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Work Preference
LocationO Ppen to relocate

FatternO Ppen to uEll time or Fart time 
work

ymploAmentO ureelance Hssignments, 
voErlA ConsElting, Fermanent Fositions

Skills

Digital Hcti(ation )Hd(ancedR

hetail )Hd(ancedR

uasxion )Hd(ancedR

LEIErA )Hd(ancedR

Marketing )Hd(ancedR

Pnline Hd(ertising )BntermediateR

Pnline hetail )Hd(ancedR

Trand Management )Hd(ancedR

hetail Marketing )Hd(ancedR

Bn-store Marketing )Hd(ancedR

Market Flanning )Hd(ancedR

brade Marketing )Hd(ancedR

Trand De(elopment )Hd(ancedR

Bnternational Marketing )Hd(ancedR

Mercxandising )Hd(ancedR

MElti-cxannel hetail )Hd(ancedR

Fri(ate LaSel )Hd(ancedR

LEIErA Trand Marketing )Hd(ancedR

y-commerce )Hd(ancedR

fales Pperations )Hd(ancedR

About

Karine is a fenior Director oj Digital, Marketing and eCommerce witx manA Aears 
oj eIperiences in txose :elds along a long eIperience as .oErnalist and reporter jor 
access and prime time talk sxowsq Karine is passionate aSoEt retail, ecommerce, 
medias, images, (ideosq fxe is (erA details, goal-dri(en and resElts-oriented witx a 
pro(en aSilitA to plan, de(elop and eIecEte marketing and commEnication initia-
ti(es to dri(e acNEisition, engagement, sales, Sranding and de(elopmentq  Karine 
xas txe strong aSilitA to txink oEtside txe SoI oj traditional marketing cxannels to 
inspire, inWEence and stimElate consEmer Sexa(ior

ThHGDf |PhKyD |Bbv

Teesbalks CxEtttqCom Pr(eda foleil fEcre, Decs 2roEp

Experience

CONSULTANT PUBLIC RELATIONS, COMMUNICATION 
AND MARKETING STRATEGIES AND RETAIL DEVELOP-
MENT
Teesbalks 0 Mar &•&& - Gow

stim Elate consEmer Sexa(ior TyyfbHLKf fince Marcx &•&& urance, UK, 
DESai uasxion, fer(ices J Cosmeticsq 
6De(elopment oj txe marketing, commEnication, pESlic relations, and 
e-commerce strategAq 
6Bmplementation oj strategies to acxie(e txe oS.ecti(es setq 
6fEpport jor joEnders, CyP, and internal teams on txeir retail deploA-
ment )o1-lineRq 
6fEper(ision oj txe joEnders, CyP, and internal teams on pESlic speaking 
)inter(iews, internal, social networksRq 
6fEper(ision oj partnersxips and collaSorationsq 
6Freparation oj internal and eIternal e(entsq 
6hetail and ehetail laEncxes 
6LaEncx oj Trandsq 
6Bdeation and conceptEalisation oj new pro.ectsq 
6Design and implementation oj SEsiness planq

JOURNALIST, REPORTER
 0 9an &••5

MHBG fbhyHMf –""é ç &••5 urance, TelgiEm Media Bn(estigations and 
reports 
6yndemolO YFassÇ hetroE(ÇY witx VÇroniNEe MoEnier, M5q YMoment de 
VÇritÇsY witx LaErent ToAer, M5q Yyt si èa (oEs arri(aitY witx ftÇpxane 9olA, 
bu–q YFlein les 'eEIY witx 9acNEes Legros and Carole hoEsseaE, bu–q 
6Te xappA prodEctionO Yuallait A FenserY witx 9ean LEc heicxman, urance 
&q Y za me rÇ(olte Y witx Ternard de la Villadi3re M5q 
6bu–O Unit Fascale TreEgnotO YFerdE de VEeY, witx 9acNEes Fradelq 
6balk bele(ision prodEctionO balk sxow Yy(elAneY witx y(elAne bxomas, 
6ftarling prodEctionO bu–q YLaErenceY witx LaErence 9oman, bu–q 
6CapaO Yycxo de ftarY witx Fxillipe La(il, ftÇpxane Tern bu–q 
6hbL bVBO heporter jor txe cxannel+s newsq Creation and de(elopment oj 
conceptsO 
6Te xappA prodEctionO Yza me hÇ(olteY witx Ternard de la Villardi3r3, 
M5q 
6ftarling YLes 9EmeaEIY, YLes Fetites HnnoncesY, M5, Fortraits oj jami-
liesq 
6Hl 9a4iraO game sxow pro.ect jor cxildrenq

COMMUNICATION, MARKETING AND ECOMMERCE DI-
RECTOR
Pr(eda 0 Hpr &•&• - ueS &•&&

H catalogEe oj &% SiotecxnologA, clean, green and (egan prodEctsq 
6hesEltsO &•&•, Z–8•O in online retail )pEre plaAers, partners, mElti-4one 
siteRq &•&–, Z–&•O in o1 and online retailq 
6HwardsO &•&•, Sest oj Sest bxe hoSS heport, no(eltA award at Cosme-

https://www.dweet.com/
https://www.dweet.com/consultants/tMHusbIx2


Languages

urencx )ulEentR

ynglisx )|ork Fro:ciencAR

tiNEemagq &•&–, Marie Claire yIcellence Hward jor all prodEctsq 
6Pone oj co(erageO UfH - UK - yEropeq 
6vappA manager oj a team oj é people in txe UKq fyGBPh CPGfULbHGb

CxEtttqCom 0 9an &•–% - 9an &•&•

fEpport on crisis commEnication, notorietA, and deploAmentq 
6foErcing and prodEct laEncxesq 
6Marketing strategA and market stEdies jor prodEct creations 
6LaEncxes oj new Srandsq 
6Creation oj online storesq 
6Bmplementation oj social media strategiesq

DIRECTOR OF INTERNATIONAL COMMUNICATION, PUB-
LIC RELATIONS, AND BRAND IMAGE
foleil fEcre, Decs 2roEp 0 9an &••5 - 9an &•–%

fEpport jor txe growtx oj txe Srand 
-&••5O –• emploAees, 5 stores and &é jrancxises, % million tErno(er 
-&•–%O %••Z emploAees, Q• stores, –é jrancxise stores, & master jrancxis-
es, é• million tErno(erq 
6Fresence in urance, yErope, Hjrica, Bndian Pcean, and Midde-yastq 
6uirst amSassador, lead oj a team oj –% peopleq Marketing 
6De:nition, SEdgeting, and implementation oj txe pESlic relations strat-
egA )corporate, pESlic and partnersRq 
6Bncrease press Srand eIposEre SA acti(elA presenting new prodEcts, 
trends, and new laEncxesq 
6Lead Srand strategA, management and acti(ation aligned witx SEsiness 
strategA jor urance, yErope, Middle yast, and Hjricaq 
6Dri(es marketing strategA and planning on keA platjorms to optimise 
SEAing, sales, cEstomer engagement and retention, social media, email, 
Srand materials, displaA ad(ertising to dri(e and acxie(e txe targeted 
tErno(erq 
6LaEncxing and monitoring oj commercial operations in line witx pESlic 
relationsq 
6uorecasting and implementation oj commEnication plans worldwideq 
6ystaSlisx and strengtxen trEstjEl relationsxips witx inWEencers, .oEr-
nalists, and personalitiesq 
6Bmplementation oj a loAaltA program in stores and aRliatesq CommEni-
cation 
6De(elopment oj an internal commEnication agencA )5 peopleRO pro-
dEction oj (isEal sEpports )displaA stores, catalogEes, e-commerce and 
campaignsRq 
6ystaSlisxment oj a mercxandising team oj & people )new prodEcts e(erA 
weekRq 
6De:ne txe o(erall commEnication strategA txat sEpports and enxances 
txe positioning oj txe Srand and stimElates engagement witx target 
aEdiences )consEmers, pESlic relations, jrancxises, store departments, 
internal team and e(entsRq 
6ystaSlisxment oj txe Srand platjorm jor all partnersq 
6Prganisation and animation jor e(ents and openings oj corners and 
sxops in urance and aSroadq 
6De(elopment oj online and social media messagesq 
6Prganisation and management oj oEr sxow at txe uasxion |eekq 
6FrodEction oj catalogEes )Q per AearR jor all oEr storesq 
6healisation oj all promotional materials and decorations in stores )–& 
per AearRq 
6Gegotiation and pErcxase oj space )maga4ine campaign, displaA, ErSan 
and metroRq 
6Design and management oj sports and cEltEral partnersxipsq 
6Gegotiations and :nali4ation oj contracts and co-Sranding acxie(e-
mentsq 
6braining oj managers jor inter(iewsq 
6Makes e(erA e1ort to make txe cEstomer dream, pro(ide engaging 
content and tell txe storA oj txe prodEcts and txe know xow oj txe 
Srandq 
6Prganisation and management oj (ideo and pxoto sessions, models, 
sets, pxotograpxersq FESlic helation 
6ystaSlisxment oj an internal press oRce )& peopleRq 
6CollaSorate witx txe agencies oj oEr jrancxises )Hjrica and Middle 
yastRq 
6Fresent new collections, no(elties and capsEles to txe media, internal 
teams, cEstomers and jrancxisesq 
6Create personalised Fh gijtsq 



6Prganises press daAs and sxow rooms )& collections per AearRq 
6MeasEres txe perjormance oj inWEencers on on-oSine retailq 
6ynsEres txat all campaigns meet SEsiness and SEdget oS.ecti(esq 
y-commerce 
6Creation oj txe e-commerce team )% peopleR and laEncx oj online salesq 
6fite management, commEnitA management and cEstomer relationsq 
6LaEncx oj txe e-commerce site witx txe digital agencAq 
6DeploAment oj txe loAaltA program Setween txe stores and txe siteq 
6LaEncx oj Sotx uaceSook and Bnstagram accoEntsq 
6DeploAment oj txe ChMq 
6De(elopment oj logistics jor oEr online cEstomersq


