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View proDle on twee:

Work Preference
Loca:ionN ko: looOing :o reloca:e

Pa::ernN Fpen :o u-llE:ime worO

Smploymen:N Permanen: Posi:ions

Skills

MarOe:ing (:ra:egy Avd)ancedC

Bampaign Managemen: Avd)ancedC

2-dge: Managemen: Avd)ancedC

2hB MarOe:ing Avd)ancedC

2h2 MarOe:ing Avd)ancedC

vgency Managemen: Avd)ancedC

Languages

Snglisx Aul-en:C

Snglisx Aul-en:C

About

v xigxly ebperienced s:ra:egic marOe:eer wi:x a s:rong -nders:anding of .rands, 
cons-mers, social, re:ail, sxopper, digi:al and :rade marOe:ingI urom a di)erse 
media .acOgro-nd, 0 wen: on :o worO in MarOe:ing for hR years across :xe f-ll 
marOe:ing mib, .o:x 2hB and 2h2 wi:xin a .road range of en)ironmen:s in :xe UK 
and in:erna:ionallyI (:ar:ing my own food .rand from scra:cx, 0 also consider myself 
a dynamic )isionary and an en:reprene-rial spiri: wxo :xri)es -nder press-reI

2Wvkt( TFWKSt T0H&

&a)as London Lesley Bx-rcx L:d (aa:cxi X (aa:cxi G (-per tisx uoods

:xe P-lse Zro-p L:d Unile)er jen|o. UO

Experience

Head of Marketing & Communications
jen|o. UO ' Mar hRhh E kow

jen|o. is a Zerman employmen: agency for par:E:ime |o.s :xa: .-ilds 
inno)a:i)e :ecx sol-:ions :o sxape :xe u-:-re of TorOI 0n prepara:ion 
for :xe UK la-ncx, 0 crea:ed a ZoE:oEmarOe: s:ra:egy, se: :xe s:ra:egic 
direc:ion for :xe marOe:ing :eam, incl-ding KP01s and FKW1s, deDned and 
managed :xe marOe:ing .-dge:s, eb:ernal agencies, researcx, analy:ics 
and repor:ingI My role incl-ded o)erseeing all marOe:ing ac:i)i:ies, scalE
ing of 2h2 and 2hB pool, all crea:i)e de)elopmen:, sxaping of :xe .rand 
incl-ding all campaigns and .-ilding a s:rong in:erna:ional play.ooOI

Global Communications, insights & performance lead
Unile)er ' Mar hRh/ E Mar hRhh

v: Unile)er 0 led di)isions and :eams, across all .rands and glo.al camE
paigns, con:en: planning and ebec-:ion on glo.al cxannelsI Hxis incl-ded 
managing and o)erseeing all Unile)er Zlo.al social media cxannels, from 
con:en: prod-c:ion :o p-.lisxing and analy:ics repor:ingI F)erseeing all 
a-dience insigx:s and con:en: performance :o inform con:en:Jcxannel 
s:ra:egiesI Managemen: of all eb:ernal agencies Amedia .-ying, prod-cE
:ion, da:a, social lis:eningCI Zrowing colla.ora:ions wi:x marOe: :eams :o 
dri)e :ailored con:en: across marOe: cxannels, ens-ring .es: prac:iceI 
F)erseeing concise repor:s, incl-ding campaignEcen:ric, cxannelEcen:ric 
and s:oryEcen:ricI

FMCG Marketing Consultant
Lesley Bx-rcx L:d ' 9an hRhR E ue. hRh/

t-ring Bo)idE/q 0 -sed my eb:ensi)e uMBZ ebperience :o xelp small food 
.-sinesses 8-icOly refoc-s :xeir marOe:ing s:ra:egy, gi)en :xe -npreceE
den:ed res:ric:ions :xa: :xey faced, :o ens-re longerE:erm s-r)i)alI tisE
ciplines incl-deN sxor: :erm s:ra:egic marOe:ing plans, 0n:ernal X eb:ernal 
comm-nica:ions, we.si:e crea:ion, eEcommerce, social, con:en: crea:ionI 
2h2 and 2hB comm-nica:ions, kPt, and la-ncx campaigns Please see 
my we.si:eN wwwIcx-rcxfoodsIcoI-O

FMCG Business Lead
&a)as London ' 9an hR/4 E ko) hR/q

F)erseeing acco-n:s incl-ding Weese1s AkPt, Zlo.al :oolOi:s, SbperienE
:ial, BWM, (xopper MarOe:ing, PacOaging, tigi:al, (ocial, (ponsorsxip and 
HVC, Molson Boors .rands and Slla1s Ki:cxenI (xopperJWe:ail and digi:al 
ebper: worOing wi:xin wider &a)as 1)illage1 in:egra:ed agency :eamI SbE
perience Acon:1dC

Business Leader
(aa:cxi X (aa:cxi G ' 9-l hR/7 E tec hR/3

Heam and .-siness direc:or for a range of 0n:erna:ional clien:s incl-ding 
PXZ, MercO, Z(K, tiageo and Kerry uoodsI 0 was :xe senior s:ra:egic lead 

https://www.dweet.com/
https://www.dweet.com/consultants/N9wxmcaVQ


wi:x a :eam of /7 direc: repor:s, and a Oey mem.er of :xe leadersxip 
.oard, proac:i)ely leading and con:ri.-:ing :o :xe onEgoing )ision of :xe 
agency, incl-ding all marOe:ing f-nc:ionsI 0 led 6zR clien:Jagency re)iews 
and .-il: s:rong par:nersxips wi:x crea:i)e and planning depar:men:s :o 
deli)er awardEwinning worO wi:x meas-ra.le .-siness re:-rnsI

Founder
(-per tisx uoods ' ko) hR/h E Mar hR/7

uo-nder of 1(-per tisx1 .a.y and :oddler food .randI My company 
prod-ced s-per n-:ri:io-s froGen .a.y and :oddler meals, sold direc:ly 
)ia my we.si:e and specialis: re:ailersI 0nspired .y a passion :o xelp 
.e::er no-risx cxildren and es:a.lisx good ea:ing xa.i:s :o xelp .eneD: 
:xem for lifeI 0 managed all aspec:s of :xe .-siness from prod-c: and 
.rand de)elopmen:, pacOaging, re:ail, PW, sxopper marOe:ing, digi:al, :o 
o)erseeing prod-c:ion and salesI

Group Account Director
:xe P-lse Zro-p L:d ' 9an hRRh E 9an hR/h

Wesponsi.le for s:ra:egic de)elopmen: of all tiageo and tanone .-siE
ness, from in:egra:ed .rand campaigns Acons-mer and :radeC :o corE
pora:e and :rade ini:ia:i)esI F)erseeing and de)eloping :eams of -p :o 
/h peopleI u-ll PXL responsi.ili:y for all acco-n:sI 0 recei)ed an award 
from :xe MBBv for 1Hxe .es: and mos: eHec:i)e longE:erm s:ra:egic 
marOe:ing campaign1 for P0MM1s kFI/ across 7 yearsI 0 also dro)e :xe 
pi:cx :eam :xa: s-ccessf-lly won a n-m.er of new acco-n:s incl-ding 
vc:imel, 2lossom &ill, tie: BoOe AWF0C, (B 9oxnson, and )ario-s .rands 
wi:xin tiageoI Media employmen:


