
Michele Nicolè
Senior Brand and Merchandis-
ing Manager

22100 Como, Province of Como, 
Italy

Michele is Available to work

Portfolio link

Portfolio Vle

wiep DroVle on Lpeet

Work Preference
:ocationO FDen to relocate

PatternO FDen to uEll-time pork

(mDloymentO Permanent Positions

Skills

Collections Management A)dvancedT

Ream Management AIntermediateT

BEsiness )nalysis A)dvancedT

Collection Strategy A)dvancedT

ComDetition besearch A)dvancedT

Pricing Strategy A)dvancedT

Languages

(nglish AulEentT

Italian AulEentT

About

Consolidated gloxal DrodEct,xrand and merchandising management e.Derience 
A roEghly 10 years T in a senior Dosition pithin mediEm and xillion international 
comDaniesN
Proven and consolidated e.Derience managing diWerent DrodEct categories in mEl-
ti-ethnic dynamic gloxal environmentsN 
Strong e.Derience in a sDort comDany pith a signiVcant and crEcial knopledge of 
sDort valEes and DrinciDlesN
:icenses xEsiness model xackgroEnd ,focEsed on accessories pithin diWerent in-
ternational comDaniesN

Bb)KLS HFbG(L HIR|

|Ego Boss Ricino Sa bossimoda A:vmh uashion JroEDT SaVlo JroED SNPN)N

Experience

Brand and Merchandising Manager Specialist
|Ego Boss Ricino Sa 8 ;an 201z - Kop

M)IK )CRIwIRI(S 
-JEarantee the develoDment and imDlementation of a collection frame-
pork in terms of market driven DrodEcts range and Dricing DroDosalsq 
-Manage market analysis and researchq 
-Monitor tErnover develoDments analy3ing and oDtimi3ing distrixEtion 
channels, imDlementing sales Dlan actively steering sales organi3ationsq 
-Interact, analy3e and commEnicate pith oEr sExsidiaries and markets to 
deVne re/Eirement for oEr assigned linesq 
-besDonsixle for the Dricing of the collection according to the target 
Dositioning and margins 
-LeVne seasonal forecasts and delivery Dlansq 
-:ead the core range Drocess deVnition for directly oDerated storesq 
-Collaxorate cross fEnctionally to ensEre the DroDer imDlementation of 
strategies 
-AMarket, Lesign, FDerations, ShoD ConstrEction, wisEal Merchandising, 
CommEnicationNNNTN

Marketing Intelligence Analyst
SaVlo JroED SNPN)N 8 Lec 2012 - Mar 201j

M)IK )CRIwIRI(S 
-LeveloDment and imDlementation of market research Dlans and rela-
tionshiDs to market 
-research sEDDliers&DartnersN 
-bEn /Eeries on opn data and Derforms analysis to sEDDort decision 
senior and UEnior 
-xrand managersq 
-ComDiles and deliver xEsiness intelligence reDorts for xrand managersq 
-besearches information for marketing team and other deDartmentsq 
-Sell in analysis, collection strEctEre analysisN 
-BEild methodology and Drocesses for Market si3ing, Market share and 
CEstomer 
-Segmentation analyses 
-Provide market intelligence measEring market-sDeciVc metrics and 
analyses on market si3e, 
-market share, and indEstry trends for DrodEct&services&solEtions to 
sEDDort marketing and 
-sales Dlanning and develoDmentN

Product & Merchandising Manager Assistant
bossimoda A:vmh uashion JroEDT 8 Kov 2011 - May 2012

M)IK )CRIwIRI(S 
-beDorting to the SrN ProdEct  Merchandising Manager, tasked pith fEll 
DrodEct creation 
-Drocess for footpear Vrst and second lineN 
-SEDervised direct reDort focEsed on line Dlanning, data entry, and sam-
Dle management 

https://www.dweet.com/
https://www.linkedin.com/in/michele-nicole-30051959/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/lSKdP8vep


-besDonsixle for Dlanning and assorting market comDetitive styles  
SG s to ma.imi3e 
-DrodEctivity, margin, and revenEe 
-Sell-in, sell-oEt reDorting and comDetitor analysisN 
-ProdEct range and line xEilding analysis 
-SEDDort dEring sales camDaigns Acreation of sales xrief for Vrst line 
xrandsT


