
Marcelo Sanchez
Retail / Collection Merchandis-
er

Barcelona, Spain

Marcelo is Available to work

Portfolio link

Portfolio Vle

wieD proVle on WDeet

Links

beLsite

Work Preference
:ocationO Fpen to relocate

PatternO Fpen to umll-tiEe Dork

yEploAEentO ureelance gssiHnEents, 
(omrlA ConsmltinH, PerEanent Positions

Skills

Prodmct gnalAsis vgd)ancedI

Market gnalAsis vgd)ancedI

Sales gnalAsis vgd)ancedI

:eadership vgd)ancedI

Collection StrateHA vgd)ancedI

Collections ManaHeEent vgd)ancedI

Collection Maintenance vgd)ancedI

Languages

Jtalian vulmentI

urench vulmentI

ynHlish vulmentI

Spanish vulmentI

About

:Juy UFNRYy1 
Marcelo Das Lorn and li)ed in Spain as he siEmltaneomslA attended school in urance 
for 0. Aears' 
(e oLtained a Bachelor2s deHree in :aD in 3..7 vBilLao, WemstoI and Eo)ed the 
saEe Eonth to :ondon Dhere he staAed for three Aears, DorkinH in fashion retail 
and EarketinH' 
(e decided to Eo)e to Milan in 3..x to pmrsme his eTperience in the fashion 
indmstrA as yTport ManaHer for an Jtalian Hromp of fashion Lrands' 
–hree Aears later jin 3.30.- he Eo)ed to Paris to "oin the 8MBg :mTe8 at ySSyC, an 
:wM( linked proHraE Dhere he stmdied the urench alcheEA on EanaHinH lmTmrA 
Lrands' –his opened the doors to an 9 Aears "omrneA in Retail and Collection 
MerchandisinH as Dell as Prodmct MarketinH -Prada and B)lHari- Dith a focms in 
gccessories' 
Jn 3.0é, confmsed LetDeen passion and Dork addiction, proVtaLilitA and creati)itA, 
heart and Lrain, he treats hiEself Dith 0. Eonths of self eTploration, di)inH into 
1oHa and Eeditation in the uar-yast' 

gfter smch a reset period, he creates in 3.3. his oDn Lrand pro"ectO C(g––omchK, a 
collection of conscioms accessories that eELrace Emlti cmltmralitA' (is professional 
Hoal in 3.37 is to di)e aHain into the uashion JndmstrA oGerinH a reshmZed sensiti)itA 
on people and indmstrA coEpetiti)e sAnerHies'

BRgYWS bFR|yW bJ–(

Bw:#gRJ C(g––omchK yEporio grEani :eatherHoods gsia PaciVc

SloDear SYgPWg–g JY–yRYg–JFYg: borldDide 4gRg

Experience

Brand Founder & Director
C(g––omchK + Uml 3.3. - YoD

walmesO %–hinkinHnonWmalitA, %Sharetheborld, %Yo#ender–hanks Cat-
eHoriesO (ats, LaHs and UeDelrA' 03 points of vreIsale in 6 comntries 5 di-
rectlA operated e-coEEerce' CollaLorationsO - Mamro Balletti photoHra-
pher - ConteEporarA eELroiderA artist and architect S' P' RmLio' - Fther 
collaLorations in proHress, Dithin the Lrand pro"ect %uraHEentsofthe-
borld

Product marketing Director Worldwide
Bw:#gRJ + Yo) 3.0x - Fct 3.0é

Main achie)ed challenHesO 
-ulipthe sales ratio LetDeen neD and continmati)e vin doDntrendI LaHs 
oGer froE 7.º -x.º to q…º-7…º ' �
-ReLmidleHitiEacA and rele)ance of the iconic iteEs in the collection 
vendorseEents, placeEents, 7q.z coEmnication planI 
-WeVne the 8UeDeller Protocole8O a Hmideline for Prodmct We)elopEent 
departEent Dith the criterias to preser)e the mni;me identitA and con-
sistencA Dith the Lrand of the neD LaHs and accessories delopped' 
-:e)eraHeon the iconic poDer of 8Serpenti8 coEEercial line thromHh the 
principle 8Fne iconic line - Emltiple attitmdes8O lamnch of 8WiaEond Llast8, 
8Belt BaH8, 8CaLochon8, 8gtoEic #laE8' 
-WeVnethe 8#laE8 attitmde as a pillar of the BmlHari feEinine personaeO 
8B'#laE8, 8yclectic #laE8, 8ReLel #laE8, 8gtoEic #laE8 EarketinH caE-
paiHns' 
-gd)ocate and proEote the 8B)lHari-–o)ch8 technoloHA and content' 
-JEpleEent inno)ati)e reportinH and analAsis tools to Eonitor sales 
trends and prodmct perforEance Dith claritA' 
-#maranteee&cient leadership and Lalanced sAnerHies in a teaE coE-
posed of … indi)idmals vdirect reportsI and the international Eerchandis-
inH strmctmre coEposed of 06 indi)idmals in se)eral comntries across the 
HloLe' 
-JnteractDith |eA PlaAers in the uashion JndmstrA to de)elop neD prodmct 

https://www.dweet.com/
chattouche.com
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
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chattouche.com


in the fraEe of collaLorationsO (iroshi um"iDara, gleTander banH, 1oon 
gELmsh, Uman g)ellaneda

Collection Merchandiser & Retail merchandiser
borldDide + Fct 3.07 - Fct 3.0x

(ead of prodmct strateHA -retail and Dholesale- of the Een2s, mniseT 
and tra)el lines, Lmsiness o)er 7.. Eillion ymro' Jnteracted and reported 
directlA to the coEpanA CyF, Mr' Patri io Bertelli |eA responsiLilitiesO 
Collection and Retail' CollectionO 
-#marantee a coEplete, sharp and Lalanced prodmct oGerO Eaterials, 
fmnctions, price ranHes, shapes and client tarHets, |CP capsmles' 
-ManaHe each prodmct life cAcleO froE de)elopEent and introdmction in 
store to LarHain sales and omtlet' 
-Predict fashion trends and prodmcts EoEentmEs  for eTaEpleO Lack-
pack v3.07I, fannA packs v3.0qI, Lmcket hat v3.0xI to aEplifA the trend 
and link the Lrand Dith the trend' –ranslation into Lrand hApe and sales 
resmlts' 
-gd)ise and appro)e non WirectlA Fperated Stores orders vMmltiLrands, 
departEent stores, franchisee  'I RetailO 
-Salesforecast, LmAinH vLmdHet  selectionI, deli)erA planninH, replenish-
Eents, LarHain sales selection' 
-Prodmct selection vJn soEe cases de)elopEentI for DindoD displaAs' 
-Monitorin-store )ismal displaAs v3…. WFS DorldDideI 
-speciale)ents and installations'

Retail Merchandiser
:eatherHoods gsia PaciVc + gpr 3.00 - Wec 3.07

Seasonal LmAinH, replenishEents and prodmct selection and life cAcle 
EanaHeEent to smpport iEaHe consistencA and sales HroDth in the area

Wholesale Export Manager
SloDear + Uml 3..x - ueL 3..é

ResponsiLle for the distriLmtion of Lrands JncoteT, 4anone, #lansShirts, 
Montedoro'

Sales Assistant & Visual merchandiser
yEporio grEani + Mar 3..x - Umn 3..x

Sales Assistant & Visual Merchandising
4gRg + Yo) 3..q - Mar 3..x

Marketing Researcher & Editor
SYgPWg–g JY–yRYg–JFYg: + Sep 3..… - Sep 3..q

Sales Assistant & Visual merchandiser
yEporio grEani + Sep 3..6 - Yo) 3..…


