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Links

kinIed:n

Work Preference
kocationO upen to relocate

PatternO upen to Fmll tiEe or Part tiEe 
worI

AEployEentO Freelance gssiHnEents, 
áomrly ConsmltinH, PerEanent Positions

Skills

MarIetinH

gn(lise )gdvancedx

StrateHy )gdvancedx

CmstoEer ARperience

CmstoEer :nsiHht

MerchandisinH )gdvancedx

Betail TmyinH )gdvancedx

PmrchasinH

frend ForecastinH )gdvancedx

Microso+t u7ce )gdvancedx

Microso+t ARcel )gdvancedx

Microso+t PowerPoint )gdvancedx

Microso+t Word )gdvancedx

About

.- years with a deEonstrated history worIinH in +ashion lmRmryj StronH eRpertise in 
EerchandisinH, sIilled in internal collection bmyinH, EmltiqlinHmal proNect EanaHeq
Eent, strateHic plans, and drawinH insiHhts +roE dataj : stand +or Ey ability to EaIe 
thinHs siEple, challenHinH the statms Kmo and translatinH needs into action in the 
conteRt o+ a biHHer pictmrej

TBgGLS WuB|AL W:fá

TgkAGC:gJg Fabernovel kuAWA

Experience

WW Sales Shoes Merchandiser
TgkAGC:gJg 2 0an 1%1> q Lec 1%11

gchieveEentsO reached dombleqdiHit Hrowth, proEoted e7ciency by req
dmcinH >%z assortEent breadth, bmilt PABCu EatriR distribmtion tool to 
enable tailored o5er by EarIetj�
6 ManaHed lamnch plan orHaniUation )/ collections . 9 capsmles per year, 
6>| S|3Sxj
6 Leveloped and Eonitored sales8stocI reportinH tools to identi+y opq
portmnities to eRceed
tarHets and o5set risIsj�
6 kead bmyinH sessionsO prebmys, Easter o5er and bmy EiR +orecast, ufT 
and bmyinH reviews
with reHionsj
6 Ansmred sales coveraHe on PABCu by collaboratinH with deEand planq
ninH on sales
+orecast and reordersj
6 :n charHe o+ the relations with VM +or Eonthly Hmidelines and ad hoc 
topicsj
6 uversaw prodmct li+e cycle and deDned end o+ season EarIdown stratq
eHyj

WW Collection and Sales Junior Merchandiser WRTW & 
WSHOES
kuAWA 2 uct 1%>; q Lec 1%1%

gchieveEentsO cateHory least iEpacted by Covid crisis, increased Sf by 
>%pp, reshaped bmyinH tools aEid diHital showrooE, lamnched amtoEaq
tiUed data vismaliUation reportinH
6 :ntrodmced Power T: data vismaliUation tool redmcinH tiEe o+ analysis by 
–%zj
6 LeDned assortEent by clmsters and bmy EiR Hmidelines by reHionj�
6 Beshaped, coordinated, and presented traininH tools to reHional o7ce 
and wholesale
accomntsj
6 Condmcted sellqin and sellqomt, coEpetitive analysis, and deDned pricinH 
strateHyj
6 Smpported the EerchandisinH brieDnH to desiHn and smpervised prodq
mct developEent
teaEs to adNmst prodmct characteristics +or hiHher sales potentialj
6 Ansmred collections were delivered within tarHet dates by eRecmtinH 
+abric bmlI pre orders based on sales proNections and deDned collection 
phasinH per dropj
6 gssisted VM Hmidelines +or the rollomt o+ collection in storej
6 LeDned the carryover prodmct list with the collaboration o+ reHional 
Eerchandisers, by
identi+yinH potential bestqsellinH iteEs to be eRploited in +mrther collecq
tionsj

WW Sales Leather Goods Junior Merchandiser
kuAWA 2 0ml 1%>J q 0mn 1%>;

gchieveEentsO iEproved Sf by / pp on slow Eovers, ensmred hot iteEs 
stocI levels achieved WuC tarHet on a Eonthly basis

https://www.dweet.com/
https://www.dweet.com/consultants/KAK7dXQrm
https://www.linkedin.com/in/constanca-azevedo-gomes


Microso+t umtlooI )gdvancedx

feaEworI )gdvancedx

GeHotiation

LiHital frans+orEation

Fashion ForecastinH )gdvancedx

Prodmct gssortEent )gdvancedx

Prodmct Selection )gdvancedx

Collection LevelopEent ):nterEediatex

Collection StrateHy )gdvancedx

Languages

French )WorI ProDciencyx

AnHlish )Flmentx

Spanish )Flmentx

PortmHmese )Gativex

6 Lelivered thoromHh bmsiness analysis to top EanaHeEent based on 
gdqhoc reportinH on a reHional and worldwide basisj
6 :EpleEented assortEent strateHy per clmster and developed bmyinH 
proposals aliHned with cmstoEers' eRpectations to EaRiEiUe sales
6 Jmaranteed brand coEEmnication was aliHned with bmsiness Hoals by 
liaisinH with MarIetinH, CBM, unline, and PB on a weeIly basisj
6 Leveloped VM continHency plans by liaisinH with VM, diEinishinH the 
iEpact o+ late deliveriesj

Analyst
Fabernovel 2 Sep 1%>/ q Lec 1%>-

gchieveEentsO ride sharinH plat+orE lamnch by Trisa in 1%>-, 
áoEekovers app lamnch
6 gs gnalyst at FgTABGuVAk, : EanaHed proNects +ocmsed on strateHic 
innovation, new bmsiness Eodels and services desiHnj : aE specialiUed in 
rmnninH strateHic stmdies on new opportmnities )benchEarIsK interviews, 
Deld stmdiesx and in desiHninH innovative Eodels and servicesj�
: was involved in proNects in FMCJ, lmRmry tomrisE, insmrance, real estate 
and transportation sectorsj
see less

E-Merchandiser SLGs, Accessories
kuAWA 2 0ml 1%>; q uct 1%>;

6 ManaHed prodmct cataloH L )prodmct layomt, prodmct in+orEation, 
choice o+ vismalsxj
6 Alaborated a coEEmnication calendar and brie+ed EarIetinH on asset 
reKmireEentsj

Education & Training

1%>- q 1%>- IE Business School
Master in ManaHeEent, :nternational Tmsiness

1%>/ q 1%>/ ISEG - Lisbon School of Economics & Management
LiHital MarIetinH :ntensive Comrse For ARecmtives, MarIetinH

1%>1 q 1%>/ Católica Lisbon School of Business and Economics
Tachelor in Tmsiness gdEinistration )TTgx, 


