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About

hfperienceI marketer working in a -aceI paceI, startvup en.ironmentH yig(lR 
skilleI in eCommerce marketing in t(e UK anI hU wit( a pro.en track recorI -or 
strategic planning anI leaI generationH
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Experience

Marketing Communications Manager
yu&oo 2 Mar 030: v Nug 030:

Content WtrategRq
v LeDneI t(e o.erall multic(annel marketing content strategR incluIing 
t(e Ieli.erR o- t(oug(t leaIers(ip inIustrR reports on &eautR, alco(ol, 
wellness anI pets, to aiI Wales wit( outreac( anI create warm 6ualiDeI 
leaIs wit( (ig( &uRer intentH

WhT Aankingq 
v bra5c -rom nonvyu&oo searc( terms FiHeH contentvleI WhTx increaseI to 
1H70k in t(e past 1 mont(s, compareI to 4H:9k in t(e pre.ious 1 mont(sH 
Empressions Iuring t(at time also signiDcantlR increaseI to :HY9m -rom 
4H’YmH 
v AankeI Drst -or a num&er o- (ig( intent, (ig( rele.ance terms like 
alco(ol -ulDlment, cosmetics -ulDlment anI hU -ulDlment centreH

Wocial MeIiaq
v ManageI all social accounts FEnstagram, dinkeIEn, bwitter, 8oubu&e 
anI bikbokx w(ic( all sustaineI consistent growt(H )or efample, bikbok%s 
auIience grew &R ’1Y in two mont(s, engagement up to ’H3Pj anI .iews 
-rom 4:,:Y3 to 77:,04:H
v EntroIuceI 8oubu&e s(orts to c(annel resulting in one .iIeo gaining 
43k .iewsH
Le.elopeI relations(ip wit( inzuencer client, Kate W(illitoe w(o .isiteI 
a yu&oo ware(ouse to partake in Dlming as well as XA acti.itiesH Kate 
posteI a .iIeo -eaturing yu&oo to (er bikbok account o- 13YH1k -ollowers 
w(ic( resulteI in 4:H:k .iews, 43comments anI 497 sa.esH

ViIeo WtrategRq
v XlanneI .iIeos wit( content segmenteI into .arious stages o- t(e sales 
process, IesigneI to &uilI social proo- anI (anIle customer o&–ectionsH

eCommerce EnIefq
v UseI internal Iata anI conIucteI a client sur.eR to create an eComv
merce inIef w(ic( summariseI t(e eCommerce market per-ormance 
wit( t(e aim to repeat eac( 6uarterH

Case stuIiesq
v EIentiDeI anI contacteI suita&le clients to inter.iew, write up, anI pitc( 
to meIiaH)or instance, Nu VoIka anI NGio WkinH NGio Wkin su&se6uentlR 
(a.e an inter.iew wit(C(annel‘ to Iiscuss t(eir &usiness growt(H

XAq 
Nc(ie.eI 4P meIia impacts incluIingq
Business meIia JBIailR Sews, Nut(oritR MagaGine, Business Aeporter, 
hBA
braIe meIia J Aetail Oeek, hat Lrink Wleep
v Le.elopeI anI owneI t(e XA strategRH
v OorkeI on proDle &uilIing -or Cov-ounIers t(roug( speaking opportuv
nities, commentarR re6uests anI t(oug(t leaIers(ip articlesH 
v Lealt wit( press releases, commentarR re6uests, meIia en6uiries, IailR 
account managementH

https://www.dweet.com/
https://www.dweet.com/consultants/mGfYsdN8p
https://www.linkedin.com/in/annamead123


XaiI MeIiaq 
ManageI meIia package wit( Xure BeautR MagaGine incluIing awarI 
sponsors(ip, e&lasts, dinkeIEn posts anI NI.ertorialH

Media and PR Ovcer
yu&oo 2 )e& 0300 v Mar 030:

UK MeIia Empactsq 
v Nc(ie.eI 0P’ meIia impacts in t(e UK across traIe meIia, regional 
press, national press anI raIio inter.iewsH

T.erseas MeIia Empactsq
v Nc(ie.eI :0’ meIia impacts across £ermanR, Set(erlanIs anI Wpain 
in braIe anI Aegional pressH

T.erseas XAq
v Le.elopeI anI owneI international XA strategR alongsiIe care-ullR 
selecteI partnersH
v Enter.ieweI, selecteI anI on&oarIeI XA agencies in £ermanR, Set(erv
lanIs anI Wpain w(ilst negotiating -a.oura&le termsH

NwarI su&missionsq
v Orote awarI su&missions resulting in yu&oo winning 7 awarIs in one 
seasonH

EnIustrR Aeportq
v EntroIuceI b(e Wtate o- eCommerce in 030:, an inIustrR report -rom 
yu&oo in.ol.ing important companR t(oug(t leaIers anI partners to 
assess t(e eCommerce inIustrR anI to preIict w(at was to come in 
030:H 
v b(e report was useI as a leaI generator anI to -orm t(e &asis -or 
commentarR re6uests, social posts anI &logsH

Case WtuIiesq 
v )ounI clients w(o (aI interesting stories to pitc( to meIia w(ic( leaI 
to stories &eing pu&lis(eI in national meIia suc( as AaconteurH 

Campaign WtrategR v Bristol Balloon )iesta anI Bristol Bears yome W(irt 
daunc(q 
v WigniDcant national co.erage on terrestrial bV anI Tn LemanI c(anv
nels, incluIing£ooI Morning Britain, b(is Morning, BBC Break-ast Sews, 
anI WkR Sews

v Bristol Bears (ome s(irt launc( acti.ation recei.eI an increIi&le 
amount o- co.erage across social meIia, news outlets, anI yu&oo -eav
tureI in prestige marketing pu&lication
XA Oeek as one o- t(e campaigns o- t(e weekH

XroDle BuilIingq
v OorkeI wit( t(e two Cov-ounIers anI -our C(ie-s to raise t(eir proDles 
t(roug( (ire press releases, t(oug(t leaIers(ip articles, inter.iews anI 
speaking opportunitiesH

ESent laIes Marketing ExecutiSe
Meet Bristol anI Bat( 2 MaR 0304 v )e& 0300

v ManageI t(e Meet Bristol | Bat( social meIia c(annels Fbwitter anI 
dinkeIEnxH

v UpIateI t(e CMW anI LMW on a regular &asisH

v CreateI content, suc( as &logs, to inspire target auIiences anI
impro.e google rankings &R targeting keRworIsH

v XlanneI anI implementeI Iigital marketing campaigns targeting Ii-v
-erent auIiencesH

v UseI £oogle NnalRtics to monitor user &e(a.iour anI trenIs to Iirect 
t(e marketing plan anI we&site impro.ementsH



Dmmuniser
Sort( Bristol SyW brust 2 an 0304 v MaR 0304

v Lrew up anI aIministereI t(e CTVEL .accine using t(e Sational Xrov
tocolH

v Tne o- onlR -our emploRees to &e askeI to launc( anI run a pro–ect 
reac(ing out to people in Bristol w(o (aIn%t accepteI t(eir .accination 
anI Iiscuss t(eir concernsH 

v deI a training session -or all BanI :%s anI traineI sta  mem&ersH

ESent Manager
BraR deino h.ents 2 an 0303 v So. 0303

v WupporteI t(e h.ent Lirector in managing a pro–ect team on t(e planv
ning o- e.ents -rom conception to completionH

v CreateI anI manageI &uIgets, tRpicallR 43kv 473k anI pro.iIeI regv
ular upIates to senior managementH

v Built relations(ips wit( stake(olIers anI :rI partR organisationsH

v ConIucteI risk assessment anI analRsis o- e.entsH

CreatiSe Besign Birector
Tne OorlI h.ents dtI 2 an 034’ v an 0303

Production Manager
Tne OorlI h.ents dtI 2 un 034P v an 0303

Vrand Ambassador
Wense Marketing 2 ul 0349 v an 0303

Wenue design and production
Tne OorlI h.ents 2 So. 0341 v an 0303

-aitress and Vartender
b(e C(ag-orI Enn 2 un 0341 v Lec 0349

ESent Cofordinator yor CTbercon
BluescreenEb 2 an 0341 v an 0349

h.ent covorIinator -or CR&ercon, a cR&er securitR con-erenceH

-lEL 1eSeI &
Oine | Wpirit hIucation brust 2 an 0341 v an 0341

Education U Lraining

0347 v 034P hniSersitT oy PITmout
Bac(elor o- Wcience FBWcx, 


