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About

LeIifateI anI enthusiastif in permorqin( yualitj vob Iuties, o.erin( seAeral jears 
om soliI experienfe- Hble to learn new tasds yuifdlj anI proDfientlj with foqputer 
somtware- HIept at qana(in( qultiple affounts siqultaneouslj while qaintainin( 
foqposure anI a promessional qanner- Exfellent foqqunifation sdills both written 
anI Aerbal that are e.eftiAe both onBsite anI online- Ri(hlj sdilleI in fustoqer 
serAife qana(eqent tools as well as Profess gqproAeqent-
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Experience

Sales Data Associate
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B ProIufe reports anI presentations
B RanIle reyuests anI yueries appropriatelj
B Hft as the point om fontaft between the exefutiAes anI internal’external 
flients
B Tr(aniMin( qeetin(s, influIin( sfheIulin(, senIin( reqinIers, anI orB
(aniMin( faterin( 

   when nefessarj
B ProAiIin( aIqinistratiAe assistanfe, sufh as writin( anI eIitin( eqails, 
Iramtin( qeqos, anI preparin( foqqunifations on the exefutiAe•s beB
halm

Unit Head Manager
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|alent Hfyuisition anI Uana(eqent
9 Poolin( anI hirin( om new assofiates anI sales support units
9 |rainin( anI upBsdillin( om assofiates
9 |ar(et qonitorin( anI permorqanfe eAaluation om assofiates
9 Uentorin( anI IeAelopin( om new assofiates

Nusiness LeAelopqent
9 Create mroq sfratfh a portmolio om dej affount flients anI strate(if 
partners
9 5tiliMe the sofial qeIia platmorq anI vob boarIs to qaxiqiMe reafh om 
qardetin( follaterals anI refruitqent initiatiAes

Sales Representative
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B word e.eftiAelj to serAife, enhanfe anI builI relationships with furrent 
anI muture fustoqers-
B mofuseI on afhieAin( reAenue yuotas, proAiIe promessional fustoqer 
serAife to foqqerfial, publif seftor or fonsuqer fustoqers- Khether 
it•s (ettin( answers mor fustoqers yuifdlj, fonsultin( on proIufts with 
foqpassion or resolAin( their issues with a sqile, anI be the Ii.erenfe 
between their fustoqer experienfe bein( vust aAera(e or an exfeptional 
one-
B brin( stron( proIuft anI branI dnowleI(e, (oal settin( experienfe, anI 
passion to ne(otiate anI flose a sale, hanIle obveftions anI rebuttals 
Iurin( fustoqer interaftions
B e.eftiAelj refoqqenI, yuote, anI ne(otiate proIuft dnowleI(e with 
fustoqers to flose the sale while iIentimjin( anI hanIlin( all sale opporB
tunities

Industrial Engineer
Sports Citj gnternational gnf- 2 Uar 1/z4 B 0un 1/z4

https://www.dweet.com/
https://www.dweet.com/consultants/sK0okBypY
https://www.linkedin.com/in/adrian-acosta-b916061b5/


Uana(e anI mafilitates the portmolio qana(eqent profess bj iqpleB
qenteI a uniyue anI stanIarI approafh, to influIe Aarious qana(eB
qent tasds lide fapturin( the proveft reyuests mor eAerj IiAision or teaq 
anI ensurin( that there is foqplete inmorqation mor assessin( provefts or 
not, qaintainin( upBtoBIate reports om provefts, iqpleqentin( prioritiMaB
tion qoIels anI sfores to help assess mor the reyuest approAal, qana(in( 
a resourfe morefast or resourfe fapafitj plan in orIer to unIerstanI 
aAailabilitj om resourfes mor the provefts Create’qaintain proveft qanB
a(eqent teqplates to iqpleqent stanIarI foqponents that fan be 
reuseI to saAe tiqe anI qonej- Ensure that the proveft qana(eqent 
stanIarIs are molloweI bj re(ular permorqin( assessqents anI proAiIe 
meeIbafd on a re(ular basis-|rafd the status om provefts with re(ular 
upIates mroq the teaq leaIers anI assofiateI qeqbers- Coqpile the 
follefteI inmorqation anI report this to the qana(eqent to proAiIe a 
transparent anI flear waj to trafd eafh anI eAerj aftiAitj om the provefts-

Sales Marketer
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B Contributin( to the IeAelopqent om qardetin( strate(ies-
B ConIuftin( qardet researfh on riAal proIufts-
B Lesi(nin( anI iqpleqentin( qardetin( plans mor foqpanj proIufts-
B CoorIinatin( with qeIia representatiAes anI sponsors-
B Kordin( with the sales teaq to IeAelop tar(eteI sales strate(ies-
B Hnswerin( flient yueries about proIuft spefiDfations anI uses-
B Uaintainin( flient relations-
B |rafdin( sales Iata to ensure the foqpanj qeets sales yuotas-
B Creatin( anI presentin( sales permorqanfe reports-

Education & Training

1/z  B 1/1/ University of San Jose-Recoletos
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