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About

Fort Ie mon eéD'rience internationale et Dassionn' Dar ljNniWers IN lNée, be me sNis 
sD'cialis' Ians le I'WeloDDement Ie la I'siraqilit' Ie la maràNe è traWers ljengage-
ment et la VI'lisation Ie la client.leë Mon DroVl orient' client et ma cr'atiWit' aigNA 
me Dermettent Ie faire WiWre aNé clients Nne eéD'rience Ie lNée singNli.reë
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Experience

CRM & Clienteling Project Manager
Cartier 2 MaS 010J - UNn 0100

Ujai 't' en cuarge IN )EvEdX: & la xcanIinaWie DoNr les missions sNiW-
antes ; 
�L'WeloDDer les actiWit's Ie clienteling en et uors qoNtiàNe3 
�('rer ljaDDlication e-clienteling BMSClientsh 3 
�('rer le Dlan Ie contact local aIaDt' è cuaàNe marcu' local aWec Nne 
actiWation 641, S comDris LGRMO et Dlan E-mail 3 
�FormNler les strat'gies r'gionales IjacàNisition, Ie VI'lisation et Ie 
racuat è Dartir Ie lj'laqoration Ies moI.les comDortementaNé et Ies 
uaqitNIes Ijacuats Ies clients Ians cuaàNe DaSs et align'es aWec la 
strat'gie gloqale Ie la maràNe 3 
�('rer les TPG Ie Iata caDtNre et Ie contactaqilit' 3 
�Former Ies 'àNiDes r'gionales 3 
�xoNtien aNé 'W'nements3 
�('rer le qNIget annNel IN CRMë

CRM & Clienteling Project Manager
Cartier 2 MaS 010J - UNn 0100

G pas in cuarge of )EvEdX: & xcanIinaWia for tue folloping missions; 
�LeWeloD clienteling actiWities in anI o9 store3 
�Manage tue e-clienteling aDDlication3 
�Create, IeWeloD anI imDlement a docal Contact Plan aIaDteI to eacu 
�local market pitu 641 actiWation inclNIing Iirect mail anI e-mail 
�boNrneSs3 
�FormNlate tue regional strategies for acàNisition, retention anI 
�re-DNrcuase qS creating DNrcuase qeuaWioral moIels for eacu coNntrS 
�anI aligneI pitu tue gloqal qranI strategS3 
�Manage Lata CaDtNre anI ContactaqilitS TPGjs 
�Clienteling training for regional teams3 
�xNDDort eWents3 
�Manage tue CRM annNal qNIgetë

CRM Manager
(Ncci 2 Kct 01J/ - voW 01J+

Ujai eN soNs ma resDonsaqilit' les marcu's IN MeéiàNe, )r'sil, Panama, 
Cuili et OrNqa, DoNr les missions sNiWantes ; 
�L'WeloDDer les actiWit's Ie clienteling en et uors qoNtiàNe 3 
�('rer ljaDDlication Ie e-clienteling B)eat7dNceh 3 
�FormNler les strat'gies r'gionales IjacàNisition BaWgë conWersion %0Y8 
Ws dzh, Ie VI'lisation BaWgë 618 dJ0Mh et Ie racuat BaWgë freàë JëQ dJ0Mh è 
Dartir Ie lj'laqoration Ies moI.les comDortementaNé et Ies uaqitNIes 
Ijacuats Ies clients Ians cuaàNe DaSs et align'es aWec la strat'gie gloqale 
Ie la maràNe 3 
�GmDl'menter et g'rer le Programme Ie I'WeloDDement Ies clients wGC 
BaWgë freàë Që4 dJ0Mh 3 
�GmDl'menter le Program CNstomer UoNrneS3 
�('rer le vet Promoter xcore BaWgë +17J11h et MSsterS xuoDDing DoNr 
am'liorer ljeéD'rience client 3 
�Former Ies 'àNiDes r'gionales 3 
�('rer aN niWeaN r'gional les camDagnes LGRMO, Dlan E-marketing et 
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xMx 3 
�('rer la àNalit' Ie la qase Ie Ionn'esë

CRM Manager
(Ncci 2 Kct 01J/ - voW 01J+

G pas resDonsiqle for tue markets of Meéico, )raOil, Panama, Cuile anI 
OrNqa, for tue folloping missions; 
�LeWeloD clienteling actiWities in anI o9 store3 
�Manage tue e-clienteling aDDlication B)eat7dNceh liaiseI pitu GH3 
�FormNlate tue regional strategies for acàNisition BaWgë conWersion % 0Y8 
Ws dzh, retention BaWgë 618 dJ0Mh anI IeWeloDment BaWgë freàë JëQ dJ0Mh 
qS creating DNrcuase qeuaWioral moIels for eacu coNntrS anI aligneI 
pitu tue oWerall qranI strategS3 
�GmDlement anI manage tue wGC CNstomer LeWeloDment Program BaWgë 
freàë Që4 dJ0Mh3 
�GmDlement tue CNstomer UoNrneS Program3 
�Manage tue vet Promoter xcore BaWgë +17J11h anI MSsterS xuoDDing to 
imDroWe tue cNstomer eéDerience3 
�Clienteling training for regional teams3 
�Manage LGRMO camDaigns, E-marketing Dlan anI xMx at tue regional 
leWel3 
�Manage tue àNalitS of tue Iataqaseë

COORDINATEUR CUSTOMER CARE
(Ncci 2 UNn 01J6 - Kct 01J/

Rattacu' aN IirecteNr Ie Retail Ie ljOm'riàNe datine be me sNis occND' 
Ie ; 
�FormNler et mettre en Dlace la Dremi.re DolitiàNe r'gionale Ie serWice 
client en resDectant le DroINit et ljimage Ie la maràNe 3 
�OnalSser àNalitatiWement et àNantitatiWement Ies TPGs Ie serWice et 
formNler les Dlans Ijaction 3 
�('rer la commNnication aWec les clients et le raDDort client.le maràNeë

CUSTOMER CARE COORDINATOR
(Ncci 2 UNn 01J6 - Kct 01J/

ReDorting to tue Lirector of Retail for datin Omerica, G pas in cuarge of; 
�FormNlate anI imDlement tue Vrst regional cNstomer serWice DolicS 
puile resDecting tue DroINct anI tue qranI image3 
�PNalitatiWe anI àNantitatiWe analSses of serWice TPGs anI formNlate 
action Dlans3 
�Manage tue commNnication pitu cNstomers anI tue qranI-cNstomer 
relationsuiDë

ANALYSTE DE NOUVEAUX PROJETS
wolkspagen 2 Mar 011Q - MaS 01J6

OnalSser le RKG Ie noNWeaNé Drobets marketing et soNrcing Ie foNr-
nisseNrs3 
�OnalSser le marcu' local DoNr renIre faisaqle ljimDortation Ie W'uicNles 
uaNt Ie gamme Ie la maràNe3 
�ParticiDer è la strat'gie local Ie Dricingë

NEW PROJECTS ANALYST
wolkspagen 2 Mar 011Q - MaS 01J6

RKG analSsis of nep marketing Drobects anI sNDDliers soNrcing3 
�docal market analSsis anI feasiqilitS stNIies to imDort uigu-enI Weuicles 
of tue qranI3 
�ParticiDation in tue local Dricing strategSë


