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Windsor, UK

Vanessa's availability should be 
discussed

View proDle on Lweet

Work Preference
co:ationN Pot looking to relo:ate

OatternN Fpen to umll tiEe or Oart tiEe 
work

CEployEentN OerEanent Oositions, 
Homrly Ronsmlting

Skills

Rlient (elations A)dvan:edB

hmsiness LevelopEent A)dvan:edB

Pegotiation A)dvan:edB

ceadersIip A)dvan:edB

Strategy A)dvan:edB

)::omnt ManageEent A)dvan:edB

Pew hmsiness LevelopEent A)dvan:edB

RoEEmni:ation A)dvan:edB

Sales Ry:le ManageEent A)dvan:edB

Languages

CnglisI AulmentB

About

’2E a IigI perforEing sales & Earketing lead witI nearly 0x years e.perien:e a:ross 
sales, bmsiness developEent, Earketing, brand strategy, a::omnt EanageEent, 
operations, and teaE EanageEentT

WitI a proven tra:k re:ord of delivering proDtable growtI, ’ Iave an entreprenemrial 
Eindset and deliver by balan:ing strategi: planning witI :reative strategiesT

h()PLS WF(KCL W’|H

’nkpa:t cara hoIin: (osaEmnd Mmir Sassy SIop Wa. Selfridges

tIe Rross Vagabond SIoeEakers

Experience

SALES & MARKETING DIRECTOR
(osaEmnd Mmir 1 )mg 0x0- / May 0x00

(eEote cm.mry uootwear / Start UpYSMC Set mp :oEEer:ial pro:esses 
& lamn:Ied h0h, negotiations mnderway witI PeiEan Mar:ms & Pet a 
Oorter SIortlisted for hest Pew hrand & Lesigner of tIe jear / Lrapers 
uootwear )wards 0x00 (estrm:tmre of Earketing, O( & pri:ing strate/
gies Sales fore:asting, Earketing & advertising bmdgets ManageEent of 
L0R e:oEEer:e platforEN inventory EanageEent, :opywriting & ana/
lyti:s Ligital EarketingN rmnning Meta )ds, eEail Earketing & :mstoEer 
Jomrneys, :ontent Earketing So:ial Eedia EanageEentN all :ontent & 
:aEpaigns, online brand presen:e & engageEent CstablisIed brand 
voi:eN :ontent :reation & :opywriting Market analysis & design :onsmlting 
RoEpany :oEEmni:ation lead witI key stakeIolders

NATIONAL SALES MANAGER
Sassy SIop Wa. 1 )mg 0x0x / 5ml 0x0-

HoEe uragran:eYRosEeti:s / Start UpYSMC )mg 0x-x / 5mly 0x0- (eEote 
Y hristol Set mp RoEEer:ial pro:esses & lamn:Ied h0h Lrove :onsistent 
IigI growtIN %x/-xx6 revenme in:reases EontI to EontI CstablisIed 
network of -%x retailers in z EontIs Fnline Key )::omntsN Oretty cittle 
|Iing, hooIooT:oE, Ore++ybo., ’ Saw ’t uirst, 5mst My cook & uragran:e 
Lire:t Fn e.it negotiations ongoing witI hoots & |es:o Lrove :ategory 
growtI tIromgI Pew Orodm:t LevelopEentN Earket analysis, :on:epts, 
prodm:tion, OFS & pa:kaging, to Earket lamn:I StrategyN pri:ing, sales 
fore:asting, Earket positioning K) own labelN :on:ept ideas, pri:e nego/
tiation, Earket lamn:I

NATIONAL SALES ACCOUNT MANAGER
Vagabond SIoeEakers 1 )mg 0x-z / May 0x0x

%x a::omnts G Key )::omnts )SFS, F8:e & |Ie Hmt £romp Fnboarding 
5oIn cewis, Homse of uraser, Kmrt £eiger, )rnott's ):Iieved revenme 
growtI by Eonitoring sales & inventories, negotiating spa:e & position/
ing, iEpleEenting a:tivity plans, in:reasing Earket sIare a:ross :ate/
gories Strategi: planningN fore:asting, :mstoEer strategies, distribmtion 
O&c a::omntabilityN revenme generation, Earket :osts, trading terEs ced 
seasonal sales :aEpaigns, analysis of sell in & sell omt ManageEent of 
trade Earketing :aEpaigns StakeIolder eEployee brand training (e/
gional Manager role for retail teaE of 9 |mrnover 3%E pYa hUS’PCSS 
LCVCcFOMCP| & (C|)’c FOC()|’FPS

INTERNATIONAL SALES MANAGER
cara hoIin: 1 5an 0xx9 / )pr 0xx7

cm.mry 5ewellery & leatIer goods %x a::omnts G Key )::omnts Harrods 
& Harvey Pi:Iols condon, Lmbai & (iyadI ):Iieved qx6 in:rease e./
panding Earket sIare a:ross :ategories uore:asting, terEs negotiation, 
inventory EanageEent, pri:ingYEargins Sell omt analysis, ensmre deptI 
in IigI Eargin prodm:ts Roordinate new prodm:t lamn:Ies, O( events & 

https://www.dweet.com/
https://www.dweet.com/consultants/ueDXybsRq


training ManageEent of sell in Acondon & Oaris SIowrooEsB |mrnover 
30E pYa

STORE MANAGER
tIe Rross 1 )pr 0xxz / Le: 0xx4

Mmlti brand cm.mry cifestyle homtiKme )pril 0xxz / Le: 0xx4 Potting Hill, 
condon Ronsistently e.:eeded sales targets by appro. 0x6 Worked witI 
over zx brands a:ross Emltiple :ategories

BALENCIAGA BRAND MANAGER
Selfridges 1 5mn 0xxL / )pr 0xxz

Lelivered a lm.mry IigI end :mstoEer e.perien:e Managed V’O & 
Relebrity database

Head of Sales & Marketing
’nkpa:t 1 5mn 0x00 / Pow

/ SalesN Motivated and Eanaged teaE of q a:Iieving in:reases in deal 
si+e, Eargins and :onversion ratesT )::omntability for
bmilding sales pipeline and developed new Earket strategy in response 
to e:onoEi: :liEate
/ MarketingN Managed bmdgets & drove Earketing strategy, smpporting 
Marketing Manager in de:ision Eaking
/ )::omnt ManageEentN Smpported )::omnt Manager in retaining and 
growing :lient base, advising on :lient strategy
/ £eneralN MontIly KO’ tra:king, teaE -N-2s & developEent Eeetings, 
:oEpany wide reportingT


