5j an) 0Y53 
6KyLro(e) Lro)-ct yiR across yarkets .A le(erauinu JPreyi-yJ c-(ées 
6Tationali7e) .ran) eRLos-re in yass retail in SG d–ains.-rAsx an) KtalA 
dEssel-nuax 
6Hliune) local PT, ye)ia an) yarketinu Llans pith ulo.al strateuA pith a 
yarket .A yarket Lro€ect yanaueyent aLLroach, streaylininu eRistinu 
initiati(es to uain iyLact an) consistencA across reuion 
6Con)-cte) a f-ll .ran) reha-l in T-ssia .A streaylininu )istri.-tion an) 
coyy-nication, caLitali7inu on Jl-R-rAJ heritaue of we-(e Clic|-ot to 
increase )esira.ilitA 
6Knitiate) a )eeL )i(e cons-yer research st-)A in UeryanA to iyLro(e 
an) a)aLt yarketinu le(ers an) raise chayLaune apareness 
6Ieste) an) aLLro(e) y-ltiLle coyyercial )eals pith keA Lartners to 
increase Tate of –ale 
6Kntro)-ce) we-(e Clic|-ot v-sinesspoyan Hpar) in nep yarkets 
d–pit7erlan), UeryanA, Bonu Gonu, H-straliax an) siune) a 5st tiye cross 
reuional LartnershiL pith U-i)e Michelin dvelui-y, KtalA, –pit7erlan)x" 
Tes-ltinu in jY4 nep keA on tra)e Lreyi-y o-tlets 
6Knitiate) an) Lro)-ce) the 5st we-(e Clic|-ot onmline ulo.al traininu 
Llatfory .A con)-ctinu a j°Y+ )iaunosis across keA stakehol)ers to Lrom
)-ce a coyLrehensi(e an) asLirational sales )ri(en yo)-le" Tes-lte) in 
43YY eyLloAees traine) an) 5YY eyLloAees hoste) in Teiys

Marketing Director USA
Parf-ys Ui(enchA 1 qan 0Y5Y m Mar 0Y5j

TeLort to gicolas M-nafo, Presi)ent :wMB Fraurance vran)s, S–H Tem
Lortinu lineN 3 Direct TeLorts dLro€ect yanauersx Financial Hcco-nta.ilm
ities TesLonsi.le for aLLroR" t-rno(er of 93YMillion for S– Ui(enchA 
Perf-yes an) Cosyetics TesLonsi.ilitiesN 
6Kn )eLth chanue yanaueyent of .ran) reLositioninu in the S– 
6DeVnition of neplA LroVta.le .-siness yo)el lea)inu to 5st Aear of LroVt 
realise) in 0Y55 Hchie(eyentsN 
6KyLleyentation of nep )istri.-tion strateuA to increase .ran) )em
sira.ilitAN intro)-ction of Ui(enchA fraurances in selecti(e )istri.-tion 
dveru)orf, geiyans, –aksx an) 5st tiye fraurance pin)op shopcase at 
veru)orf Uoo)yan on 3th H(en-e 
6Ele(ate) retailer steerinu yeetinus pith 5sttiye Lri(ate (iepinu ofCo-m
t-re collection atveru)orf Uoo)yan / geiyan Marc-s concla(e 
6Knitiate) 5st e(erulo.al s-yyit yeetinu .etpeen Ui(enchA corLorate, 
Ui(enchA S– an) –eLhora S– eRec-ti(e yanaueyent for a colla.orati(e 
LartnershiL, inc" S– eRcl-si(e Lro)-ct )e(eloLyent 
6Teinforce) eRcl-si(eLartnershiL pith –eLhora, Lostinu a 40Yzuropth in 
yakem-Lin 0Y50 
6Hliunyent of local Co-t-re an) Fraurances .-siness -nits to s-LLort 
.ran) iyaue shift 
6–trateuic )ri(inu force in oLeninu 5st .ea-tA retail shoL an) S– emcoym
yerce site 
6Manaue) 5st e(er Sya Ih-ryan an) –iyon vaker Lersonal aLLearm
ances ueneratinu 4°Yz sales H)itional Professional –-yyarAN

Business Development Manager Europe
Parf-ys Ui(enchA 1 qan 0YY8 m Dec 0YY

UK Marketing Manager Fragrances, beauty
Dior 1 –eL 0YYj m Dec 0YY°

:ocationN :on)on

Education & Training

5  m 0YYj ESCP Business School
Master, Master Marketinu,



5 8 m 5 Lycée Madeleine Daniélou
Ecole LréLaratoire, v-siness


