
Camilla Craven
Fractional CMO, Marketing 
Consultant & Advisor

London, UK

Camilla is Available to work

Portfolio link

View proDle on :weet

Work Preference
LocationN Eot looking to relocate

PatternN Open to Full time or Part time 
work

ymploHmentN Freelance Assignments, 
SourlH Consulting, Permanent Positions

Skills

(ocial Media )Advancedb

Communication )Advancedb

PuRlic Ielations )Advancedb

Bn-uencer Marketing )Advancedb

Marketing )Advancedb

Advocate :evelopment )Advancedb

hrand Activation )Advancedb

ymail Marketing )Advancedb

:igital Marketing )Bntermediateb

yxcommerce )Bntermediateb

Languages

ynglis. )Eativeb

About

hrand, Marketing, AdvocacH, (ocial Media & Communications e;pert and consulx
tantj Client e;perience includes .ealt. & ReautH, tec., fas.ion, lifestHle and food & 
drink4 from prexseed to fastxpaced growt. startups to estaRlis.ed Rrandsj  

xx

B am a dHnamic and tenacious marketing and communications e;pert, wit. an 
aptitude for growing Rrands gloRallH and t.riving in rapidlH scaling Rusinesses, as 
well as an industrH mentor, 0udge and speakerj B .ave a proven track record in local 
and gloRal e;ecution across multiple countries and over q9 Rrandsj 
 
MH Rrand e;perience ranges from prex(eed and (eed stage Rrands, t.roug. all 
(eries funding, to Rluexc.ip companiesj B strategicallH guide, drive sustained growt. 
and pivot Rrand direction w.ere re1uired, leveraging mH e;pertise using supporting 
analHtics, outxofxt.exRo; t.inking and relations.ip Ruildingj MH approac. is a Rlend 
of analHtical, creative and c.arismatic Drepower and pus.ing innovation for Rrand 
marketing and advocacH4 t.is approac. .as led to 3 promotions in mH WTxHear 
careerj A recent redundancH following an unsuccessful fundraise meant B got mH 
opportunitH to .ave a Consulting c.apter, w.ic. is going incrediRlH well x Rut, B 
alwaHs .ave a small eHe out for t.e perfect permanent rolej  

hIAE:( GOIKy: GB|S

heneDt Cosmetics C.arlotte |ilRurH heautH Face2Hm Salpern Vas.i

Experience

FRACTIONAL CMO, CONSULTANT & ADVISOR
 J Eov 7977 x Eow

FIAC|BOEAL CMO, COE(UL|AE| & A:VB(OI hrand, Marketing, Advocax
cH, (ocial Media & Communications e;pert and consultantj Client e;pex
rience includes .ealt. & ReautH, tec., fas.ion, lifestHle and food & drink4 
from prexseed to fastxpaced growt. startups to estaRlis.ed Rrandsj 
Clients include private clients, as well as consulting via |Sy hOAI:, and 
mentor to (eedCamp foundersj

BRAND & MARKETING DIRECTOR
Face2Hm J Aug 797W x Eov 7977

As one of a Dvexperson senior leaders.ip team, reporting into Rot. t.e 
CyO & Founder, B oversaw all gloRal Rrand strategH and creative dex
velopment, and local marketing, as well as mentoring and dotted line 
management for campaigns to t.e 2loRal Sead of :igitalj

BRAND MARKETING & COMMUNICATIONS DIRECTOR
Vas.i J 5un 7979 x Aug 797W

B oversaw gloRal Rrand strategH, Rrand marketing )including media & VMb, 
Rrand communications, social media, PI, advocacH )including all organic 
and paid in-uencer activitHb, VBP and eventsj

GLOBAL DIRECTOR OF COMMS, SOCIAL & ADVOCACY
C.arlotte |ilRurH heautH J 5an 79W  x Oct 7979

B oversaw all communications including social media, in-uencer marx
keting, PI, corporate communications, advocacH )including communitH 
management & pro artistrH communicationsb, partners.ips and events, 
on Rot. a gloRal and local levelj B also .elped lead marketing w.ilst t.ere 
was no 2loRal Marketing :irectorj

HEAD OF PR, INFLUENCER MARKETING & EVENTS
heneDt Cosmetics J Oct 79W  x 5an 79W

https://www.dweet.com/
https://www.linkedin.com/in/camillacraven/
https://www.dweet.com/consultants/jhMKlizYz


After onlH si; mont.s at heneDt, B was promoted to oversee PI, social 
advocacH, in-uencer marketing, partners.ips, promotions, and events, 
alongside leading a team of nine and two e;ternal agenciesj

ASSOCIATE DIRECTOR
Salpern J Aug 79W9 x Oct 79W

:uring mH time at Salpern, B advanced at a rapid pace to Associate :irecx
tor, including overseeing all Rusiness developmentj MH client e;perience 
was focused on ReautH and wellReing, Rut also included retail, fas.ion, 
culture, travel, and F&hj


