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Portfolio Marketing Director / 
CMO / Interim

London, UK

Chris is Available to work

View pro:le on Dweet

Work Preference
LocationF Open to relocate

PatternF Open to u-llEtime work

ymploAmentF Permanent Positions, ureeE
lance Hssignments, (o-rlA Cons-lting

Skills

Marketing vHd)ancedS

Marketing BtrategA vHd)ancedS

xrand De)elopment vHd)ancedS

Digital Marketing y&perience vHd)ancedS

Leadership vHd)ancedS

Bocial Media vIntermediateS

Languages

ynglish

About

Marketing � BtrategA � Leadership B-mmarAF � y&pert C-stomer Marketer, Bkilled 
at de)eloping compelling b pro:ta2le x.C b x.x 2rands and deli)ering commercial 
s-ccess thro-gh wea)ing together of m-ltiEchannel marketing, digital, c-stomer 
e&perience, b ser)iceW � International xrand Marketer, e&tensi)e e&perience deE
li)ering some of the 'orldTs most s-ccessf-l x.C ser)ice foc-ssed 2rands, from 
xritish HirwaAs to InterContinental (otels and REMo2ileW � Btrategic Leader with the 
)ision, intellect, empathA b energA to create clear c-stomerEled strategA, and the 
pro)en a2ilitA to gal)anise teams to deli)er against thisW � Beasoned Professional, 
skilled in the art of people b stakeholder managementW Pro)en s-ccess operating in 
matri& b highEpress-re organisationsW H2le to rapidlA sol)e commercial pro2lems, 
t-rn strategA into action, b deli)erW

xNHGDB 'ONKyD 'IR(

Intercontinental (otels 4ro-p InterContinental (otels 4ro-p

Landmark Bpaces NealtA BIM!tra)el Bpark| Btrategic Bol-tions

Experience

Founder & Principal Consultant, Spark Strategic Market-
ing
Bpark| Btrategic Bol-tions 0 Bep .18; E Gow

Btrategic cons-ltant / Interim CMO operating at y&Co le)el, helping clients 
de)elop highEimpact growthEmarketingW C-rrentlA ad)ising leis-re b hosE
pitalitA companies on proposition, 2rand, loAaltA, b digitalW Hssignments 
incl-deF 2rand b distri2-tion strategA to step change pro:t for leading UK 
L-&-rA hotelJ De)eloping an integrated Marketing plan b waAs of working 
for a leading Hsian hotel coWJ Ongoing cons-lting on creating hotel loAaltAW

Chief Marketing O(cer Imnteri)V
Landmark Bpaces NealtA 0 %an .1.8 E %an .1..

Dri)ing growth, with strategA and e&ec-tion responsi2ilitA for xrand, 
C-stomer y&perience, prod-ct, digital b BalesW O)ersight of Co)id reco)E
erA dri)e b transformation to c-stomerEcentred 2randW Hchie)ed !116 
re)en-e growth, .1& increase in ancillarA re)en-es, b do-2ling of DirectW 
De)eloped and deli)ered new premi-m 2rand positioning foc-sed on 
2espoke c-stomer e&perience, b rela-nched with new )al-e proposition, 
new we2site, social, PN b digital campaign

GP Llobal Marketing
Intercontinental (otels 4ro-p 0 Oct .18. E Hpr .18;

Led team of X1 with o)ersight of 4lo2al Marketing transformation, from 
siloed to g-estEcentred organisation deli)ering di9erentiated 2randed 
g-est e&periencesW O)ersight of keA strategic programmes eWgW 4lo2al 
Digital C$ initiati)eW

GP 2ondon 01y0 Ol )pic Sponsorship
InterContinental (otels 4ro-p 0 %-n .115 E Oct .18.

Led crossEf-nctional team to optimise I(4Ts 7.>M in)estmentW Led 
LOCO4 negotiations, sec-red opport-nitA to r-n Hthlete VillageW BpearE
headed sponsorship from strategA, to 2rand acti)ation, PN, e)ents, b 
sta9 engagementW

GP Marketing
InterContinental (otels 4ro-p 0 Dec .11£ E %-n .115

VP Marketing E yMyHF Nesponsi2le for dri)ing re)en-e )ia xrand, LoAaltA, 
Digital, b PN with 7.>M 2-dgetW

https://www.dweet.com/
https://www.dweet.com/consultants/geVUtamxw


Founding Partner & CMO
BIM!tra)el 0 %-n .11> E Go) .11£

uo-nding Partner b CMO, Bim!Rra)elW Relco start -p )al-ed at j 8m in 
-st 8; months


