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Work Preference
LocationN Oot Dooking to reDocate

PatternN Fpen to umDD tiEe or Part tiEe 
work

yEpDo-EentN PerEanent Positions, ureeA
Dance xssignEents

Skills

LmGmr- (oods vxd)ancedS

Marketing Ctrateg- vxd)ancedS

CaDes xnaD-sis vxd)ancedS

y)ent ManageEent vxd)ancedS

hoEEmnication vxd)ancedS

hreati)it- CkiDDs vxd)ancedS

Marketing vxd)ancedS

y)ent PDanning vxd)ancedS

y)ent Prodmction vxd)ancedS

yAcoEEerce vxd)ancedS

CtakeWoDder ManageEent vxd)ancedS

hontent PDanning vxd)ancedS

IordPress vbnterEediateS

xdo1e PWotosWop vbnterEediateS

:igitaD hontent vxd)ancedS

About

yntWmsiastic and creati)e Marketing Project Manager witW 0+f -ears oR eGperience 
in tWe LmGmr- uasWion BetaiD sector, incDmding .mr1err- and Lomis VmittonH 'igWD- 
skiDDed in DamncWing digitaD caEpaigns, sociaD Eedia EanageEent and yAcoEEerceH 
yager to De)erage coEEerciaD Eindset and omtstanding organisationaD skiDDs to 
raise -omr coEpan-Ts 1rand awarenessH xs a Marketing Project Manager Ror y:yM 
homtmre, eGecmted a smccessRmD internationaD Earketing strateg-, eGpanding tWe 
1randTs presence in UCx, xsia, and MiddDe yast, resmDting in signilcant saDes growtW 
RroE inception in tWese regionsH

.BxO:C IFBKy: Ib|'

.mr1err- hand-sWop ydeE homtmre Lomis Vmitton Canta LoEas

|CUM Moscow

Experience

Marketing Project Manager
ydeE homtmre 2 Fct 6+0J A 3mn 6+6q

A�Manage new and eGisting 1msiness reDationsWips witW 1omti/mes 
and onDine EarketpDaces incDmding Moda Fperandi, PmDD/mest, |Wreads 
Ct-Ding, .ergdorR (oodEan, F)ertWeEoonHcoE, :ressFne, etcH 
A�hraRting detaiDed CFI tWat encoEpass cooperation scope, o1jecti)es, 
and deDi)era1Des, wWiDe eYecti)eD- esta1DisWing and Eonitoring EiDeA
stones to ensmre onAtiEe partners ordersH 
A�Led tWe re1rand oR tWe coEpan- we1site and Weaded mp tWe transition 
to eAcoEEerce to smpport tWe coEEerciaD growtW oR tWe 1randH 
A�(ot proEoted to tWe position oR Marketing Project Manager RroE 3mnior 
Marketing Project Manager dme to eGceDDent perRorEance and taking on 
additionaD projectsH
A�xnaD-sis oR coEpetitors and trends, de)eDoping new ideas Ror proEoA
tionH 
A�Maintain mp to date docmEentation on 1mdgeting and PF msing 
inAWomse soRtware incDmding MC Iord5yGceDH
A�Leading content caDendar 1ased on seasonaD e)ents and speciaD proA
jectsH
A�hontroD oR Earketing caEpaigns, coEEmnications, and partner coDDa1A
orationsH 
A�Iorked cDoseD- witW PB, CMM, uinance, LegaD, CaDes and :esign |eaEsH
A�hoEEmnications witW stakeWoDders incDmding EodeD agencies, st-Dists 
and set designersH
A�Ctrategic Earketing Dead dri)ing internationaD 1rand awareness 
tWromgW participation in pri)ate, cWarit- and coEEerciaD e)ents incDmdA
ing O4 uasWion Ieek, hu:x rmnwa-, .arceDona .ridaD week, |atDer .aDD, 
Vienna .aDDH 
A�hoDDate and anaD-se data and pro)ide constrmcti)e Reed1ack witW reA
ports to tWe Eanaging director to inRorE strategic decisionsH
A�bEpDeEented strateg- tWat DamncWed tWe 1rand to tWe internationaD 
Earket in UCx, xsia, and MiddDe yast

PR Manager
hand-sWop 2 3mn 6+0Q A Fct 6+0J

A F)ersaw tWe entire spectrmE oR PB EanageEent Rmnctions, incDmding 
Eedia reDations and 1rand EanageEentH
A F)ersaw tWe eGecmtion oR seasonaD trmnk sWows and e)ents, wWiDe 
orcWestrating tWe endAtoAend organisation oR pWoto sWoots Ror new coDA
DectionsH
A CmccessRmDD- presented tWe 1randTs coDDections in EmDtiA1rand sWowA
rooEs in xEsterdaE and Monaco, o)erseeing tWe prodmction process 
Ror tWe lrst tiEe in tWe 1randTs Wistor-
A yYecti)eD- e)entAEanaged 6 seasonaD sWows Ror tWe new coDDection
 at prestigioms )enmes, incDmding Vogme uasWion OigWt Fmt and (UM
 :epartEent Ctor
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Languages

yngDisW vuDmentS

Bmssian vOati)eS

Client Advisor, Accessories Team
Lomis Vmitton 2 3mn 6+07 A Mar 6+0Q

A xcWie)ed tWe distinction oR |FP PerRorEer in 6+0Q 1- smrpassing saDes 
targets and KPb witWin a JAEontW tiEeRraEeH
A hondmcted accessories prodmct 1rielngs Ror CaDes |eaEs, resmDting in
 iEpro)ed crossAseDDing prolcienc- and a sm1stantiaD o)eraDD increase i
n departEentaD re)enm
A BapidD- 1miDt a portRoDio oR new cDients, Rostering Do-aDt- and transA
RorEing tWeE into repeat cmstoEers, garnering 0J personaDised positi)e 
re)iews, tWe lrst one RroE tWe saDes teaE
A yGecmted )ismaD EercWandising vVMS rotations in aDignEent witW 1rand 
gmideDinesH

Sales Assistant
.mr1err- 2 Mar 6+07 A 3mn 6+07

Managed aDD aspects oR store operations, incDmding adEinistrati)e tasks, 
Dogistics, stock pDanning, smpported hDienteDing |eaE in organising 
inAstore e)entsH

Sales Assistant
|CUM Moscow 2 Oo) 6+00 A :ec 6+0q

xn a1soDmte passion Ror RasWion 1rands transDated into deDi)er- oR a WigWD- 
personaDised st-Ding ser)ice Ror cDients to WeDp tWeE create tWeir mni/me 
st-De msing EmDtipDe 1rands, especiaDD- second Dine oR worDd 1rands smcW 
as Cee 1- hWDoe, BaDpW 1- BaDpW Lamren, xcne Ctmdios etcH xssisted tWe 
VismaD MercWandiser in tWe creation oR concepts and dispDa-s tWat WeDped 
diYerentiate 1rands witWin a Darge departEent storeH xcWie)ed )er- cWaDA
Denging saDes targets and created a personaD cmstoEer 1ase, attracting 
a 06+ new cDients and secmring repeat 1msiness tWromgW personaDised 
coEEmnications

Digital Content Coordinator
Canta LoEas 2 3mn 6+6q A Oow

A F)erseeing tWe EanageEent oR 1rand content across sociaD Eedia, 
ad)ertising, and partner pDatRorEsH
A maDit- cWeck iEages and smpport witW ensmring prodmct accmrac- 1eA
Rore mpDoading to tWe we1siteH
A UpDoading prodmct iEager- to tWe site msing IordPressH
A Managing content caDendar Ror we1site and sociaD Eedia, creating 
newsDettersH
A Cite xnaD-sis, ensmring tWe cmstoEer jomrne- is optiEised, iEpro)ing tWe 

owH
A CmccessRmDD- Ded tWe endAtoAend de)eDopEent oR a we1site, incDmding 
writing tecWnicaD re/mireEents and coordination oR tWe b|
teaEH
A CmccessRmDD- DamncWed and Eanaged e.a-5M- Iardro1e ' 5'arrods 
presence, resmDting in WigWer 1rand saDes perRorEanceH

Education & Training

6+60 A 6+60 Google Digital Garage
hertilcate, umndaEentaDs oR digitaD Earketing

6+6+ A 6+6+ London College of Fashion, University of the Arts London
hertilcate, uasWion Ct-Ding

6++  A 6+0q Sholokhov Moscow State University for the Humanities
Mx, :esign


