
Anita Mattioni
Graphic Design Manager

Manchester, UK

Anita's availability should be dis-
cussed
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Lebsite dinkeImn

mnstagra:

Work Preference
docationN Oot looking to relocate

PatternN Fpen to uEll ti:e or Part ti:e 
Work

H:ploy:entN ureelance Assign:ents, 
Per:anent Positions, CoErly (onsElting

Skills

Graphic Design )AIvanceIT

Sypography )AIvanceIT

Graphic (o::Enication )AIvanceIT

AIobe Photoshop )AIvanceIT

AIobe mllEstrator )AIvanceIT

AIobe (reative !Eite )AIvanceIT

Languages

Hnglish )ulEentT

mtalian )OativeT

About

Ci’ m.: a graphic Iesigner anI creative baseI in Manchesterz m love pixxa anI print, 
gelato anI all things Iigitalz

My e�perience in a nEtshellN

- Sea: leaIer With e�perience :anaging the IayBtoBIay anI :entoringz
- H�perience in creative strategy With focEs on key co::ercial goalsz
- H�perience Working With :Eltiple bEsiness fEnctions )!tEIio, !ocial, Marketing, 
ProIEct, SraIing anI :oreT
- H�perience across a :EltitEIe of channels inclEIing creative ca:paigns, social 
:eIia, paiI social, branI activation anI :arketingz
- Lork Well in a fast paceI environ:entz
- Cighly organiseI With great attention to Ietailsz
- HnthEsiastic approach to Work anI cEsto:erBcentric thinkingz

(heck oEt :y Work on WWWzanita:attionizco:

R|AOD! LF|KHD LmSC

urasers GroEp MissgEiIeI OEttersons

Experience

Graphic Design Manager
MissgEiIeI 2 Dec 010• B !ep 0100

8 Managing the graphic Iesign tea:, pro:oting a safe environ:ent for 
open feeIback anI holIing perioIic tea: perfor:ance revieWsz
8 Mentor all :e:bers of the tea: With training anI Ievelop:ent, :anB
aging the tea: WorkJoW anI assigning tasksz
8 Lorking closely With the CeaI of (reative anI Iesigners to take conB
cepts anI Ievelop the: across all toEch pointsz
8 DeVne, Ievelop anI :anage the graphic style anI overall aesthetic of 
the branI, ojering neW iIeas anI concepts to the WiIer bEsinessz
8 Lorking Iirectly With other Iepart:ent stakeholIers to ensEre sEcB
cessfEl e�ecEtion of branI graphic narrative anI help evolve the bEsiness 
creative processz
8 Act as a branI gEarIian to ensEre creative oEtpEt is consistent across 
all :EltiBchannel toEch pointsz
8 (reative approval of all Iesign assets to :aintain branI consistency 
throEghoEt all Workz
8 Keep recorI of all branI content, analysing What WorkeI anI What IiIn.t 
anI revieWing WorkJoW to increase proIEctivityz

Senior Graphic Designer
MissgEiIeI 2 May 01•q B 9an 0101

Assist the Graphics :anager in establishing concept, look anI feel anI 
:essaging of both s:all anI large ca:paigns 
8Fverseeing XEnior tea: :e:bers, proviIing Iirection anI feeIback, 
prooVng Work, Ielegating tasks 
8Lorking collaboratively With the WiIer bEsiness 
8!etting the tone for ca:paigns throEgh graphics treat:ent to be i:pleB
:enteI on all channels 
8Lorking With the WiIer creative tea: on ca:paign concepts anI SFw 
8|ecognise anI react to e:erging graphic trenIs appropriate to oEr 
target cEsto:ers 
8|esearch on relevant e:erging branIs, talents, artists etcz 
8(reate high 5Eality assets inclEIing Website co:ponents, e:ails, paiI 
social aIverts, organic social posts anI inBstore graphics 
8(o:bining co::ercial aWareness With creative e�ecEtion, keeping the 
target cEsto:er at the centre of all creative solEtions

https://www.dweet.com/
https://anitamattioni.squarespace.com/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/R48jZCUEg
http://anitamattioni.squarespace.com
https://www.linkedin.com/in/anitamattioni/
http://instagram.com/anitamattioni/


Lead Graphic Designer
MissgEiIeI 2 9an 0101 B Dec 010•

Fverseeing all ho:epage anI app content across 6 territories 
8Designing lanIing pages for neW ca:paigns, taking into accoEnt cEsB
to:er focEs anI U– XoErney 
8ProIEcing high stanIarI graphics for organic anI paiI social 
8Fverseeing the Iesign anI print of FFC aIvertise:ent 
8HnsEring that all oEr cEsto:er facing oEtpEt is fresh, innovative

Graphic Designer
OEttersons 2 Dec 01•/ B Oov 01•H

At OEtterson m Was responsible for the creation of Iesign solEtions that 
responIeI to the clients neeIs, EnIer the Iirection of the creative 
:anager anI Working closely With all other Iepart:entsz Shis inclEIeI 
branI Ievelop:ent, Iigital content Iesign )Website anI social :eIiaT 
anI creation of print relateI :arketing :aterial for all oEr clientsz m also 
:entoreI graphic Iesign interns anI XEnior :e:bers of the tea:z

Multi-Channel Graphic Design Manager
urasers GroEp 2 !ep 0100 B OoW

Lorking across three branIs I m !AL mS um|!S, MissgEiIeI anI !tEIio 
|etailz

8 DeVne, Ievelop anI :anage the branIs' creative repEtation, ojering 
neW iIeas anI concepts to the WiIer bEsinessz
8 Lork closely With the (reative Sea: )!tEIio, !ocial, mnJEencer, MarB
keting anI P|T to Ievelop creative strategies anI ensEre holistic storyB
tellingz
8 (reatively Iirect the Iesign tea:, revieW their Work, :anage proXect 
WorkJoWz
8 Manage e�ternal talent anI freelancersz
8 HnsEre consistency of creativeJbranI :essage across :Eltiple chanB
nelsz
8 Lork With :Eltiple bEsiness fEnctions )Digital, Marketing, ProIEct, 
REying, SraIing, Hco::erceT to Ievelop a creative response to the bEsiB
ness neeIsz
8 Present anI co::Enicate creative solEtions With clarity, ejectively 
selling in iIeas to variety of stakeholIersz
8 Sranslate strategic creative iIeas into co::ercial obXectives anI able 
to Irive change, With e5Eal e:phasis on process anI oEtco:ez
8 AttEneI to the WiIer eBco::erce anI retail lanIscapez


