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Jessica's availability should be 
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Work Preference
:ocationN kot looOing to relocate

PatternN upen to F-llEtime worO

MmploymentN Permanent Positions

Skills

(erchandising A)dvanced/

uperation M…ciencies A)dvanced/

(arOet Planning A)dvanced/

)nalysis of b-siness problemsSneeds A)dC

Problem Iolving A)dvanced/

Bontin-o-s Wmprovement A)dvanced/

res-lt oriented A)dvanced/

comm-nication sOills A)dvanced/

Languages

Ipanish ATasic/

French Akative/

Mnglish ARorO ProDciency/

About
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Bartier Bartier France

Experience

Head of Merchandising
Bartier France 0 uct 17�& E kow

Prod-ct scope N Jewelry, watches, )ccessories and leather straps 
qI-pervise and decide on activities of LemandSI-pply PlanningS ListribE
-tion to ens-re prod-ct availability in France . (onaco bo-tiz-es and 
retail specialistsj 
qMns-re the global s-pply on the Jewelry, Ratches, )ccessories, :eather 
straps by optimi6ing stocOsj 
qBonstr-ction of assortment strategy retail . wholesale with performance 
and image indicatorsj 
qBonstr-ction and review of inventory b-dgets in line with the b-siness 
ambitions 
quperation pro5ect leader on opening and renovation bo-tiz-es and digE
ital sta" sales 4ows �
q2icOEo" and promote contin-o-s improvement on processes to red-ce 
stocO and leadEtime 
qUeam management N ~ permanent sta" and 1 internsj

Merchandiser
Bartier 0 Jan 17�� E Iep 17�&

Jewelry segmentE 17�€ to 17�& Ratches and )ccessories segment E 17�� 
to 17�€ 
qYetailSRholesale N )ssortment review with store managers several times 
per year 
qIales optimi6ation by b-ilding action planj 
qI-pply N Flows management on Jewellery collections for retail . wholesale 
, adapted 3time to marOet3 management of the s-bsidiary's s-pply 
qLashboard b-ilding for management reporting with (erchandising 
2PW'sj 
qPro5ect coordinator for openingS closingS renovation bo-tiz-e on Jewelry 
scope N interface between the di"erent players ARholesaleS YetailS (arE
OetingS uperationsS :ogistics/ 
qBomm-nication of dataN frez-ent bo-tiz-e visits and set -p inEstore 
actions 
qMstablishment of 3merchandising ambasadors in bo-tiz-es 3 N new opE
eration comm-nity meetings 
qIta" sales coordinator

Product manager
Bartier 0 Jan 177G E Jan 17�7

Itrategy N Participation in the ann-al marOeting plan Perf-mes and MyeE
wear 
q(anagement of comm-nication b-dget AQG(J/ 
qIales forecast AQG€7 PuI/ 
q(arOet analysis and competitive intelligence 
q)ssortment deDnition N retail networO A�K internal stores/ �
q)llocation and monitoring of driving reso-rces 
qMvent coordinator to ass-re p-sh stocO for the G€ eventsS year for ma5or 
acco-nts NLrand uptical S Iolaris, )lain )Melo-, (arionna-d, kocibe, 
Lo-glas 
qLesign of sales s-pport tools 
qBoordinator of training evenings for shop animators by presenting new 
prod-cts to HN brands and sales teams
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