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About

uasFion Dire2tor an( Pro(c2t Manager witF o)er 0x years of eTperien2e in 2reating 
an( (e)eloping 2olle2tions for Women, Men, an( beenagers in .otF Italian an( 
foreign 2ompanies- In my work, I ozer 2ompreFensi)e 2onscltan2y, ranging from 
tren( s2octing to 2olle2tion (e)elopment, witF targete( inpcts on fa.ri2s, a22esA
sories, an( tFe 2reation of personaliRe( (igital or Fan(Apainte( prints- Klongsi(e 
my 2ore 2ompeten2ies, I Fa)e also gaine( sc.stantial eTpertise in materials an( a2A
2essories resear2F, always maintaining a fo2cs on mer2Fan(ising an( 2ommer2ial 
positioning, witF a spe2ial fo2cs on pri2ing- I Fa)e sc22essfclly worke( on CFinese 
:ea(yAtoAWear 2olle2tions, pro)i(ing 2onscltan2y ser)i2es tFat Fone( my SeTi.ilA
ity an( cn(erstan(ing of (izerent 2cltcral an( market logi2s- |ey 2ompeten2iesH 
Btyling Dire2tion O Women, Men, an( beenager Colle2tion De)elopment O Pro(c2t 
Management O uasFion Design O ua.ri2, Material, an( K22essory :esear2F an( 
Bele2tion O Mer2Fan(ising O Pri2ing O Market Positioning O bren( Qcnting O Uc(get 
Management O McltiA2cltcral Kpproa2F O beam Management
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Experience

DESIGN DIRECTOR
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MissionH 2reating a personal 2olle2tion tailore( for tFe CFinese market 
an( markete( tFrocgF tFe ua.ri8ce platform- 
6 :esponsi.le for (esigning an( pro(c2ing an eT2lcsi)e 2olle2tion for tFe 
CFinese market- 
6 De)eloping a (istin2ti)e an( appealing 2on2ept in line witF tFe target 
market tren(s- 
6 Coor(inating all stages of tFe (esign pro2ess, from tren( resear2F to 
material an( fa.ri2 sele2tion- 
6 G)erseeing tFe transition to sampling to enscre 2onsisten2y an( 8cality 
of tFe garments- 
6 Planning an( managing tFe 2olle2tion lacn2F- 
6 Colla.orating witF tFe marketing team to (e)elop eze2ti)e marketing 
strategies on tFe uKU:IJqh platform-

ADJUNCT PROFESSOR
Istitcto hcropeo Di Design NIhDE O 1an 0x'j A vow

bea2Fing tFe following 2ocrsesH 
6 Menswear uasFion Design- 
6 MetFo(ology of Design an( uasFion Design' for tFe Vrst year of tFe 
2ocrse- 
6 Pro(c2t Management in e)ening 2ocrses an( beenager Wear at IhD 
Como NK22a(emia •alliE- 
6 bFesis a()isor for tFir(Ayear stc(ents-

HEAD DESIGNER WOMENSWEAR - FREELANCE CONSUL-
TANT
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MissionH Design dea( for tFe |ora(ior Women%s dine- 
6 Con(c2ting seasonal tren( resear2F an( 2reating inspiration moo( 
.oar(s for 2olocrs an( (etails- 
6 Designing key looks for tFe Colle2tion- 
6 Creating personaliRe( (igital an( Fan(Apainte( prints- 
6 Bocr2ing FigFA8cality materials an( fa.ri2s- 
6 G)erseeing tFe transition of prototypes an( sampling- 
6 Creating tFe 2olle2tion for tFe BFenRFen uasFion e)ent in Milan N4cne 
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|ey K2Fie)ementsH 
6 :epositioning tFe 2olle2tion for a yocnger target ac(ien2e- 
6 K2Fie)ing a sales in2rease of approTimately 037- 
6 Creating a personaliRe( Fan(2rafte( print tFat .e2ame a .estAseller an( 
was featcre( in all .ran( retail octlets-

HEAD DESIGNER MENSWEAR
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MissionH :esponsi.le for Btyle an( Pro(c2t (e)elopment for tFe Griginal 
Marines beenager Wear an( Menswear lines, 2onsisting of focr 2olle2A
tions per year, sol( in approTimately 5xx retail octlets in hcrope an( tFe 
qnite( Btates- Manage( teamH / people- 
6 Bcper)ising an( (e)eloping all pFases of tFe 2olle2tion, in2lc(ing Vtting 
trials for prototypes an( VnisFe( pro(c2ts- 
6 Con(c2ting seasonal tren( resear2F an( proposing moo( .oar(s NinA
spiration moo( .oar(s, 2olocrs, an( (etailsE- 
6 Designing key looks for tFe 2olle2tion- 
6 Coor(inating grapFi2 stc(ios responsi.le for pro)i(ing (igital prints for 
tFe 2olle2tion- 
6 Maintaining 2onstant 2ommcni2ation witF )ariocs scppliers for 8cality 
2ontrol of sampling an( witF la.s for VnisFe( pro(c2t inspe2tion- 
6 Colla.orating witF tFe marketing (epartment to enscre alignment witF 
tFe new 2olle2tion image- 
6 ure8cent resear2F trips to don(on, Paris, dos Kngeles, an( Bto2kFolm- 

|ey K2Fie)ementsH 
6 bFe 2olle2tion .e2ame tFe .estAperforming witFin tFe grocp, primarily 
(ce to tFe repositioning of tFe beenager line- 
6 Bc22essfcl lacn2F of tFe new Menswear line, 2ontri.cting to tFe .ran(%s 
growtF an( market eTpansion-

SENIOR DESIGNER
UlcVn Bpa O 1an 0x'0 A 1an 0x'&

MissionH Benior Designer for tFe Ulcmarine 2olle2tion N& 2olle2tions per 
yearH 0 main an( 0 fasFion sFowsE, sol( in approTimately 9xx retail 
octlets worl(wi(e- 
6 Con(c2ting seasonal tren( resear2F an( 2reating moo( .oar(s for 
inspiration an( 2olocr palettes- 
6 InA(eptF resear2F on fa.ri2s an( a22essories to enscre FigFA8cality 
materials- 
6 Designing tFe Main Colle2tion an( uasFion BFow 2olle2tion for octerA
wear, leatFer, an( 2ct 4ersey 2ategories- 
6 Creating eT2lcsi)e (esigns for 2ele.rities sc2F as Belena •omeR, dana 
Del :ey, an( |aty Perry- 
6 Creating rcnway looks re8ceste( .y Logce to illcstrate seasonal 
tren(s- 
6 Pro(c2t o)ersigFt, managing 2onta2ts witF pattern makers for garment 
transition an( 2on(c2ting Vtting trials for prototypes an( VnisFe( garA
ments- 

|ey K2Fie)ementsH 
6 hTpan(e( tFe octerwear 2ategory witF new types of garments an( 
implemente( more 2ommer2ial pie2es for tFe (aily wear 2olle2tion- 
6 bFe garments (esigne( for tFe rcnway re2ei)e( eT2ellent fee(.a2k in 
terms of .otF 2ommer2ial sc22ess an( .ran( image, gaining )isi.ility 
tFrocgF a()ertisements an( e(itorials-

FASHION COORDINATOR
MaT Mara uasFion •rocp O 1an 0xx5 A 1an 0x'x

MissionH :esponsi.le for Btyle an( Pro(c2t Management of tFe MaT  
Co- Classi2s 2olle2tion, 2onsisting of two seasonal 2olle2tions, sol( in 
approTimately 3xx retail octlets in hcrope, tFe qnite( Btates, an( Ksia- 
Manage( teamH 5 people Nin2lc(ing a PM, two uasFion Designers, an 
eTternal 2onscltant, an( an assistantE- 
6 :esponsi.le for Btylisti2 Coor(ination an( Krtisti2 Dire2tion- 
6 Bcper)ising an( (e)eloping all pFases of tFe 2olle2tion, in2lc(ing Vtting 
trials for prototypes an( VnisFe( pro(c2ts- 
6 ure8cent trips to don(on an( Paris for market resear2F an( (is2o)ering 
tFe latest international tren(s- 



6 Design (istin2ti)e key looks for tFe 2olle2tion, 2om.ining elegan2e an( 
mo(ernity- 
6 bForocgF resear2F on FigFA8cality materials an( a22essories to emA
pFasiRe tFe line%s (istin2ti)e style- 
6 Close monitoring of foreign pro(c2tion, espe2ially for garments pcrA
2Fase( in CFina an( In(ia- 
6 Colla.oration witF tFe Marketing Department to (eVne 2ommer2ial 
strategies an( proposals for a()ertising 2ampaigns- 
6 Btyle an( Pro(c2t 2oor(inator for tFe spe2ial pro4e2t PGP .y MaT  Co-, 
2onsisting in reisscing tFe most i2oning )intage 2oats of tFe MaT Mara 
an( BportmaT .ran(s- 

|ey K2Fie)ementsH 
6 Playe( a rele)ant role in tFe sc22ess of tFe MaT  Co- Classi2s 2olle2tion 
.y infcsing it witF mo(ern fasFion i(eas wFile staying trce to tFe .ran(%s 
i(entity- 
6 Bc22essfclly a2Fie)e( sellAtFrocgF rates of approTimately 93 jx7 .eA
fore sales, esta.lisFing tFe .ran( as one of tFe most prosperocs witFin 
MaT  Co-
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