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Links

Linkedgn gnstamra:

Work Preference
LocationO -pen to relocate

PatternO -pen to PartEti:e work

y:ploF:entO Hreelance Assimn:ents, 
CourlF (onsultinm

Skills

Visual Merchandisinm vAd)ancedW

qindow Iressinm vAd)ancedW

ManneSuin TtFlinm vAd)ancedW

TtFlinm vAd)ancedW

qindow IisplaFs vAd)ancedW

xrend AnalFsis vAd)ancedW

xrend Hollowinm vAd)ancedW

(usto:er yNperience vAd)ancedW

(oachinm vAd)ancedW

xeachinm (lasses vAd)ancedW

Lecturinm vAd)ancedW

(onsultancF Ter)ices vAd)ancedW

Languages

Hrench v1ati)eW

About

7' Fears. eNperienced creati)e with a backmround in VM, IisplaF, TtFlinm and 
Hashion skilled at deli)erinm resultsEdri)en solutionsB MF curiositF and passion for 
art, desimn and fashion keep :e up to date with the latest trends and inspire 
:e to deli)er an e:otionallF enmaminm custo:er eNperience and retail shoppinm 
at:osphereB

RGA1IT q-GKyI qgxC

&aleries LafaFette C|M Pro:od

Experience

VISUAL MERCHANDISER AND DISPLAY CONSULTANT
 J 2an 087/ E 1ow

’’VgTUAL MyG(CA1IgTg1& ’ xGy1IT | GyxAgL g11-VAxg-1 xGAg1g1&
Iy(AxCL-1 Hrance 

xrends | Getail gnno)ation :odule
Gunninm sessions as part of the co:panF"s j(usto:er yNperience ManE
amerj promra::e
xraininm their e:ploFees vVisual Merchandisinm ManamersW toO
E (onduct research and staF up to date on current trends and retail 
inno)ation
E (o:pose structured Moodboards with rele)ant content
E (o::unicate a brand )ision throumh inno)ati)e concepts vfro: TtorF 
xellinm to (usto:er yNperienceW

’’VgTUAL MyG(CA1IgTyG | (-1TULxA1x
(LUR MyI ColidaF resort shops 

I2yGRA E MAGGAKy(C E VAL I.gTyGy E xg&1yT 

qorkinm directlF with the &lobal xraininm pro3ect :anamer and Tales 
Tupport tea: to O
E (reate and lead Visual Merchandisinm workshops for their shop :anE
amers 
E Pro)ide VM muidelines to muarantee the proper i:ple:entation of VM 
standards
E g:ple:ent )isual initiati)es and coach the shop.s tea:

’’VgTUAL MyG(CA1IgTg1& Ly(xUGyG
PPA Rusiness Tchool ’ Lille, Hrance

E gnternational Rusiness Rachelor O (reatinm and leadinm a VM Getail xour 
workshop in London voneEweek class conducted in enmlishW
E Rusiness Maname:ent Rachelor O (reatinm and leadinm a Visual MerE
chandisinm workshop for ïrd Fear students

’’MyG(CA1IgTg1& Ly(xUGyG
xhuonm:ai Uni)ersitF 
Canoê, ViYt 1a:

gnternational xrade | Iistribution Rachelor O (reatinm and leadinm vin 
enmlish lanmuameW Merchandisinm class as part of the IistriTup ManameE
:ent course, in partnership with french Uni)ersitF of Gouen

’’VgTUAL MyG(CA1IgTg1& ’ g1xyGg-G IyTg&1 xGy1IT xGAg1g1&
LyG-• MyGLg1 Hrance
Gunninm sessions as part of the co:panF"s gnterior Iesimn promra::e

Qxrends | Moodboard :odule
xraininm their e:ploFees toO
E IeDne and analFse trends
E (onduct research and staF up to date on current trends
E (o::unicate ideas throumh creati)e and clear presentations with relE
e)ant wordinm and tasteful )isual references

https://www.dweet.com/
https://drive.google.com/file/d/1NFars6EbQ748UhUF1tV3C1Vol2FJkA0w/view?usp=sharing
https://www.dweet.com/consultants/zeKsVGjYI
https://www.linkedin.com/in/albane-aubert/?locale=en_US
https://www.instagram.com/_albane.aubert_/?hl=fr


ynmlish vHluentW
QLeroF Merlin.s gnterior Iesimn TtFles :odule
xraininm their e:ploFees toO
E Understand LeroF Merlin xrends tea:.s keF ob3ecti)es, fro: collection 
to store i:ple:entation
E (o:pose coherent interior stFlinm product summestions

’’VgTUAL MyG(CA1IgTg1& (-1TULxA1x
(-MU1Ig’ Paris, Hrance

(reatinm and leadinm a 0 daF Visual Merchandisinm course for profesE
sionals workinm in the Getail | Marketinm Deld vMarketinm’MerchandisE
inm’Product ManamersW
Rrands O (g1É M-1IyT E AL&-xCyGM E IyyP 1AxUGy

’’VgTUAL MyG(CA1IgTg1& xGAg1g1&
KgARg Hrance

xrends | TtFlinm lookbook :odule
Gunninm sessions as part of the co:panF"s VM promra::e, traininm their 
e:ploFees as future instore VMs toO
E (onduct research and staF up to date on current and future trends in 
desimn and lifestFle 
E (o:pose structured stFlinm lookbooks with rele)ant Mood board conE
tent and trendF product summestions

’’VgTUAL MyG(CA1IgTg1& | (-1TULxA1(•
LyT LUxg1T PAGgT 

qorkinm directlF with retailers toO
E (o::unicate brand identitF throumh SualitF and sophistication within 
the store en)iron:ent 
E Iesimn and i:ple:ent )isual initiati)es to :aNi:ise proDts and sales 
ob3ecti)es

’’VgTUAL MyG(CA1IgTg1& PG-&GAMMy LyAIyG ’ Tx•Lg1& Ly(xUGyG
6cole M2M &raphic Iesimn ’ Lille, Hrance

ECead lecturerO
Gesponsible for ensurinm that the curriculu: is in line with the mroup 
stratemF and acade:ic remulations
Planninm schedules for the promra::e courses 
Gecruitinm, hirinm and :anaminm the lecturers" tea:
(oordinatinm and liaisinm between students, lecturers and school keF 
stakeholders 
Tupportinm students and workinm closelF with the student ser)ice tea: 
and sharinm remular feedback
Exraininm on how to co::unicate a brand )ision throumh stratemic disE
plaF in a fullF co::ercial, lomical | consu:er friendlF waF, ensurinm 
Sualitati)e | Suantitati)e results
Eqritinm, re)iewinm and i:pro)inm course promra::es 
E(oachinm on all aspects of TtFlinm fro: window i:ple:entation to :anE
neSuin usame instore
E(reatinm workshops with other rele)ant industrF eNperts vset desimn, 
product photomraphF, lookbook and ca:paimn i:amerF :odulesW

’’g1xyGg-G IyTg&1
La Maison du (oworkinm ’ Lille, Hrance

-–ce pro3ect fro: concept to i:ple:entationO
E Mood boards
E Product sourcinm
E Rudmet :aname:ent
E RuFinm and product deli)erF :aname:ent
E gnstallation and gnterior stFlinm

’’VgTUAL MyG(CA1IgTyG A1I IgTPLA• (-1TULxA1x
Amence (ross 
Paris, Hrance

’’VM &uidelines
G-(CAT
E Pro)idinm mlobal VM muidelines to muarantee the proper i:ple:entation 
of VM standards 



E (reatinm the desimn of product laFouts showinm adaptabilitF for store 
re:odels vGochas, Ruenos Aires store staminmW

’’VM audits and instore consultations
Phar:Upp phar:acies mroup 
E AnalFsinm KPgs to adapt stratemies accordinm to store sales and needs 
E AnalFsinm product i:ple:entation, store capacitF and custo:er tFpolE
omF to :ake i:pactful co::ercial decisions 
E IeDninm clear VM principles usinm a)ailable co::ercial tools and 
adaptinm co::unications to store en)iron:ent 
E Ieli)erinm a )isual stratemies report of the store )isit

’’VgTUAL MyG(CA1IgTyG
G-IgyG 
Paris, Hrance

Rrinminm a :odern approach throumh stFlinm and Visual Merchandisinm 
as part of new brandinm identitF 
EIesimn and eNecution of Visual :erchandisinm for store focal points
Egnterior | window looks
E&uideline books O
TtFlinm and VM i:ple:entation directi)es for windows and store focal 
points

VISUAL DESIGN COORDINATOR (Head O)ce&
Pro:od J 2an 087ï E 2an 0879

Gesponsible for the desimn and eNecution of product laFouts at all store 
focal pointsB qorkinm at a mlobal le)el, deli)erinm brand )ision throumh 
Visual Merchandisinm stratemies 
QIesimninm and de)elopinm eFe catchinm displaFs alimned with the 
tFpe’SuantitF of products a)ailable for all :arkets 
Q(ollaboratinm with cross functional partnershipsz keF relationships with 
Tales, Iesimn, Marketinm and yE:erchandisinm tea:s to coordinate store 
displaFs in line with stock and brand identitF 
QGesponsible for creatinm clear and concise VM muidelines for use at retail 
and i:ple:entation directi)es 
QAssurinm the proper i:ple:entation of VM muidelines with onmoinm Deld 
)isits and pro)idinm recap reports 
QGesponsible for all window decor, simname, )isuals and other points of 
contact :aterials 
Q(onductinm international co:petitor )isits and reports to pro)ide workE
able VM solutions and TtFlinm inspirations

VISUAL MERCHAN DISE R MANAGE R
&aleries LafaFette J 2an 0885 E 2an 087ï

gn charme of the )isual representation of the store, :aintaininm eSuallF 
himh standards of )isual proposition between the di erent brands and 
corners 
QGesponsible for lomical one planninm and best product presentation at 
all consu:er touch points 
QManaminm and coachinm a 9Ehead tea: across ï oors toO 
EIeli)er the himhest standard on stFlinm and :erchandisinm, desimn and 
i:ple:ent interior and window sche:es 
ERuild in store DNtures’ (reate and install inspirational oor sets and 
e)ent setups’ Produce in store simname 
Qqorkinm with the :aname:ent and sales tea: to dri)e KPgs bF pro)idinm 
creati)e and co::ercial solutions 
QGesponsible for co::unicatinm keF co::ercial infor:ation throumh to 
the VM xea: to dri)e weeklF acti)itF’focus 
QPlanninm all Visual acti)itF in line with the retail calendar 
QManaminm and deli)erinm the VM budmet for the Fear, workinm with 
eNternal parties and suppliers 
QLiaisinm with CG to identifF talents, help de)elop skills, lead on recruitE
:ent and promression 
QPro)idinm e ecti)e )isual :erchandisinm traininm and coachinm sessions 
to all e:ploFees

VISUAL MERCHANDISER
C|M J 2an 0889 E 2an 0885



(reatinm clear stories and wearable buFinm summestions, installinm all 
sche:es to strict deadlines 
QPlanninm, ormani inm and i:ple:entinm Visual Merchandisinm acti)ities, 
carrFinm out weeklF oor :o)es 
QUsinm Ttore KPgs to Dnd creati)e Fet co::ercial solutions to achie)e 
sales )olu:e moals 
QUpdatinm window installations with a hea)F focus on :anneSuin stFlinm 
Q(oachinm and de)elopinm retail tea:s on )isual and co::ercial knowlE
edme

Education g TraininF

088ï E 088 La qabrisue Pari
Visual Merchandisinm Iemree, Visual Merchandisinm 

0887 E 088ï La Sorbonne Pari
CistorF of Art | ArcheolomF Iemree, CistorF of Art | ArcheolomF


