
Isabella Carrazza
Fashion Buying | Luxury 
Branding | Fashion Research

Paris, France

Isabella is Available to work

View proDle on tweek

Links

Lin:edIn

Work Preference
LocakionO -pen ko relocake

PakkernO -pen ko FullmkiEe wor:

AEployEenkO PerEanenk Posikions, Freem
lance &ssignEenks

Skills

Branding S Idenkiky

Males GanageEenk

Luxury (oods v&d)ancedC

Fashion tesign

HonsuEer Beha)ior v&d)ancedC

Visual &rks

GuseuEs

Wiskory

Gar:ek Research

Branding

Business te)elopEenk v&d)ancedC

Males

fholesale v&d)ancedC

Inkernakional Males

&rk Aducakion

About

fikh a D)e year experience in bokh khe selling and buying sides o. highmend and 
luxury .ashion, I aE an openmEinded, curious and proacki)e pro.essional who li:es 
ko nurkure longmlasking business collaborakions bekween brands and rekailersN
Bokh Ey acadeEic and pro.essional experiences ha)e allowed Ee ko de)elop a 
deep analykical capaciky and a broad underskanding o. khe .ashion world, and Ey 
inkernakional experiences and Eulkiligual s:ills allow Ee ko adapk ko a Eyriad o. 
diKerenk en)ironEenksN

BR&TtM f-R2At fIXW

Barbara Rihl Harharkk for: In Progress LVGW Gcé tiKusion

GN/ Paris I GaxiEe MiEoens MZEinaire Wiskoire de la Gode m IhkpUcnrs Inkernship

Monia Ry:iel Xendance Mociale Veepee 0'W&IR G'R&t

Experience

Retail Buyer & Merchandiser
Harharkk for: In Progress | &pr éqéé m Tow

m Males reporks and analysis
m Mkoc: EanageEenk
m Measonal analysis and buying
m HoEEercial acki)akion and pushes vpri)ake sales, sales, blac: FridayC
m Holleckion1s 8uankikaki)e and 8ualikaki)e .eedbac:

Junior Buyer - Le Bon Marché
LVGW | -ck éq*; m Gar éqéé

for:ing under khe Eosk senior buyer o. khe Eenswear deparkEenk, in 
charge o. luxury, designer, conkeEporary and deniE brands, Ey Eism
sions includeO

9 GanageEenk o. a brand pork.olioO oKer conskikukion vbuyingC and opm
kiEisakionj
9 Males analysis and recoEEendakions .or each seasonal buying session 
vsellmouk, Eargins, renkabilikyCj
9Premnegokiakions preparakionj
9 In)enkory EanageEenk and opkiEisakionO swaps, rekurns and rem
ordersj
9 Males and okher inmskore coEEercial proEokions preparakionj
9 Hoordinakion o. inmskore and online ackions wikh khe HRG deparkEenkj
9 Measonal cakalogue coordinakion wikh khe press and skyle deparkm
Eenksj
9 Logiskics coordinakion wikh khe recepkion and rekurn deparkEenksj
9 Hreakion o. purchase orders and arkicles wikh M&P and associaked 
so.kwaresj
9 Bac:moJce EanageEenk o. concession accounks�
see less

Showroom Sales Manager
0'W&IR G'R&t | Mep éq*; m -ck éq*;

9 Presenkakion and sale o. khe MM*7 RXf colleckion ko wholesale clienks 
.roE across khe world vAGA&, &EericasC
9 Produck and loo:s proposals in order ko reach assigned -XB1s
9 Hreakion o. loo:s ko be wal:ed by Eodels

Assistant Buyer
Veepee | Feb éq*; m &ug éq*;

GanageEenk o. a Eulkimseckor pork.olio o. brands in order ko increase 
VenkemPri)Ze1s presence in khe BéB and BéH '2 Ear:ekN
&s a buying assiskank, I parkicipake in khe de)elopEenk o. each 6ash sale 

https://www.dweet.com/
https://www.dweet.com/consultants/bkhh1XYPd
https://www.linkedin.com/in/isabellascarrazza/


&pparel v&d)ancedC

Brand te)elopEenk

Mocial Gedia

Mkrakegic Planning v&d)ancedC

Gar:eking v&d)ancedC

Pro5eck Hoordinakion v&d)ancedC

Purchasing Tegokiakion v&d)ancedC

Gar:eking Mkrakegy v&d)ancedC

Fashion v&d)ancedC

Gerchandising v&d)ancedC

Rekail v&d)ancedC

&dobe Phokoshop

Gicroso.k -Jce

Powerpoink

Gicroso.k Axcel v&d)ancedC

Hreaki)iky M:ills

Hulkural &wareness

Gulkikas:ing

GanageEenk v&d)ancedC

Tegokiakion

Anglish

Field Research

HoskuEe Wiskory

Hulkural ti)ersiky

Hulkural &nalysis

HonsuEer Hulkure

Inkerculkural &wareness

Mociology -. Hulkure

Luxury Brand Gar:eking

Mociologie te La Hulkure

Hiel (eskion HoEEerciale

-rliweb

Luxury Gar:eks

.roE khe recepkion o. oKers unkil khe deli)ery o. goods ko khe Dnal BéH 
cuskoEersN Gissions includeO

m Liaising wikh suppliers in order ko exchange all eleEenks on kiEe voKers, 
skoc:s, prices, conkracksCj

m Males analysis and opkiEisakionO
9 &nalysis o. oKers pokenkialsj�
9 for:ing and negokiaking buying and selling pricesj
9 Male per.orEance .orecaskingj
9 &nalysis o. pask sales in order ko increase .ukure X-j
9 AskiEakion o. 2PIsj
9 Gerchandising analysis and proposikions

m Gar:ek and coEpekikion benchEar:ing vinkernal and exkernalCj

m Liaising wikh inkernal deparkEenks in order ko increase BéH kraJc and 
purchaseO
9 Pro)iding Eerchandising and brand orienkakion ko khe keaEs in charge 
o. khe emshop creakionj
9 Axchanging wikh Planning keaE ko sek khe besk sales dakesj
9 Axchanging wikh ProcureEenk keaE ko reduce deli)ery delaysj
9 &ssisking in khe resolukion o. pokenkial likigakion on deli)ery issuesN
see less

Assistant Account Manager
Monia Ry:iel | 3un éq*4 m tec éq*4

m Responsible .or khe coEEercial EanageEenk o. khe &f*4 Monia By and 
Ry:iel An.ank linesO
9 &ssure khe .ollowing o. deli)ery and .ackurakion deadlines
9 Respond ko khe clienks1 needs concerning kheir orders
9 Pro)ide clienks wikh khe correck sales and Eerchandising Eakerial
9 Ganage khe rekurns and swaps o. ikeEs
9 &nalysis and updakes o. Mellm-uk reporks coEing .roE :ey business 
parkners

m 2ey accounks EanageEenk assiskanceO
9 Gonikoring o. sellmouk reporks
9 Gonikoring o. deli)eries
9 Following o. swaps and okher clienk needs
9 Muppork ko -XB negokiakions

m &ssiskance ko area EanagersO
9 Pro)ide docuEenks ko suppork sales
9 &nalyse daka ko suppork sales
9 Pro)ide docuEenks ko suppork prospeckion
9 &ssiskance wikh showrooE sales

m &ssiskance ko khe business de)elopEenk direckorO
9 Hreakion o. sales and Ear:eking docuEenks
9 Ansure khe proper .ollow up o. cancelakions, exchanges, rekurns and 
swaps o. ikeEs .roE clienks1 orders
9 InkerEediakion bekween khe HoEEercial and HuskoEer Mer)ice dem
parkEenks
9 &dEiniskraki)e assiskance ko khe preparakion o. khe MM*; sales showm
rooE m pre and Eain colleckions

m MhowrooE Hoordinakion &ssiskankO
9 Tegokiakion wikh suppliers
9 Hoordinakion o. suppliers
9 Budgek Eonikoring
9 -rganisakion o. appoinkEenks schedule
9 MkaK coordinakion�
see less

Wholesale & Retail Coordinator
Barbara Rihl | Gar éq*4 m 3un éq*4

Wighmend accessories and li.eskyle brand where Ey kas:s includeO
m GanageEenk o. inkernakional highmend clienksj
m -rder ka:ing and produck proposalsj
m Mkoc: EanageEenkj



Languages

Anglish vTaki)eC

French vTaki)eC

Porkuguese vTaki)eC

Ikalian vFluenkC

(erEan vfor: ProDciencyC

Mpanish vfor: ProDciencyC

m teli)eries coordinakionj
m Gar:ek research and benchEar:ingj
m Mupplymchain EanageEenkj
m Buying and sourcing EanageEenkj
m -Jce EanageEenkN�
see less

Assistant Business Developer
GN/ Paris I GaxiEe MiEoens | Mep éq*  m Gar éq*4

PreEiuE conkeEporary Eenswear brand where as an assiskank ko khe 
coEEercial Eanager I pro)ide wikhO
m Brand placeEenk analysisj
m Gar:ek researchj
m Brand EanageEenkj
m Hlienk relakionsj
m Hlienk prospeckionj
m Holleckion showrooE preparakion v&f*4Cj
m Presenkakion and selling o. khe colleckion in showrooEj
m Gerchandisingj
m A)eryday oJce kas:sN�
see less

Research Assistant
Xendance Mociale | &pr éq*  m 3un éq*

&k khis krend and socieky research and analysis bureau, I wor:ed as an 
inkern byO
m friking arkicles .or khe coEpany blogj
m Mekking up a dakabase o. .ashion researchers and schoolsj
m &nalysing Beha)iour and consuEpkionj
m Researching .ashion krends and hiskoryN
see less

Showroom Dresser
Gcé tiKusion | 3an éq*  m 

Gulkimbrand showrooE o. highmend woEen1s readymkomwear brands v-nm
ward Luxury (roupCO

m Mekking up and :eeping o. khe displays and rac:sj
m Proposing and creaking loo:s .or khe Eodels ko wearj
m &ssuring khe coordinakion o. khe dressing cabinj
m &ssiskance ko khe brand Eanagers wikh khe recepkion o. clienksj
m &ssiskance ko khe brand Eanagers wikh khe presenkakion o. khe collecm
kionN
see less

Research Assistant
MZEinaire Wiskoire de la Gode m IhkpUcnrs Inkernship | &pr éq*  m 3un éq*

Hharged wikh khe coEEunicakion abouk khe seEinar by sekking up and 
updaking social Eedia and creaking awareness by khe diKusion o. khe 
seEinar1s acki)ikies khroughouk .ashion schools and research sikes in 
FranceN

Education & Training

éq*7 m éq*7 London College of Fashion, University of the Arts London
Gerchandising and Buying -perakions, Gerchandising and Buying -pm
erakions

éq*4 m éqé Institut Français de la Mode
tockor o. Philosophy m Pht, Fashion Gar:eking

éq*4 m éqé University of Paris I: Panthéon-Sorbonne
tockor o. Philosophy m Pht, Fashion Gar:eking



éq*  m éq* Université de Versailles
Gasker o. &rks, Hulkural and Mocial Wiskory

éqq; m éq*é Universidade de Brasília
Bachelor o. &rks, Polikical Mcience


