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Alys is Available to work

Portfolio link

Portfolio Vle

wiep :roVle on Dpeet

Work Preference
LocationO F:en to relocate

PatternO F:en to u-llmtiEe pork

BE:loyEentO PerEanent Positions, ureem
lance AssignEents

Skills

(rand ManageEent vAd)ancedI

Cnternational Marketing vAd)ancedI

(rand De)elo:Eent vAd)ancedI

(-dget ManageEent vAd)ancedI

R-stoEer Marketing vAd)ancedI

RSM vAd)ancedI

RaE:aign De)elo:Eent vAd)ancedI

Marketing 2trategy vAd)ancedI

(GR Marketing vAd)ancedI

Digital Marketing vAd)ancedI

RaE:aign ManageEent vAd)ancedI

Digital Media vAd)ancedI

blohal BmcoEEerce vAd)ancedI

Languages

BnglisH vul-entI

About

&igHly coEEercial q strategic Earketing :rofessional pitH a :ro)en track record of 
de)ising strategies q initiati)es tHat grop orders, c-stoEer ac.-isition q increase 
engageEentx 2-ccess in de)elo:ing hrands, directing content creation, eNec-ting 
digital Earketing caE:aigns pHilst leading, scaling q de)elo:ing teaEsx 

An eN:ert in life cycle EanageEent, data analytics q iE:ro)ing c-stoEer eN:erim
ence pHicH, along pitH a nat-rally in.-isiti)e nat-re, res-lts in identifying ga:s q 
nep o::ort-nitiesx BN:erienced in Eanaging h-dgets, tracking SFC q negotiating 
strategic :artnersHi:sx BNce:tional coEE-nication skills, hringing strong leaderm
sHi:, energy, :assion, selfmEoti)ation q tHe :oper to E-ltimtaskx 

(SAWD2 TFSKBD TC3&

AE:lify Life (etfair &ashro &-tcHinson Jg Cnteracti)e Cn)estor

|-st Bat 3akeapayxcoE Ww 2:ortsporld Media bro-:

3He |iE &enson RoE:any wi)ino

Experience

Head of Campaign Planning
wi)ino 0 |an G<GJ m Dec G<GJ

m Rreation q iE:leEentation of a glohal disco-nting strategy pHicH Has 
deli)ered %G<<$ iE:ro)eEent in increEental :roVt in Vrst JEtHs across 
in B-ro:e and APARx 
m (-ilt o-t local Earketing caE:aign strategy pHicH is set to deli)er o)er 
185<E re)en-e q 1G8E gross :roVt across cx8x8E ordersx (lack uriday 
caE:aign deli)ered a Gx8 E-lti:lier q inmeNcess 1G<<k increEental :roVt 
o)er a Xmday :eriodx 
m Torked cross f-nctionally vF:, R;, Rontent, RSMI to h-ild toolkits, 
co:y and content g-idelines, streaEline coEE-nication :rocesses q 
centralised RSM hest :ractice pitH porksHo:s to ens-re teaE e–ecti)em
nessx  
m LeadersHi: of an international teaEj -: skilling, tracking :erforEance q 
setting of :ersonal de)elo:Eent skills :lans tHro-gH a t-rnaro-nd year

MARKETING DIRECTOR
AE:lify Life 0 Fct G<G8 m |-l G<GG

Ronstr-cted (rand, Eission and Marketing strategy and Eeas-reEents 
fraEepork for nep a:: deli)ered for la-ncH in record tiEe • in -nder 
JEontHs froE 7oining tHe h-sinessx 
+CdentiVed q crystallised ro-tes to Earket, hrand :ositioning, tone of 
)oice q creati)e (G(GR Earketing :rograE for la-ncH |an GGx 
+brep social folloping q engageEent hy 8X<$ tHro-gH iE:leEenting a 
nep content strategyx 
+CE:ro)ed 4 day acti)e hy G5$ tHro-gH creation of c-stoEer researcH 
:rograEEex 
+2et fo-ndations q strategy for key cHannels incl-ding 2ocial, RSM, conm
tent, :artnersHi:s, a:: store and coEE-nity of in`-encers and AE:lify 
2tars vFlyE:ic gold Eedallists to celehrity P3sIx 
+2-ccessf-lly :ro7ect Eanaged q la-ncHed an additional hrand to disr-:t 
tHe Vtness Earketj incl-ded creation of nep hrand naEe, hrand :ro:om
sition, social EanageEent, :roEotional, la-ncH q content :lans across 
digital cHannels pHicH res-lted Y6X£$ nep sign -:s 9o9x

HEAD OF MARKETING - RESTAURANTS
|-st Bat 3akeapayxcoE Ww 0 A-g G<8/ m Fct G<G8

CE:ro)ed tHe :artner sign -: :rocess tHat s-::orted resta-rant groptH 
froE G5k to XXk 
+De)elo:ed resta-rant q content strategy tHat increased engageEent hy 
an a)erage of 8G$ 9o9 

https://www.dweet.com/
https://www.linkedin.com/in/alysmathew/
https://www.dweet.com/api/redirectToPreSignedFileUrl?objUrl=undefined
https://www.dweet.com/consultants/aQ_o4zySt


+De)ised a-dience segEentation fraEepork q -:dated contact :olicy 
tHat iE:ro)ed WP2 score hy 8J:ts 
+Directed nep loyalty o–ering tHat sa)ed resta-rants an a)erage 
z8'X’year dri)ing apareness q -:take tHro-gH eEail, direct Eail, 2M2, 
:rinted q digital EagaRinex 
+Fpned :artner Earketing forecasting, h-dget q :erforEance KPCs, 
Eeas-res and re:orting • re)ieping iE:act and SFCx De)elo:ed, scaled, 
and h-ilt o-t eNisting teaE in :lace to neNt le)elx 
+3He Rahinet FSce HigHligHted o-r coEEs as ind-stry Thest in classT as 
tHe res-lt of Ey pork in leading a crossmf-nctional teaE tHe UK scenario 
:lanning q coEEs a::roacH to resta-rants, co-riers, and cons-Eers 
d-ring RFwCDm8'x

HEAD OF MARKETING
Cnteracti)e Cn)estor 0 |-n G<86 m A:r G<8/

De)elo:ed strategy, o)ersap :lanning, Eeas-red :erforEance q conm
trolled h-dgets across direct, PPR, dis:lay, aSliate and 2BF cHannels tHat 
increased 8 year SPA froE z8J< to z8'X 9o9x 
+Analysis of Earket researcH q c-stoEer heHa)io-rs, translating data 
analysis into actionahle hrand, direct res:onse, q retention caE:aign 
:lansx 
+Sed-ced RPA hy 8<$ q do-hled nep clients 9o9 tHro-gH directing a 
:itcH q selection of nep :aid Eedia agencyx 
+CE:ro)ed f-nnel RwS hy 6<$ hy eNtensi)e E-lti )ariant testing vMw3I 
:rograEEex 
+Deli)ered a refresHed -ser eN:erience across all :latforEs, incl-ding 
res:onsi)e site, a::s, pelcoEe :rograEEe, q lifecycle EanageEentx 
TelcoEe :rograEEe deli)ered signiVcant res-lts pitHin J< daysj YX$ in 
f-nd q Y'$ in trading c-stoEersx

CONSULTANCY
 0 Mar G<86 m |-n G<86

WotontHeHigHstreet m Analysed q criti.-ed tHeir aSliate :rograEEe, nem
gotiated nep str-ct-red terEs, q o)ersap iE:leEentation pitH netporkx 
3rained inmHo-se reso-rcex 

AlEa R-ha Ro–ee m RoE:lied re:ort on tHe eNisting acti)ities and ad)ised 
on groptH Earketing and retail o::ort-nitiesx Designed 7oh descri:tion 
q ad)ised on recr-itEent s:ecialistsx

Head of Global Online Acquisition
(etfair 0 ueh G<88 m Dec G<8J

&ead of blohal Fnline Ac.-isitionO ueh 8J • Dec 8J 
2enior Marketing Manager CnternationalO ueh 88 • ueh 8J 

+�benerated tHe glohal digital c-stoEer ac.-isition strategy across afm
Vliates, dis:lay, 2BF, social, PPR, eEail q tHe loyalty scHeEe for glohal 
s:orts tHat grep )ol-Ee Y6J$ in &8 9F9 q increased tHe Se)en-e :er 
Acti)ej UK SPA hy Y68$ q Cnternational YX4$x
+�Secr-ited q estahlisHed a centre of eNcellence teaE s:anning :aid 
online Eedia, searcH, social and Eohilex
+�Roncei)ed, :re:ared, q deli)ered RHeltenHaE uesti)al G<8J digital 
caE:aign tHat red-ced RPA hy 6<$ q o)er deli)ered YJX$ on h-dget 
vY88X$ 9o9I
+�brep increEental c-stoEers 6<$ hy la-ncHing UK 2:ortshook uehU8J 
pHicH incl-ded coE:iling tecHnical re.-ireEents, o)erseeing tHe :Hased 
digital ac.-isition rollmo-t, de)ising tHe :roEotional q b3M strategy q 
creating tHe h-dget PqLx 2-hse.-ently tHis rolled o-t to additional Earm
ketsx

HEAD OF CUSTOMER PROPOSITIONS
&-tcHinson Jg 0 Dec G<<4 m |an G<88

&ead of R-stoEer Pro:ositions, Mohile (roadhandO Se:orting in to Dim
rector of Mohile (roadhandO 2e:t 8< • |an 88 
mLeadersHi: of tHe retention strategy for contract and :ay as yo- go 
c-stoEersx Bns-ring tHe rigHt :ricing, :ro:ositions, c-stoEer contact 
strategy tHro-gH insigHt and detailed -nderstanding of c-stoEer heHa)m
io-r to address key dri)ers of c-stoEer dissatisfaction
mDe)elo:ed re:orting to identify early cH-rn indicators and h-ilt RSM 



:rograEEe to :roacti)ely engage pitH c-stoEers, iE:ro)ing c-stoEer 
lifetiEe hy J<$ pitHin tHe Vrst J< days 

Marketing Manager • Pay as yo- boO Se:orting in to &ead of Rontract q 
Pay As 9o- boO ��Dec <4 • A-g 8<
m Ses:onsihility for dri)ing nep ac.-isition, foc-sed on priting strategic 
:lans, Vnancial analysis of :erforEance and la-ncH’lifecycle Eanagem
Eent of :ro:ositionsx 
m CdentiVcation of ga:s in Handset range, porking pitH Handset teaE to 
deli)er cHannel s:eciVc range to dri)e :roVtahle eN:ansion incor:orating 
selection, :rod-ct de)elo:Eent, forecasting, la-ncH :lans and negotiam
tion of )endor f-nding 
m Trote strategic :lan, identifying key groptH areas to increase sales 
)ol-Ee froE X/,<<< to 8<<,<<< hy year end G<8< 
m CdentiVed target Earket and analysed Vnancial iE:lications of la-ncHing 
nep Pay as yo- bo telecoEs :ro:osition vulat 8GI res-lting in eNcess of 
8X<$ sales )ol-Ee pitHin 8G EontHs

EUROPEAN BRAND MANAGER
&ashro 0 2e: G<<J m Wo) G<<4

m ManageEent of DwD gaEe strategy, :rod-ct de)elo:Eent and Earketm
ing :lans vincl-ding 3w and radio ad :rod-ctionI across B-ro:e
m Rreated a Vnancial Eodel to re)iep ret-rn on in)estEentx Cn`-enced 
senior EanageEent to in)est z8<xGXE de)elo:Eent h-dget to la-ncH 
nep category into eNisting gaEing sector res-lting in z/XE net sales 
across B-ro:e pitHin Gyr :eriod

Licensing co-ordinator
3He |iE &enson RoE:any 0 ueh G<<J m A-g G<<J

ManageEent of all licenseesx Rreation of all Earketing Eaterials and 
Earket analysis

PA to Commercial & Sponsorship Directors
2:ortsporld Media bro-: 0 |an G<<8 m 2e: G<<8

SesearcH on coE:anies targeted for s:onsorsHi: and de)elo:Eent of 
Earketing Eaterials

Education & Training

G<<X m G<</ Institute of Marketing
Di:loEa, RCM Marketing Di:loEa

8''4 m G<<< Newcastle University
AniEal 2cience, (acHelor of 2cience

8''6 m 8''/ The School of S.Helen and S.Katherine
AmLe)el, AmLe)els

8'5' m 8''6 Westonbirt School
bR2B, bR2B


