
Vasco Cruz
Sales Brand Manager Lead for 
International Luxury Portfolio

London, UK

Vasco is Available to work

Portfolio link

Portfolio wle

Viep Drowle on Wpeet

Links

bemsite LinkedIn

Instagra:

Work Preference
LocationO FDen to relocate

PatternO FDen to -ullEti:e pork

j:Dloy:entO Per:anent Positions

Skills

Pro(ect Manage:ent )Inter:ediateh

PCotosCoD )Inter:ediateh

vreatiAe Wirection )Inter:ediateh

Grt Wirection

…raDCic Wesign

Visual MercCandising

MercCandise Planning )Inter:ediateh

Luxury …oods )GdAancedh

Product Lifecycle Manage:ent )Gd.

Business Gnalysis )GdAancedh

-asCion Buying )Inter:ediateh

InAentory Manage:ent

Wigital Marketing )Inter:ediateh

About

LondonEmased account :anager Lead for International Luxury Portfolio pitC a DasE
sion for i::ersiAe exDeriences, luxury mrands and interactiAe consu:er (ourneys/ 
Background in Marketing Manage:ent )MG, UniAersity of Bolognah and Product 
Wesign )BG, IGWj Lismonh/ jxcels pCen assisting mrands pitC i:DroAing tCeir reE
tailRdigital exDeriences, v&M and retail oDerations/ 

Gt Cis mest pCen driAing sales T :arketing Dro(ects fro: conceDt to deliAery as a 
lead Sales Brand Manager for Vince, Victoria BeckCa:, and Valentino E Gssists muyE
ing tea: pitC :arket researcC and decisionE:aking pCen going to tCe :arket/ But 
also suDDorts tCe :arketing tea: in designing endEtoEend road:aDs, engage:ent 
cycles, DartnersCiD collamorations and oAerall muilding a CealtCy relationsCiD pitC 
all our key clients across :ultiDle Dlatfor:s inEstore and digitally/ 

)QCe FmserAer, …H, -arfetcC, Narrods, |etEaEPorter, Meero Paris, Glexander McE
Hueen, Sa:sung, vocaEvola, Planet Frganic, a:ong otCersh

Solid creatiAe tecCnology skills, pitC a deeD understanding of o:nicCannel ca:E
Daign innoAatiAe and graDCic design trends/ SDeaks four languages )jnglisC, PorE
tuguese, SDanisC T Italianh/ QCriAes in fastEDaced, dyna:ic enAiron:ents/

B&G|WS bF&KjW bIQN

Narrods

Experience

Fashion Consultant | Selected Brands                                              
 J 2ul 0•0• E |op

1 Gssistant E Vete:ents Sustainamle Gpareness Installation x Narrods 
0•8; 1 jntry vonsultant 0•08 United 
vli:ate vCange vonference' 
1 -asCion vonsultant for 2une SarDongqs mook release QCe Poper of PriAE
ilege )QCe 
FmserAer, MarcC 0•0•h 
1 -asCion vonsultant for Soki Mak, Menspear )…H Middle jast, 2uly 
0•08h' 
1 jAent Gssistant for Narrods jAents )Gc3ua di Par:a and Gr:ani PriAe 
-ragrances 0•08h' 
1 Lead evo::erce Droducer for Glexander McHueen using SCoDify 
)Meero Paris, 0•0•h

Sales Brand Manager | Lead for Valentino, Victoria 
Beckham, Vince 
Narrods J Mar 0•8; E |op

1 vontrimuted to a mrand groptC of %•£ and a turnEoAer of 4zM DRa' 
1 Increased glomal custo:er ac3uisition my 8••£ during 0•8;E0•00' 
1 Planned DurcCase orders and :anage collection T Droduct cycle' 
1 vollamorated pitC eEco::s to driAe digital groptC to ensure mrand 
i:age consistency online and Dlanned inEstore eAents' 
1 Pro:oted and :arketed Droducts to muild :arket sCare' 
1 vollamorated strategically pitC mrand Dartners in tCe sand oDti:i–ation 
of Droducts and road:aDs in tCe onlineR o7ine ecosyste:s/

 J 

eCommerce Content Strategist                                                   
Narrods J May 0•0• E Gug 0•0•

1ProAided strategic inDut on all asDects of a pemsite 6 mrandRDroduct 
categori–ation and naAigation )PPvh pitC a focus on i:Dle:enting tCe 
nep SaaS -arfetcC BlackRbCite Solutions Syste:' 
1 jstamlisCed a consistent content :arketing strategy mased on de:oE

https://www.dweet.com/
www.vascocruz.com
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/vudIVQsT7
www.vascocruz.com
https://www.linkedin.com/in/vascocruz/
https://www.instagram.com/_vascocruz/


vonsu:er BeCaAior )GdAancedh

Brand Gpareness )GdAancedh

Brand Manage:ent )GdAancedh

&etail Marketing )GdAancedh

vusto:er jxDerience )GdAancedh

vusto:er &elationsCiD Manage:ent.

Strategic Marketing )GdAancedh

Gdome vreatiAe Suite )Inter:ediateh

Microsoft F ce )GdAancedh

SGP )Beginnerh

…oogle Gnalytics )Beginnerh

Strategic QCinking )GdAancedh

Qi:e Manage:ent )GdAancedh

Pumlic SDeaking )GdAancedh

j:Dloyee Qraining )Inter:ediateh

Product :anagent )GdAancedh

vorDorate Sales Manage:ent )GdAancedh

vultural WiAersity )GdAancedh

Positioning )GdAancedh

InEstore Marketing

vusto:er 2ourney MaDDing

Languages

jnglisC )-luenth

SDanisC )-luenth

Portuguese )|atiAeh

Italian )bork Prowciencyh

-rencC )Basich

graDCics, :arket trends and custo:er (ourneys' 
1 Used :arketing tools to attract custo:ers including designing adAerE
tise:ents to i:DroAe Dersonal sCoDDer exDeriences 
1 …uided content tea: in tCe creation of tag lines and mrand DroDosiE
tions' 
1 Lead creatiAe mrainstor:ing and :ock DitcCes' 
1Identiwed di erent sCoDDer Drowles and strengtCs, driAing sales my 8•£ 
in tCe wrst coAid 3uarter' �
1 Planned strategic DartnersCiDs and Dresented constructiAe :arE
ketEmased researcC T DroDosal/

Client Relationship Management Ex-
pert                                                
Narrods J SeD 0•8  E -em 0•8;

1 WeAeloDed a strong mook of clients' 
1 Gccelerated client groptC tCrougC i:DroAed v&M strategies, custo:er 
ac3uisition, direct sales T :arketing strategies, oDerations serAice, deE
liAery and Droduct :arketing across a Dortfolio of tCe di erent mrandsO 
QCeory, Valentino, Victoria BeckCa:, Vince, Nel:ut Lang, Ken–o, Qory 
BurcC, |anCuska, SelfEPortrait/

Education & Training

0•8  E 0•8 General Assembly
borksCoD, Wigital Marketing

0•8z E 0•8 Università di Bologna
MG -asCion vulture and Manage:ent, Business Gd:inistration and 
Manage:ent, …eneral

0•8• E 0•8z IADE - Creative University
BacCelorqs degree, Industrial and Product Wesign


