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About

H creati)e EinI witz a constantly EoIerni-ing )iew of EeIia anI Earketing prac.
tices, witz a Eission to work anI learn in a positi)e creati)e en)ironEent! (urrently 
seeking a EanageEent position witzin a Earketing role, allowing Ee to focus on 
BranIing anI creati)e strategies witzin an organisation anI a supporti)e Earketing 
teaE!

Fn tze fun siIe . Hn HEerican li)ing in tze UK, lo)er of tra)el, faszion, Iogs, anI a 
gooI reality TD szow! Cappy to czat witz anyone, anI lo)e to keep BusyS 

LhHNW& bFhKAW b:TC

mat(at &trategies RrounIwork Uk Rroupon. FrIerup

MEi PuBlic helations haleigz Maga-ine

&t! Pete AconoEic We)elopEent (orporation Tze News | FBser)er

tze Tyler Place Tzree &zips Track it morwarI

Experience

MARKETING OFFICER
RrounIwork Uk 2 Hug 010q . Now

(reateI tze BranI froE scratcz witz logos, BranI kit, weBsite, social 
EeIia czannels
teaE Eaterials!
:EpleEenteI ~uarterly Earketing strategies containing tzree Eain fo.
cuses anI
iIentifying anI strengtzening tze target auIiences anI tze EetzoIs to 
attract tzeE!
ManageI all caEpaigns anI proEotions focusing onO outreacz, aIs, so.
cial EeIia,
weBsite optiEisation, &AF, zarI Earketing Eaterial, Iirect contact Ear.
keting anI inperson e)ents!
AstaBliszeI eEail Earketing anI group Earketing tzrougz Ii7erent (hM 
anI EeIia
software!
We)elopeI content incluIing :nstagraE reels anI )iIeos wzile iEEersing 
into Tiktok!
FutlineI anI followeI a clear BuIget for aI)ertising )ia social EeIia, 
Roogle, anI
proEotional Eaterial!

CONTENT MARKETING MANAGER
Track it morwarI 2 May 0101 . May 010q

mUdd.T:MA (urateI a clear anI EoIern content Earketing strategy, 
stanIarI operating proceIures, analytics tracking systeE, con)ersion 
Irip caEpaigns, retargeting aIs, anI )ertical analysis! brite L0L anI 
L0( contentO zigz ranking &AhP, zigz (Th, anI leaI con)erting! H)erage 
:Epro)eI keyworI ranking on content By % 65! HnI raiseI organic tra4c 
clicks froE ',111 to qj,111 Eontzly! (reateI anI refreszeI content 
anI leaI Eagnets, gaining content witz up to 915 con)ersion rates! 
heforEatteI tze weBsite…s Iesign to Be Eore user.frienIly, creIiBle, anI 
on.BranI! :ncreaseI page )iews By o)er qj,111 in one year! :terateI on 
tze full aspect of tze Earketing funnel By proIucing content, outreacz 
caEpaigns, anI an analytics tagging process to see wzicz Earketing 
tactic custoEers caEe froE!

GHOSTWRITER
&t! Pete AconoEic We)elopEent (orporation 2 May 0101 . Hug 0101

AstaBliszeI proJects witz tze Earketing coorIinator to con)ince coE.
panies to Eo)e to &t! Pete for Business using an inforEeI yet casual 
)oice wzile reEaining a suBtle tone sensiti)e to (FD:W.qx! mocuseI on 
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LranIing | :Ientity Marketing vHI)anceIG

Planning vHI)anceIG

&P&& (leEentine vLeginnerG
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Anglisz vmluentG

&panisz vLasicG

&AF keyworIs, internal anI e;ternal linking, ~uotations, anI zigzligzting 
outlineI points! A8PAh:AN(A (FNT:NUAW

MARKETING WRITING & FRONT DESK ASSISTANT
tze Tyler Place 2 May 01qx . &ep 01qx

Pro)iIeI inforEation to guests aBout tze resort anI local area anI 
EaintaineI an entertainEent sczeIule anI sign.ups for tze week! bzile 
Eanaging Earketing Eailing anI VelI pzone calls! Pro)iIeI K1 Ii7erent 
social EeIia content iIeas, 0j Blog post iIeas, K of wzicz : wrote anI 
eIiteI!

GUEST BLOGGER
Tzree &zips 2 May 01qx . &ep 01qx

PrepareI tzree Blogs weekly for Ii7erent clientele, incluIing pet, sus.
tainaBility, zoEe iEpro)eEent, tra)el anI wellness czroniclesL wzile 
sourcing creIiBle weBsites, followeI &AF guiIelines! : also EaintaineI 
Ey in)oices anI payEent for tzis JoB!

FEATURE REPORTING INTERN
Tze News | FBser)er 2 3an 01qx . May 01qx

PHhT.T:MA (reateI qj puBliszeI articles, Botz print anI online! : starteI 
writing ligzt art, li)ing, anI entertainEent pieces anI graIually pro.
gresseI into Eore serious pieces! A;periEenteI witz )arying )oices, 
eacz capturing tze auIience…s attention! : wrote Ii7erent styleI articles, 
incluIing ~uestion anI answer, szort narrati)e, inforEati)e anI long 
narrati)e! : was on tze mront Page twice!

DIGITAL MARKETING AND MEDIA ASSISTANT
mat(at &trategies 2 &ep 01qM . May 01qx

ProIuceI content on Bezalf of ' Ii7erent clients, altering tze client…s 
)oice eacz tiEe! hesearczeI e7ecti)e Earketing strategies to gain EeIia 
Earketing e;perience for tze saEe clients! Utili-eI paiI social EeIia 
Earketing aI)ertiseEents on Eultiple platforEs anI re)ieweI PP( anI 
general Earketing outlines for Ii7erent Businesses! WesigneI anI or.
czestrateI an organi-ation systeE for future interns upon Ieparture!

WRITING INTERN AND FREELANCE WRITER
haleigz Maga-ine 2 3an 01qM . May 01qx

&tarting as an intern, : was later proEoteI to a freelance writer! F)erall, : 
za)e zaI qM stories puBliszeI! PitczeI anI wrote Ey own personal story 
iIeas! : also carrieI out Ey own Vnances anI in)oices for tzis JoB!

WRITING INTERN
MEi PuBlic helations 2 3an 01q6 . May 01q6

WrafteI )arious EeIia puBlications on Bezalf of q1 Ii7erent clientsL : also 
forEulateI tze Best EeIia anI news engageEent practices! :EpleEent.
eI Ph anI MeIia strategies to create a contact list of EeIia outlets! : 
createI press releases, EeIia packets, anI social EeIia!

MARKETING BRAND AMBASSADOR
Rroupon. FrIerup 2 3an 01q6 . May 01q6

PHhT.T:MA A;aEineI in.person Earketing EetzoIs anI useI tzeE in 
social settings to increase BranI awareness! Frgani-eI anI sczeIuleI 
Eeetings witz Business owners anI Ch teaEs to e;plain tze Business 
feature of proIucts anI sales!

Education & Training

010q . 0100 Newcastle University
Master of &cience, :nternational Marketing 



01q6 . 01q6 University of the Sacred Heart
&tuIy HBroaI, Wigital MeIia

01qj . 01qx North Carolina State University
Laczelor of Hrts, (oEEunication MeIia | 3ournalisE


