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About

Cs issoRltiRe lsa aHslBic AcoBBerce :irectorU vhief Slryetisg F-cer n 
/osdATec :irectorjxtrltegH vosmE&tlst to ae&iRer ,rlsa n :igitl& .rlsmforBltios 
xtrltegH lsa AcoBBerce ml&e growth mo&Etiosm with l DroRes trlcy recora lcromm 
ai–erest mectormU DroWectm lsa mtlrtdEDmb q isc&Eaisg e,lHU .he …oHl& SistU ATDeailU 
.he Ghite voBDlsH So&tos ,rows /otosthe(ighxtreetb C&mo woryea os l sosdeTec 
'lmim for l sEB'er of coBD&eT trlsmforBltiosU tErslroEsa DriRlte e4EitH DroWectm 
isc&Eaisg xiBD&HxwitchbcoB )os&isejte&eDhosH coBDlrimos mite mEccemmfE&&H mo&a to 
.he :li&H Sli& 2roEDMU K&trl&lme AHe xErgerH ) KyIm &lrgemt eHe &lmer mErgerH DroRiaer 
with |0 c&isicmM n (el&thcoEsterbcoB q mtlrtdED os&ise DhlrBlcH lsa aoctor Dred
mcriDtiosmM xEccemmfE&&H aeRimeaU iBD&eBesteaU lsa eB'eaaea Blryetisg mtrltegiem 
for ai–erest c&iestm is &ise with their mtrltegic o'WectiRem lsa Drioritiem to ariRe ml&em 
growth lcromm g&o'l& Blryetmb Cs isaEmtrH eTDert ae&iRerisg l wel&th of eTDeriesce 
lm l cosmE&tlst mEDDortisg the 'Ei&aisg of airectdtodcosmEBer 'rlsamU isc&Eaisg the 
aeRe&oDBest of aigitl& Blryetisg lsa ecoBBerce mtrltegiem lt 'olra &eRe& lsa 
mEccemmfE& mE'mcriDtios merRicem lsa &oHl&tH mcheBemb C&mo hlRe aeeD eTDeriesce 
is iBD&eBestisg oBsidchlsse& Blryetisg n techso&ogH mo&Etiosm lcromm BE&tiD&e 
chlsse&m lsa D&ltforBm lm we&& lm aeRe&oDisg coBD&eT edcoBBerce mo&Etiosm 'rlsa 
e4EitHU reDEtltiosU lsa ae&iRerisg os ml&em lsa DroLtl'i&itH tlrgetmb

,…C/:x GF…JA: Gz.(

vl&&creait zsforBltios vesalst zstersltiosl& Slryetisg SeB'ermhiD xerRicem

vodFDerltiRe …etli& :iTosm xtorem …etli& 2roED e,lH Am')zre&lsaM

ATDeail ulrtserhmiDm ATDerils vosmEBer :irect 2ocoBDlrebvoB

(el&thcoEsterbvoB Vohs Oewim …etli& 2roED So&tos ,rows

/otosthehighmtreetbvoB uhm ,Emisemm xerRicem 2roED xelrm vreait vlra

xelrm …etli& 2roED xiBD&HmwitchbvoB .he …oHl& Sist .he Ghite voBDlsH

K&trl&lme AHe Olmer xErgerH Gl&t :imseH zstersltiosl&

Experience

INTERIM CMO/DIGITAL STRATEGY TRANSFORMA-
TION/BRAND MARKETING CONSULTANT
 1 Slr 0500 d /ow

CaRimisg os l Dortfo&io of mtlrtED os&ise 'Emisemm BlryetD&lcem isc&Eaisg 
Oelme&ocobcoB d KyIm &lrgemt &elmisg coBDlrimos BlryetD&lce vlBDmitd
eabcoB d Fs&ise 'ooyisg BlryetD&lce for vlBDisg plcltiosm n ATDerid
escem is AEroDe /eeaibcoB d uermosl&i£ea 2iftisg Sltchisg SlryetD&lce

NON-EXEC CMO & CUSTOMER SERVICES DIRECTOR
K&trl&lme AHe Olmer xErgerH 1 Vls 0580

Fse of the KJIm &lrgemt eHe refrlctiRe mErgerH c&isicm )|0 'rlschemM Cm Dlrt 
of l tErslroEsa DrogrlBBe q laRimisg lsa cosmE&tisg os remtrEctErisg 
of BlryetisgU cEmtoBer merRice lsa te&eml&em oDerltios of oRer •5 DeoD&e 
lsa Blryetisg 'Eaget of 67Bi&&ios to ariRe ,0v &ela geserltios lsa 
cosRermios lcromm Fs&isej:Sjv…Sjaigitl& chlsse&m

INTERIM GLOBAL CMO, BRAND & DIGITAL TRANSFOR-
MATION DIRECTOR
So&tos ,rows 1 :ec 0588

…emDosmi'&e for cosceiRisg lsa ae&iRerisg the BE&tidchlsse& mtrltegH for 
thim Dremtige 'elEtH 'rlsaU oDerltisg is miT g&o'l& Blryetmb JeH remDosd
mi'i&itiem 
Y:eRe&oDBest lsa eTecEtios of ls istegrltea BE&tidchlsse& Blryetisg 
mtrltegH aemigsea to grow 'rlsa e4EitHU ml&em lsa DroLtm g&o'l&&H 

https://www.dweet.com/
https://www.dweet.com/consultants/UM0FlH1w8


YvosceiRea lsa ae&iRerea the AdcoBBerce mtrltegH lsa rolaBlDU ariRisg 
ml&em lsa DroLtl'i&itH throEgh the red&lEsch of the KJ lsa Kx we' o–erU 
eTDlsmios isto sew Blryetm )AEroDe lsa CEmtrl&ilM lsa growisg mite 
trl-cU cosRermiosU C.p lsa fre4EescH lcromm l&& Blryetm 
Yxteerisg the sew DroaEct aeRe&oDBest Drocemm to ariRe DroLtl'&e 'Emid
semm growth lsa reisforce 'rlsa mtrltegH

INTERIM LOYALTY & CRM MARKETING STRATEGY CON-
SULTANT
Gl&t :imseH zstersltiosl& 1 Vls 0588

…emDosmi'&e for DroRiaisg cosmE&tlscH mtrltegH lsa &ela the iBD&eBesd
tltios lsa BlslgeBest of zstersltiosl& cromm ml&em n&oHl&tH isitiltiRem 
thlt ae&iRer BelsisgfE& remE&tmb

MULTI-CHANNEL & E-COMMERCE & CROSS SALES STRAT-
EGY CONSULTANT
vodFDerltiRe …etli& 1 Vls 0588

Fsgoisg laRimorH lsa mtrltegic cosmE&tlscH d xcoDisg mtrltegH lsa v…S 
frlBewory for cromm ml&em lsa EDme&&isg lcromm Xb•Bi&&ios cEmtoBer 
altl'lme lcrom

NON-EXEC BRAND, CHANNEL DIRECTOR & CONSULTANT
(el&thcoEsterbvoB 1 Vls 0588

uroWect Slslgea the mcoDisg lsa &lEschisg of Lrmt DhlrBlcH airect lsa 
os&ise aoctorm cosmE&tltios cosmEBer trlsmlctios 'Emisemm is the AEroDe 
for hel&thclreU we&&'eisg laRice lsa Dremcri'ea arEgm 
Yxet oEt ,Emisemm xtrltegHU uroWect SlslgeBest lsa iBD&eBestltios of 
Blryetisg lsa oDerltiosl& &lEsch q isc&Eaisg l 685Bi&&ios BE&tidchlsse& 
KJ &lEsch DrogrlBBe

INTERIM BRAND DIGITAL & MULTI-CHANNEL DIRECTOR
.he Ghite voBDlsH 1 /oR 0585

JeH remDosmi'i&itiem 
Y,Ei&aisg lsa trlaisg the BE&tidchlsse& to esmEre lchieReBest of lgreea 
reResEe lsa JuzmU whi&e lctisg lm cEmtoails of the 'rlsab 
Y:riRisg ml&em lsa DroLtl'i&itH throEgh eRo&Etios of the aigitl& D&ltforB 
lsa oDtiBi£ltios of the we'U Bo'i&eU cltl&ogEe lsa isdmtore chlsse&mP 
growisg trl-cU cosRermiosU C.p lsa fre4EescHb 
Y:eRe&oDBest of the v…S clDl'i&itHU isc&Eaisg the trlsmitios to l me&f 
merRic oDerltisg Boae& which Emem lsl&Hticm lsa ismight to ariRe clBd
Dligs oEtDEtm lcromm l&& chlsse&mb Oelaisg l telB of 05 to ae&iRer l sew 
trlaisg lDDrolch lsa BoRe the we'mite lsa cltl&ogEe to l Bore crlftea 
mhoDDisg eTDeriesceb

GLOBAL LEAD GENERATION & STRATEGY DIRECTOR – 
D2C SUBSCRITION & DIGITAL BUSINESES
ATDerils vosmEBer :irect 1 Fct 0553

OFGA…S%,zOOxbvFSU v…A:z. A9uA….bvFS n u…zvA…K//A…bvFS ,lmea 
is KxC q with g&o'l& remDosmi'i&itH for unOU FDerltiosm AcoBBerceU Slrd
yetisg lsa ,Emisemm :eRe&oDBest for 6755 Bi&&ios aiRimiosm lsa DroWect 
Blslgisgj &lEschisg l sew high Ro&EBe os&ise cosmEBer trlsmlctios n 
Lslsce 'Emisemmem is the KJ n KxC to reRo&Etiosi£e the wlH cosmEBerm 
melrch lsa lDD&H for DroaEctm to esa DroRiaerm 
Yxet oEt ,Emisemm xtrltegH lsa wrote 'Emisemm clme migs o– froB 2roED 
,olra for 6•5Bi&&ios is fEsaisg of OowerSH,i&&mbcoB lsa 'Ei&a the 'Emid
semm is KxC to 60•5Bi&&ios reResEe 
YuroWect SlslgeBest lsa iBD&eBestltios of 'Emisemm lcromm KJ n Kx 
oDerltiosm d 
YAmtl'&imhea BE&tidBi&&ios reResEe l-&ilte DlrtsermhiDm with BlWor Fsd
&ise uortl&m lsa zsmErlsce coBDlsiem 
Y…e&lEsch of eTimtisg vreait ATDert trlsmlctiosl& mite q grew Bosth&H 
lc4Eimitios froB X5y to 855y laaisg 6•b0 Bi&&ios lssEl& reResEe

BRAND LAUNCH & SALES/MARKETING/DIGITAL STRATE-
GY CONSULTANT
Am')zre&lsaM 1 Vls 0500 d CEg 0500



CaRime n Blslge the &lEsch of l sew cosmEBer AsergH ,Emisemm is KJ 
n zre&lsa to lchieRe mEccemmfE& tlrget of 855y cEmtoBerm is Lrmt Helr

INTERNATIONAL GROUP CMO & ECOMMERCE DIRECTOR 
– BRAND &
.he …oHl& Sist 1 Slr 0500 d Slr 0500

Gor&a &elaisg &ETErH eTDort Bist lsa DrecioEm Betl&m BlsEflctErer 
n AdvoBBerce retli&er with oRer 6055 Bi&&ios os&ise reResEem to oRer 
X5 coEstriem Blyisg n me&&isg &ETErH co&&ectl'&e coBBeBorltiRe coismU 
DreBiEB Wewe&&erH n giftwlreU os&ise lEctiosm n Rl&EltiosmU airect to 
cosmEBer go&a isRemtBest os&ise n DhHmicl& trlaisg lsa l toD KJ /ld
tiosl& Rimitor eTDeriesce cestreb 
YSlslgisg 'rlsaU aigitl&U crBU ismightU DroaEct aeR lsa DroaEct &icesmisg 
DlrtsermhiDm mEch lm :imseHU SlrRe&U uiTlr lsa coBBercil& Blryetisg 
oDerltiosm for the wor&aIm &lrgemt lsa DremtigioEm Bist lsa 'E&&ios isd
RemtBest 'Emisemmb ,Eaget lsa chlsse& BlslgeBest of oRer 6 5B lsa 
remtrEctErisgj&elaisg l telB of 8•5 D&Em Blryeteerm lsa sew&H met ED 
edcoBBerce telB 
YAmtl'&imheaU iBD&eBesteaU lsa eB'eaaea ls esa to esa os&ise airect 
to cosmEBer tlrget oDerltisg Boae& to trlsmforB the 'Emisemm isto l 
&elaisgdeage os&ise 'Emisemm lsa DremtigioEm cosmEBer 'rlsa lcromm the 
KJ lsa oRermelm q iscrelmisg os&ise ml&em reResEem oRer 055  d lsa 
lRerlge &ifetiBe Rl&Ee oRer |5  lsa os&ise reResEem 'H 6 5Bi&&ios 
YOea l coBD&ete aigitl&U 'rlsa lsa v…S trlsmforBltiosl& DrogrlBBe 
oRer l twodHelr Derioa iscorDorltisg ls istegrltea cosmEBer edcoBd
Berce lsa trlaisg D&ltforBU aigitl& trlaisg D&ltforBU os&ise ticyet 'ooyd
isg remerRltios mHmteBU os&ise Rl&Eltios lsa lEctiosisg D&ltforB lsa 
sew crB n lEtoBltea clBDligs BlslgeBest D&ltforBm q aeLsea lsa 
'Ei&a the sew oDerltiosl& mtrEctEre 
Y:Ee to issoRltios lsa l c&elr growth mtrltegH mEccemmfE&&H grew the 
os&ise 'Emisemm lcromm the groED Dortfo&io aErisg the trlsmitios mtlgem 'H 
oRer 055  lsa migsiLclst&H iscrelmea cEmtoBer mltimflctios rltem whi&e 
iscrelmisg os&ise trlsmlctios Rl&Ee lsa fre4Eesciem whi&e reaEcisg vuC 
'H 5 b q iscrelmisg Rimtorm sEB'erm to the …oHl& Sist ATDeriesce vestre 
'H oRer 5  which l&mo wos meRerl& .riD CaRimor lwlram 
YOlEschea l merRl& sew 'Emisemmem lsa DroaEct &isem isc&Eaisg DreBiEB 
Wewe&&erH lsa giftm lsa Oitt&e .relmErem Bosth&H 2o&a mlRisgm DroDomitios 
for flBi&iem to isRemt for sew 'ors lsa chi&ares

BOARD LEVEL INTERIM DIGITAL SALES & MARKETING 
STRATEGY DIRECTOR
vl&&creait zsforBltios 1 Vls 0500 d Vls 0500

/F::OAbvFS d F/Oz/A vF/xKSA… :zpzxzF/ ,FC…: OApAO z/.A…zS 
:z2z.CO xCOAx n SC…JA.z/2 x.…C.A2% :z…Av.F… vl&& vreait im the 
KJjm mecosa &lrgemt creait referesce lgescH oDerltisg lcromm ,0, n ,0v 
mectorm /F::OAbvFS )sow v…A:z. JC…SCM ose of the KJIm &lrgemt os&ise 
Dermosl& Lslsce n creait mcore mE'mcriDtios mitem ariRisg oRer X Bi&&ios 
Rimitorm Der Bosth Oelaisg l meriem of aigitl&U oDerltiosl&U BlryetisgU 
'rlsa n sew DroaEct mtrltegH wory mtrelBm d reDortisg isto the 2roED 
Slslgisg :irector to coBD&etea reRitl&i£e the growthU 'rlsa lsa os&ise 
DerforBlsce of the 'Emisemm

INTERIM GLOBAL E-COMMERCE & BRAND PARTNER-
SHIPS DIRECTOR
ATDeail ulrtserhmiDm 1 Vls 0500 d Vls 0500

…emDosmi'&e for &elaisg n Blslgisg os&ise cEmtoBer lc4EimitiosU red
testios lsa &oHl&tHdre&ltea Blryetisg DrogrlBm for ATDeail ulrtsermhiD 
xo&Etiosmj(ote&mbcoB )ASACM q Slslgisg 63•5 Bi&&ios unO 
Y:eRe&oDisg mtrltegHU &elaisg iBD&eBestltiosU lsa BlslgeBest of l&& 
&oHl&tH isitiltiRem to ae&iRer 'Emisemm D&ls tlrgetm lcromm g&o'l& trlaisg 
Dlrtsermb 
YuroWect BlslgisgU co&&l'orltios lsa DlrtsermhiD with l&& yeH mtlyeho&ad
erm who costri'Etea to the aeRe&oDBest lsa eTecEtios of D&lsm lcromm 
05 g&o'l& territoriem lsa oRer 355 trlaisg DlrtsermhiDm

INTERIM CMO & DIGITAL DIRECTOR
2ocoBDlrebvoB 1 :ec 0508 d Vls 0500

Slslgisg 'rlsaU aigitl&U DroaEct lsa coBBercil& Blryetisg oDerltiosm 
for the KJm mecosa &lrgemt coBDlrimos merRice ,Eaget lsa chlsse& Blsd



lgeBest of oRer 68•5 Bi&&iosb Oelaisg l telB of X5 D&Em tl&estea Derford
Blsce focEmea Blryetisg Drofemmiosl&mU z helaea ED 2ovoBDlrebcoB 
Blryetisg with fE&& unO remDosmi'i&itH lt eTec &eRe& Blslgisg l 6805 
Bi&&ios 2,u Blryetisg 'Eaget lcromm .p lsa :igitl&b …eaEcea lc4Eimitios 
comt 'H 8•  with |5  iscrelme is Ro&EBe whi&mt woryisg os mtrltegic 
reRiew of sew DroaEct mtrltegH which &ea to &lEsch of l sew esergH 
coBDlrimos DroDomitios

INTERIM CMO & DIRECTOR OF & DIGITAL
/otosthehighmtreetbvoB 1 :ec 0508 d Vls 0500

SeB'er of the xesior OelaermhiD .elB for ose of the KJIm flmtemt growd
isg edcoBBerce coBDlsiemb …emDosmi'&e for aeRe&oDisg lsa ae&iRerisg 
the 'rlsa Blryetisg mtrltegH to esmEre the 'Emisemm oRer ae&iRerea os 
itm coBBercil& tlrgetm n to ariRe rlDia growth for the 'Emisemm 'H migsifd
iclst&H mcl&isg ED oEr lctiRitH lcromm l&& Blryetisg chlsse&m 'H 'rolaesd
isg toDd&ise 'rlsa lwlresemm lsa Esaermtlsaisg lsa ariRisg iscrelmea 
lctiRitHU esglgeBest lsa Rl&Ee froB oEr eTimtisg cEmtoBermb Slslgea 
l telB of 08 lsa wlm tlmyea with ae&iRerisg …FzdDomitiReU issoRltiRe 
Blryetisg lctiRitH lcromm l&& of DliaU owsea lsa elrsea chlsse&m is the 
KJ lsa lcromm yeH istersltiosl& Blryetmb …emDosmi'&e for the unO lcromm 
l&& ali&H aigitl& trlaisg chlsse&m lm we&& lm 'eisg tlmyea with the ae&iRerH 
n eTecEtios of l aigitl& mtrltegHb

Interim Senior Director of Marketing: Global Transfor-
mation
e,lH 1 :ec 0508 d Vls 0500

(elaisg the 2&o'l& .rlsmforBltios urogrlBBe for the 2&o'l& Slryetisg 
.elBb .lmyea with 'Ei&aisg clDl'i&itiem for e,lH to 8b .rE&H 'ecoBe 
FBsichlsse&U re&eRlst lsa ismDirltiosl& for the g&o'l& cEmtoBer 'lme n 
0b A-ciest&H mcl&e Blryetisg lcromm l&& coEstriem 
Y…e&lEschea the g&o'l& ecoBBerce trlaisg D&ltforB which hla migsifd
iclst iscreBestl& ED&iftm os cosRermiosU reDelt trlaisg lsa lc4Eimitios 
reResEe mtrelBm

INTERIM GROUP CMO –– ACTING MD OF DIRECT 365
uhm ,Emisemm xerRicem 2roED 1 Vls 058• d Vls 058X

GF…JuOCvA n xKuuF…. xA…pzvAxM 058•d058X z/.A…zS 2…FKu vSF qq 
Cv.z/2 S: Fk :z…Av. X• )6 5 SzOOzF/ F/Oz/A :zpzxzF/ xAOOz/2 
,Kxz/Axx vF/xKSC,OAx :z…Av. .F FpA… X5J xSA vKx.FSA…xM Oelad
isg l meriem of BlryetisgU ml&em DrocemmU c&iest aeRe&oDBestU cEmtoBer 
merRice lsa 'rlsa DroDomitios DroWectm lcromm l groED of 8| ,0, 'Emisemm 
aiRimiosm oRer •55U555 mBl&& to corDorlte 'Emisemmem is the KJ n AEroDe 
to BoRe lwlH froB l Le&a ml&em oDerltiosl& Boae& to istegrltea airect 
me&&isg Ril os&ise lsa te&eml&em chlsse&m 
YFRerl&& remDosmi'i&itH lsa &elaermhiD for l&& BlryetisgU os&ise n te&ed
ml&emU lsa cEmtoBer merRice oDerltiosm to sew c&iestm 'oth is the KJ lsa 
oRermelmU tlyisg isto lccoEst the coBDlsHIm mtrltegic gol&mb FRerl&& red
mDosmi'i&itH for Blslgisg 55 cEmtoBer merRice n te&eml&em lgestm lcromm 
8| cl&& cesterm 
YSlslgeBest n …o&& oEt of sew groED wiae 'rlsaU we' lsa crB mHmd
teBm 
Y…Essisg unO for os&ise n airect aiRimiosm lccoEstisg for 6|•Bi&&ios 
reResEe

NON-EXEC SALES & MARKETING DIRECTOR
xiBD&HmwitchbvoB 1 Vls 0553 d Vls 055

…emDosmi'&e for DroRiaisg cosmE&tlscH n mtrltegH lsa Blae l migsiLclst 
costri'Etios to the mEccemmfE& growth lsa ml&e froB the uA owser to the 
:li&H Sli& 2roED

DIRECTOR OF WEB SELLING & CUSTOMER SERVICES
Vohs Oewim …etli& 2roED 1 Vls 055| d Vls 0553

…ls the os&ise 'Emisemm for Vohs Oewim with ml&em Bore thls 635B is 
Lsl& Helrb …emDosmi'i&itiem isc&Eaea trlaisgU cltegorH BlslgeBestU osd
&ise BlryetisgU eBli&jv…SU cEmtoBer eTDeriesce lsa DroDomitios aed
Re&oDBestb Oea l telB of ED to •5 DeoD&e is OosaosU lsa l cl&& cestre 
oDerltios of ED to |55 DeoD&eb 
YOlEschea VO os&ise d 4EistED&isg the Ro&EBe of DroaEctm lRli&l'&e os the 
we' mite d lsa aeRe&oDea VO BE&tichlsse& oDerltiosmb 



YSoRea VO froB l DEre&H trlsmlctiosl&U 4Eite co&aU we' miteU to l 
we&&droEsaeaU crlftea mhoDDisg eTDeriesce thlt cEmtoBerm &oReab 
Yvreltea lsa iBD&eBestea the 'rlsaea &lEsch n BE&ti chlsse& lssEl& 
Blryetisg D&ls isc&Eaisg 'oth os&iseU airect Blryetisg lsa isdmtore for 
the sew os&ise 'Emisemm of VO 
Y:emigsea lsa iBD&eBestea os&ise cosmEBer n isterBeailrH D&ltforB n 
'Emisemm Drocemmemb

Director of eCommerce & Online Trading
:iTosm xtorem …etli& 2roED 1 Vls 0558 d Vls 055|

…ls the os&ise 'Emisemm Esit withis :iTosm with geserl& BlslgeBest 
lsa fE&& unO remDosmi'i&itiem for the os&ise 'Emisemmem )vErrHmU uv Gor&aU 
:iTosmM with ml&em is eTcemm of 6•5Bb SH ro&e coRerea trlaisgU coBd
Bercil& oDerltiosmU cEmtoBer merRiceU fE&L&BestU DroDomitios lsa 'rlsa 
aeRe&oDBestU cEmtoBer eTDeriesce lsa Blryetisg )os&ise lsa o iseMb z 
rls l airect telB of |• DeoD&e is the KJU with aeRe&oDBest o–mhorea is 
krlsceb kz…x. A z/.A…/A. ,C/J n 9AOAv.F…bvFS q ,lmea is :E'&is q 
kirmt A lsa 9e&ector were the Lrmt os&ise 'lsym lsa coBDlrimos we'mitem 
to 'e &lEschea is AEroDe

EUROPEAN MARKETING DEVELOPMENT DIRECTOR
 1 Vls 0555 d Vls 0558

Slslgea lsa mEccemmfE&&H aeRe&oDea lsa &lEschea the Lrmt os&ise 'lsy 
is the KJ n .he Lrmt isterset 'lmea DlsdAEroDels kislscil& xerRicem 
CggregltorU zsterBeailrH u&ltforB n lsa Kti&itiem xhoDDisg xerRicemb

INTERNATIONAL MARKETING STRATEGY DIRECTOR – RE-
TAIL FS TRAVEL & LEISURE
vesalst zstersltiosl& Slryetisg SeB'ermhiD xerRicem 1 Vls 8 X d Vls 
0555

(elaisg ED Blryetisg aeRe&oDBest lsa mtrltegH lcromm l sEB'er l 
sEB'er of trlRe& lsa re&ltea 'rlsa mEch lm …vz .rlRe&U /vuU 2rees 
k&lgU CRimU :lHm z// lsa wlm ose of the wor&aIm &lrgemt DroRiaerm of 
&oHl&tH mcheBe lsa l-sitHdtrlRe& Blryetisg BeB'ermhiD DrogrlBBem 
for creait clra immEermU 'lsymU lir&isem lsa retli&erm

GROUP BRAND MARKETING SALES & PARTNERSHIPS DE-
VELOPMENT DIRECTOR
xelrm vreait vlra 1 Vls 8  d Vls 8 X

.he voBDlsH wlm the KJIm mecosa &lrgemt immEer of mtore creait clram 
with oRer | Bi&&ios cEmtoBerm froB 0• BlWor lccoEstmb xtrltegic n kE&& 
unO SlslgeBest lccoEst re&ltiosmhiDm with the BlWor sltiosl& retli&erm 
d grew the lssEl& DroLt of the voBDlsHIm BlWor lccoEst froB 6| Bi&&ios 
to 685 Bi&&ios

GROUP PORTFOLIO RETAIL BRAND STRATEGY & CRM 
BRAND DIRECTOR
xelrm …etli& 2roED 1 Vls 8 7| d Vls 8

Goryea is l sEB'er of mesior 'rlsaU mtrltegH lsa crB ro&em lcromm 
Dortfo&io of retli& flmhios 'rlsam which isc&Eaea Simm xe&friageU Gl&&im 
GoBesmwelrU CalBm vhi&aresIm v&othisgU …ichlram GoBesmwelrU xe&fd
riagemU Si&&etmU ,&lcymU ,ritimh xhoe xhoDmU .ie …lcyU VV,


