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About

H yighlv moti/ated international commercial marketing leader with plaver> coach 
philosophv 
H 20x vears m)lti-ind)strv e+perience ro)tinelv deli/ering £'Mbs in net re/en)e 
H Clear track record in 1)siness transformation with 'm)lti-million 1)siness growth 
and 2%xxR 

   OIB 
H yighlv skilled in &0&, &0&0C, &0C T (0C marketing and ad/ertising Fclient T 
agencv-side•
H Seasoned leader in entreprene)rial, high growth, m)ltinational and matri+ organ-
isations 
H E+ceptional colla1orati/e and cross-f)nctional team plaver and leader 
H Oenowned and tenacio)s self-starter with the energv, dri/e, and track record of 
stand-o)t 

   team s)ccess 
H Ahri/es in high energv, dvnamic, colla1orati/e, high-performance, non-hierarchical 
growth 

   1)sinesses

&ONW(S GIOKE( GBAy

Qlo1al Pavments BWBKN Irganic Leslie Mastercard MeaGallet

Personalised Video La1 |VC UK Ahe Ara/el Wetwork Qro)p Ahomas Cook

Ar)st Pavments

Experience

GROUP HEAD OF MARKETING & COMMUNICATIONS
Ar)st Pavments . ue1 0x00 - Wow

Oesponsi1le for glo1al and regional marketing transformation at scale 
and pace 
H(eli/ered '069M in marketing-dri/en organic re/en)e in 3 months o)t-
performing pre/io)s %0 months 1v 005R 
HQrew we1site /isitors 1v 83R, social media engagement £%97R and 
LinkedBn followers £53R to 200K in 3 months 
HSo)rced and contracted PO agencv increasing reach 2qM with a/erage 
domain a)thoritv 8qR 
H(eli/ered 1randed insight-dri/en marketing intranet>social platform 
bwork/i/o band integration of interacti/e content management platform, 
bMedia–v 53xb 
H(e/eloped and deli/ered sales pitch decks res)lting 'm)lti-million en-
terprise 1)siness wins 
HSta1ilised 1rand and created new 1rand strategv, redeDned 1rand hi-
erarchv integrating m)ltiple acJ)isitions 
HAransformed> re1)ilt siloed marketing f)nction deli/ering a c)lt)re of 
bwingmanshipb and safe colla1oration

GUEST TV SHOPPING PRESENTER
|VC UK . Wo/ 0x0x - Wow

uitness prod)ct g)est presenter for |VC shopping channel, deli/ering 
2'%k sales per min)te Wo/ 0x0x 4 Ao date

VP OF MARKETING
Leslie . j)l 0x0% - ue1 0x00

&0& uinAech start )p in yospitalitv6 Emplovee n)m1er z6 uirst marketing 
team hire 
�Sec)red '%608M seed f)nding and do)1led 1)siness growth in 5 
months 
�Led maYor re1rand and la)nch for hospitalitv Dntech 4 &0&, &0&0C and 
(0C propositions from inception to deli/erv 
�(eli/ered new &0& T &0&0C )niDed 1rand assets across all c)stomer 

https://www.dweet.com/
https://www.dweet.com/consultants/uv3u-NnWc


to)chpoints> owned 5rd partv channels>COM 
�(eli/ered &0& integrated marketing campaigns in hospitalitv>sport in-
creasing social followers 28xxx of new 1rand 
�Bncreased organic 1rand search 2%xxR and increased site tra€c>high 
intent sales 1v %50R 
�&0& la)nch in main international markets, (0C la)nch to meet am1i-
tio)s 00>05 sales targets 
�Bnterim bC-le/elb leader for 0x person sales T c)stomer e+perience 
team 
�&0&0C c)stomer marketing toolkit, for hotel gro)ps, resta)rant chains, 
independents, sports stadi)ms to s)pport prod)ct ed)cation, dri/e end 
)ser )sage T increase 1rand awareness6

MARKETING CONSULTANT
Personalised Video La1 . Npr 0x0x - j)l 0x0%

Personalised Video La1, C)stomer Engagement SaaS Platform 
�Created and deli/ered new UK s)1sidiarv 1rand, /al)e proposition and 
c)stomer messaging platform 
�La)nched we1site, social channels and e+ec)ted organic content strat-
egv and plan with !ero 1)dget 
�Irganic acJ)isition of &irmingham uN and regional white la1el distri1-
)ter partnership in Sweden worth 25xK NOO

VP OF MARKETING
Qlo1al Pavments . j)l 0x%q - (ec 0x%9

Led deli/erv of 'm)lti-1illion eCommerce T UniDed Commerce platform, 
M)ltinational Commerce QAM strategv and e+ec)tion 
�(eli/ered '8M in media e+pos)re on an in/estment of '5xxK FeJ)al to 
entire 5-vear contract in :%• 
�Contracted 5-vear sponsorship deal FLeicester Aigers OUuC• deli/ering 
'millions in c)stomer acJ)isition 
�Led glo1al re1rand of Oeale+ Pavments F?%%8M acJ)ired pavment gate-
wav• to Qlo1al Pavments 
�Oein/igorated glo1al eCommerce and m)ltinational commerce mar-
keting team and re1)ilt UK Oegional marketing team infrastr)ct)re 
Tprocesses 
�(e/eloped and deli/ered Qlo1al 1rand, UniDed Commerce and eCom-
merce propositions and c)stomer messaging platforms 1v target /erti-
cal 
�%>00 handpicked candidates o)t of 0z,xxx emplovees to ser/e on Qlo1al 
QP BT( Nd/isor Co)ncil

CHIEF MARKETING OFFICER
MeaGallet . j)l 0x%3 - j)l 0x%q

Qlo1al Marketing Lead for SE|O T SeJr Qo= T MeaGallet across %3 
markets, dri/ing all facets of prod)ct marketing, c)stomer acJ)isition T 
c)stomer retention6 
�Created new 1rand g)idelines and messaging strategv for &0C mo1ile 
pavment bSE|Ob worth '3M 
�(eli/ered cons)mer scheme, 1randing, messaging for world %stmo1ile 
teenage pavment app bSeJr Qob 
�(eli/ered &0& 1rand g)idelines, collateral, and 1rand assets for &0& 
digital pavments ena1ler, MeaGallet 
�(eli/ered m)ltimedia assets and in–)encer digital campaign content for 
SE|O and SeJr Qo= https�>>www6vo)t)1e6com>watchS/TwCDh7Oxz(o

HEAD OF MARKETING
Mastercard . Npr 0x%z - j)l 0x%3

Led deli/erv of kev &0& q &0&0C marketing strategies to dri/e demand, 
growth, and re/en)e across the EMENN 
�Led re-1rand of Nccess Prepaid Gorldwide to MasterCard Prepaid Man-
agement Ser/ices worth '5560M 
�(esigned and implemented glo1al &0&0C marketing strategv integrat-
ing Mastercard bPriceless Citiesb 
�(e/eloped and deli/ered 1est in class, glo1al cardholder marketing 
collateral 
�(eli/ered new EMENN c)stomer and partner programmes worth '%8M 
NOO 
�Created new lovaltv programme with Mastercard Ara/el Oewards for 



&ra!ilian resellers worth '8M NOO 
�(e/eloped 1rand, /al)e proposition, and co-1randed (0C campaigns 
for Cash Passport U worth 2'%8M 
�uo)nded deli/ered T managed new ELGW FE)ropeans Gomenbs Lead-
ership Wetwork• Peter1oro)gh Circle

GLOBAL PRODUCTS & B2B MARKETING MANAGER
Mastercard . Npr 0x%z - jan 0x%8

Oe-in/igorated glo1al prepaid cons)mer tra/el 1rand T prod)ct bCash 
Passport Ub, incl)ding card T card packaging 
�Created glo1al 1rand g)idelines T 1est practice cons)mer messaging 
for generic, co 1rand T white la1el programmes, increasing 1rand /al)e 
and operational e€ciencv 1v %%xR 
�(eli/ered programme marketing la)nches with new partner distri1)-
tors in UNE F0x%8• and Canada F0x%3•

MARKETING DIRECTOR
BWBKN Irganic . Mar 0x%0 - Npr 0x%z

(irected f)ll m)lti-channel Qlo1al marketing f)nction, acco)nta1le for 
glo1al 1rand management 
�(eli/ered new prod)ct la)nches on AV Shopping Channel, |VC deli/-
ering 2'%K sales per min)te 
�Bncreased UK retail sales 1v o/er £0zR and online sales 1v o/er 0xxR

GROUP MARKETING DIRECTOR & ACTING MD
Ahe Ara/el Wetwork Qro)p . j)n 0x%x - j)n 0x%%

yeadh)nted as Qro)p Marketing (irector6 Stepped )p to Ncting M( for 
Gorldchoice 
�(eli/ered E&BA(N of £58R :I: in a –)ct)ating market and challenging 
economv 
�Em1edded cons)mer marketing campaigns ser/ing 7xx independent 
tra/el agents 
�&oosted mem1ership participation 1v 7xR and 1)siness partner con-
tri1)tion 1v 5xR 
�Bnitiated and led the strategic Qro)p yierarchv T re1rand of AAN Gorld-
choice to Ahe Ara/el Wetwork Qro)p 
�Oed)ced staV e+pendit)re £%8R on a 1)dget of '5xxK and increased 
prod)cti/itv 1v 0xxR

HEAD OF MARKETING - Direct Holidays
Ahomas Cook . jan 0xx9 - j)n 0x%x

Aransformed (0C tra/el 1)siness6 Oein/igorated 1rand dri/ing WP from 
'065M to '967M Fdeclining market• 
�Bncreased c)stomer acJ)isition 1v q8R, retention 1v 55R with a 1)d-
getarv sa/ings of '%M 
�Oed)ced 1roch)re mailing cost £28xR 1v implementing a c)stomer 
propensitv dri/en segmented data1ase to increase OIB, rein/esting sa/-
ings to dri/e ad/ocacv and new c)stomer acJ)isition 
�(eli/ered 2'%M :I: in operational sa/ings 
�Led data migration to new s)pplier svstem enhancing data intelligence 
and marketing e€ciencv 
�Case St)dv https�>>www6vo)t)1e6com>watchS/TLQpWnhGG(o:

Education & Training

%99% - %990 West Hertfordshire University
CBM (iploma , Nd/ertising T Marketing 


