
Ramsha Anwar
International Marketing Man-
ager

View proDle on Pweet

Languages

ujnbaEi

snglihH

dinUi

ArUj

About

vh a ferhatile retail pro,ehhional' Imfe HoneU yc xjhtoyer herfixe anU haleh hkillh 
axrohh fariojh enfironyenth' eCxelling in roleh hjxH ah Rjhtoyer Rare vUfihor anU 
Begional .ranU ManagerN Mc yjltilingjal xapaEilitieh in snglihH' dinUi' ujnbaEi' anU 
ArUj' along witH a SeCiEle approaxH yake ye an ahhet to anc teayN
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CUSTOMER SERVICE ADVISOR
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F Peyonhtrating e,extife xoyyjnixation hkillh Ec proyptlc rehponUing 
to xjhtoyer in/jirieh' reholfing xonxernh' anU eDxientlc HanUling re-
/jehth' tHereEc ,ohtering pohitife relationhHiph witH xlienthN 
F RollaEorating heaylehhlc witH xrohh-,jnxtional teayh' partixjlarlc in 
tHe xoorUination anU ,axilitation o, efenth anU eCHiEitionh' enhjring a 
xoHehife anU hjxxehh,jl eCexjtion o, probexthN 
F OpearHeaUing xjhtoyer herfixe initiatifeh at zHe Kinter KonUerlanUN 
F vxtifelc engaging witH xlienth to jnUerhtanU anU aUUrehh tHeir neeUh' 
xontriEjting to HeigHteneU hatih,axtion lefelhN

BRAND REPRESENTATIVE
digHbay Marketing 0 Oep 3•3q - Wow

F Rreateh pohitife xjhtoyer eCperienxeh anU Urifeh haleh ,or tHe xlientN 
F Pelifer Uailc haleh reporth' proyote tHe EranU in-perhon at htoreh anU 
efenth anU in tHe xoyyjnitcN 
F uohth xreatife anU engaging xontent on hoxial yeUia to EjilU EranU 
awarenehh' jheU point-o,-hale hchteyh to xoyplete tranhaxtionh' hHare 
xjhtoyer anU haleh teay ,eeUEaxk witH xolleagjehN 
F sUjxateh xjhtoyerh' retailerh' anU fenUorh on tHe proUjxt ahhortyent 
anU EranU HihtorcN

EXECUTIVE ASSISTANT
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F zo ahhiht tHe uropertc Oerfixeh Manager to axHiefe foiU tjrnarojnU 
targeth ,or repair workh anU to yanage tHe pre-foiU anU letingh proxehhN 
F zo Ueal e,extifelc witH xoyplainth in line witH tHe vhhoxiationmh proxe-
Ujreh' yanaging eaxH tHrojgH to xoypletionN 
F zo enhjre tHat eaxH enU o, tenanxc anU new leting ih xoypleteU in line 
witH aUyinihtratife anU legal re/jireyenth' inxljUing tenanxc teryina-
tion' tenanxc agreeyent anU ahhoxiateU paperwork' d. ) AR applixation' 
RTBs ,ory' TyniXeUger' MO TDxe anU OvuN 
F Rarrc ojt a njyEer o, hpexiDx Hojhing anU tenanxc yanageyent 
tahkh' priyarilc relating to zenanxc vjUit' shtate Inhpextionh' zenanxc 
hign-jph' rent arrearh yanageyent' anti-hoxial EeHafiorh yanageyent 
anU yeetingh witH internal anU eCternal Rare | Ojpport hta, anU otHer 
agenxieh wHere nexehharc to ahhiht in taking legal axtion to en,orxe tHe 
xonUitionh o, tenanxc Jnon pacyent o, rent or otHer EreaxHeh1N

MARKETING MANAGER
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F ManageU all xlient yeUia Ejch anU Ueteryine appropriate yeUia hpenU 
,or all xlienth anU hponhorhN 
F vxtife jhe anU xontriEjtion to tHe Oaleh,orxe JRBM1 to yap ojt tHe 
onhite efenth xalenUar 
F Korking witHin xlear EjUgeth to proxjre efent hjpplierh' entertainyent 
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anU prophManageU EranU prehenxe tHrojgH all paiU own anU earn Uigital 
yeUia inxljUing Uefeloping hoxial htrategieh ,or OsMN 
F IUenti,cing e,extifenehh anU iypaxt o, xjrrent yarketing initiatifeh witH 
traxking anU analchih' inxljUing EroxHjreh' aUfertihing' e-newhleterh' anU 
uoweruoint prehentationhNanU optiyihe axxorUinglc 

N
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F PefelopeU anU iypleyent xoypreHenhife yeUia htrategieh aligneU 
witH organi&ational goalhN 
F RjltifateU anU yaintain relationhHiph witH yeUia ojtleth' bojrnalihth' 
anU inSjenxerh to hexjre pohitife xoferage anU Uefelop xrihih xoyyj-
nixation planh anU axt ah a hpokehperhon Ujring xHallenging hitjationh 
to yanage anU yitigate repjtational rihkhN 
F uroUjxeU xoypelling writen anU fihjal xontent ,or prehh releaheh' arti-
xleh' Elogh' hoxial yeUia plat,oryh' oferheen anU xoorUinate hoxial yeUia 
axtifitieh' enhjring xonhihtent yehhaging anU EranU reprehentationN 
F ulan anU xoorUinate yeUia-relateU efenth' hjxH ah prehh xon,erenxeh' 
proUjxt lajnxHeh' anU interfiewhN

INTERNATIONAL MARKETING & PR MANAGER
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F zo Uefelop anU yaintain proUjxtife relationhHiph witH kec eCternal 
partner organihation hjxH ah partner jniferhitieh anU tHe .ritihH Rojn-
xil'Minihtrc o, sUjxation' Lofernyent anU otHer hponhorhN 
F PefelopeU xreatife Erie,h anU gjiUe xreatife Uirextion to yeet oE-
bextifeh ,or all aUfertihing anU pjElix-,axing xoyyjnixationh' inxljUing 
print' Uigital' anU fiUeo ahhethN 
F uroUjxe UetaileU propohalh ,or efenth JinxljUing tiyelineh' fenjeh' 
hjpplierh' legal oEligationh' htaDng anU EjUgeth1N 
F BehearxH fenjeh' hjpplierh anU xontraxtorh' tHen negotiate prixeh anU 
Hire efent logihtixh J,or eCayple' fenje' xatering' trafel1N

MARKETING & PR ANALYST
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F InxreaheU xjhtoyer engageyent Ec 9GH tHrojgH xreating anU iyple-
yenting Eehpoke eyail yarketing xaypaign' workeU xlohelc witH pro-
Ujxerh anU henior yanageyent to get tHe Eeht rehjlt ,or tHe efenthN 
F snhjre all planneU yarketing axtifitc ih Eeing xoypleteU to UeaUline 
anU to a HigH /jalitc' ManageU tHe proUjxtion o, EroxHjreh' Scerh' weE-
hite Eannerh' proUjxt fiUeoh' anU hoxial yeUia pohth ,or zwiter (axeEook 
axxojnth witH-a xoyEineU 3M ,ollowerhN 
F Rlearlc xoyyjnixate yarketing axtifitc' UeaUlineh anU rehjlth witH tHe 
reht o, tHe probext teayN 
F Managing efent EjUget' yaking hjre tHe EjUget traxker ih jp to Uate' 
IUenti,c kec target ajUienxeh anU enhjre yehhaging in all yarketing 
yaterialh ih EeneDt leU anU hpeakh to tHehe ajUienxehN

Education & Training

3•36 - 3•33 University of Hull
Mahter o, Manageyent' 

3•6G - 3•6G Indus Valley School of Arts & Architecture
Piploya in sfent Manageyent JMerit1' 

3•63 - 3•6% IQRA University
.axHelormh o, vUfertihing JMerit1' 


