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Ryle is Available to work

Portfolio Vle

wieD proVle on TDeet

Links

LDitter kinIed:n

:nstagram

Work Preference
kocationO Fpen to relocate

PatternO Fpen to Hull time or Part time 
DorI

EmploymentO Hreelance Assignments, 
(ourly Consulting, Permanent Positions

Skills

Social Media Strategy vAd)ancedh

Content Curation vAd)ancedh

Social Media Consulting vAd)ancedh

Content Sourcing vAd)ancedh

Social Media CoacNing vAd)ancedh

Social Media Branding vAd)ancedh

Brand Consulting vAd)ancedh

Brand Communication vAd)ancedh

ResearcNing …eD LecNnologies v:ntermeb

ResearcN Analysis vAd)ancedh

Tesign Collajoration vAd)ancedh

About

: am a storyteller, jrand content creator, social media strategist DitN a passion 
for digital pro.ects, pujlic relations, e)ents and conceptualising campaigns- My 
professional aspiration is to de)elop, deli)er and impro)e crossqcNannel customer 
engagement tNrougN cNallenging pro.ects deli)ering impact, NigN Wuality content 
and )alue-

BRA…TS KFR7ET K:L(

&qEle)en Bajy Trama DorIDear BloDout x Go Tigital :n3u0 MR-(

My|JMinutes L(E H:ERCE KAk7ER L(E H:ERCE KAk7ER kAB LrijuApp

Experience

Founder
Bajy Trama DorIDear 2 �ul 1J11 q 

Founder
L(E H:ERCE KAk7ER kAB 2 �an 1J11 q 

8 Content Production x Tesign Agency 
8EnNancing jrands tNrougN creati)ity jy culti)ating strong relationsNips 
DitN tNe community- 
8 :nstigates inclusi)ity jy empoDering creati)ity, circularity, sustainajility 
and tecN-

Head Of Marketing
LrijuApp 2 Mar 1J1z q Aug 1J1z

Social Media Manager
Tigital :n3u0 2 Fct 1J1J q …o) 1J1J

Social Media Manager
MR-( 2 �an 1Jz/ q Fct 1J1J

q Create social content to run alongside e0isting campaigns
q Responsijle for producing creati)e ideasO Create and concept ideas, 
Vlm, edit or design idea and prepare it in all formats and repositioning for 
social vHacejooI,:nstagram, Pinterest, kinIed:n LDitter, SnapcNat, and 
KNatsApph-
q Consult DitN creati)es and designers to maIe ideas more e6ecti)e on 
social media cNannels
q Consult DitN creati)es on latest tecNnological inno)ations to enNance 
social concepts
q Manage company social media cNannelsO CopyDriting, designing, calq
endar planning, organi’ation and paid ad)ertising 
q KorI DitNin teams or alone on neD jusiness pitcNes creating docuq
mentation DitN DalIqtNrougNs of social ideas
qked e6orts on di)ersifying asset lijrary ve-g- digital;social )ideo, G:Hs, 
:nstagram stories, memesh
q Agency pro.ects ; product launcNes
q Agency e)ents, talIs and demonstrations
q BeNind tNe scenes on sNoots v Art Tirection and Stylingh
q PR purposes and otNer industry articles

Social Media Marketing Manager and Brand Executive
My|JMinutes 2 Sep 1Jz4 q …o) 1Jz&

q Build and e0ecute social media strategy tNrougN competiti)e researcN, 
platform determination, jencNmarIing, messaging and audience idenq
tiVcation
q Set up and optimi’e company pages DitNin eacN platform to increase 
tNe )isijility of companyUs social content

https://www.dweet.com/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=https%3A%2F%2Fs3.eu-west-2.amazonaws.com%2Fprivate-assets.dweet.com%2Fportfolios%2Fryle-dela%2520cruz-mWkGWaXoh.pdf%3Fresponse-content-disposition%3Dattachment%253B%2520filename%253D%2522New%2520portfolio.pdf%2522
https://www.dweet.com/consultants/N9wXxmcyG
https://twitter.com/thefiercewalker
https://www.linkedin.com/in/ryletuvierra/?originalSubdomain=es
https://www.instagram.com/thefiercewalker/


Languages

EnglisN vHluenth

Lagalog v…ati)eh

q Moderate all userqgenerated content in line DitN tNe moderation policy 
for eacN community
Create editorial calendars and syndication scNedules
q Continuously impro)e jy capturing and analy’ing tNe appropriate social 
data;metrics, insigNts and jest practices, and tNen acting on tNe inforq
mation
q Collajorate DitN otNer departments vcustomer relations, sales etch to 
manage reputation, identify Iey players and coordinate actions
q Engage in con)ersations and ansDer Wuestions
q Create and maintain a social media editorial calendar and posting 
scNedule
q Krite, de)elop, and strategi’e online content production and scNedulq
ing
q LracI and analy’e analytics reports to gain insigNt on tra c, demoq
grapNics, and e6ecti)eness  utili’e tNis information to positi)ely a6ect 
future outcomes

Content Writer
BloDout x Go 2 �ul 1Jz4 q Sep 1Jz4

q Kriting product descriptions, jrand support material etc-
q Proof reading, editing and Driting content on a regular jasis for juilding 
up tNe Dejsite including informati)e sNort articles-
q CNecI Dej pages Vnally jefore maIing tNem li)e-
q Attending e)ents and e0Nijitions to learn more tNe Nappenings inside-
q Kriting Dej content for Dejsites ; portals from scratcN-
q 7eeps upqtoqdate DitN jest practices in Driting for tNe Dej, social media 
trends, Dej usajility, Dej design, and jusiness;industry trends
q Prepare internal and e0ternal communications including announceq
ments, press releases, analytics reports, presentations, tecNnical docuq
mentation, sales support, etc-
q (elps de)elop x document procedures to manage Dej content

Social Media Assistant
&qEle)en 2 Sep 1Jz  q Aug 1Jz4

qAssisting tNe Creati)e Content Strategist in planning, de)eloping, and 
implementing a social media content calendar
q:nteracting DitN folloDers on all BarI social media cNannels
qBuilding jrand aDareness and nurture relationsNips tNrougN proacti)e 
engagement DitN pujlications and organi’ations
q:dentifying social trends and use social listening tools to engage DitN our 
community
qke)erage social data analytics to optimi’e engagement e6orts and maIe 
meaningful connections DitN our community
qHolloD processes for reWuesting, creating, editing, pujlisNing, and req
purposing content on social cNannels

Style Curator/Content Creator
L(E H:ERCE KAk7ER 2 Hej 1Jz  q Aug 1Jz4

q Hocuses on tNe art of narrati)e marIeting and jranding as it applies to 
fasNion and lu0ury
q ResearcNing neD trends, style, colors and fasNion neDs
q Kriting stories, :nformation and neDs related to fasNion and lu0ury tNat 
can je pujlisNed;jroadcast tNrougN )arious media outlets-
q PitcNing a story or sNoD ideas DNicN aims to deli)er a good Wuality of 
story tNat aims to attract a DealtN of readers;)ieDers-

Art Director
 2 Mar 1Jz| q Aug 1Jz4

q MaIing campaigns for ads and maga’ines
q MaIing mood joards and researcNing for inspirations to create a coq
Nesi)e and Dell curated styling for tNe campaigns-
q ResearcNing for tNe latest style, trends and colors for tNe season
q tili’ing portfolios and maIing a Dell organi’ed Vling for past and 
present DorIs-
q Collajorating DitN tNe jrands, designers and maga’ines to Na)e a good 
DorIing relationsNip and maIing good Wuality pro.ects-
q :n.ecting my personal toucN and e0pertise DNen it comes to style and 
fasNion in order to maIe a Dell reputajle styling DorIs and ads for a 
certain jrands or pegs
q Communicating and Na)ing a strong relationsNip DitN tNe maIequp 



artist, models, agencies and pNotograpNers to Na)e a NealtNy DorI enq
)ironment-
q ResearcNing ajout neD fajrics, inspirations, sNoots and artist to je 
Dell rounded and to update my InoDledge ajout tNe latest neDs and 
updates-
q Tirecting inqNouse sNoots and maIing sure tNat tNe DNole team Das 
aligned to maIe a NigN Wuality pro.ects-
qkeading tNe team in order to maIe a Dell managed looIs, pro.ection and 
editing for tNe Vnal toucNes
q KorIing jeNind tNe scene on posing, looI and directing tNe ligNts and 
layouts for tNe sNoot

Education & Training

1J1J q 1J1z BAU, Centre Universitari d'Arts i Disseny
Communication and Tigital Content Creation, 


