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Adobe Sreative (uite )AdvancedM

&arketing ):ntermediateM

Branding H :dentitC ):ntermediateM
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About

.i :3m a Graphic Designer specialising in the digital marketing and social media 
space• : have over Y Cears of experience in marketing as well as branding and 
identitC• : have worked with a varietC of public Vgures and businesses to improve 
their brand image and social media• (ome examples includeO 

2 &aking graphics and stories for the Trade &astermind social media channels• 
2 Designing graphics for the 0our Life 0our Brand podcast which charted in the Top 
97•
2 Producing a series of posters for the motorsport brand, Wantage?@• 
2 Sreating the full brand guidelines for Apogee Developments• 

:3m alwaCs looking for mC next adventure where : can turn someone3s vision into 
realitC bC transforming their brand to the next level• Iant to connect and know 
moreR &C email is hello1andrew•graphics

BqAND( IFqKyD I:T.

Andrew Bingham .ip-.op (ocietC qogue Ldn Tanso

Trade &astermind

Experience

Freelance Graphic Designer
Andrew Bingham | (ep 97j? - Now

Iorking with a varietC of businesses, : produce a range of high-JualitC 
digital marketing and branding materials for them to take their brand to 
the next level•

.ighlightsO

2 Be the sole designer for an up-and-coming esports brand• Aw7babobs 
launched in 9799 and is taking the competitive gaming scene bC storm• 
Ihen : was brought in there was no brand, so : created their brand 
guidelines and a varietC of dizerent social media templates•�

2 Sreate a varietC of 5Cers and posters for the UK3s Leading Garage Eloor-
ing companC• Garage (tCle approached me with the desire to upgrade its 
existing marketing material for an upcoming event•

2 Sreate content strategC and posts for one of the largest Eormula j 
merchandise sellers• Eor Wantage?@ each month : plan out which posts 
will go out as well as design the posts with the goal in mind to drive tra'c 
to their stores• : do this with organic feed posts and also &eta paid ads•

2 Produce a varietC of personal brand material for content creators• This 
can include on-screen elements for live streamers, logos, and also social 
media branding•

Graphic Designer
Tanso | &ar 9799 - Nov 9799

Tanso is a hCbrid marketing agencC with a handful of clients• : worked 
alongside the .ead of &arketing with helping brands excel using the 
power of their social media•

.ighlightsO

2 Produce the brand guidelines and social media posts for a Top 97 
podcast• 0our Life 0our Brand, which launched at number 97 in the UK 
business charts was a fresh concept when brought to me• : selected and 
made the entire visual identitC from colour palettes, fonts, and all the 
waC to social media templates• 

2 Design a varietC of Eormula j inspired posters for Wantage?@• After 
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each race week :3d make a bespoke race winner poster to celebrate their 
victorC with the goal to ump on the trend and get more tra'c driven to 
the companC store•

2 Sreate content strategC and posts for one of the largest Eormula j 
merchandise sellers• Eor Wantage?@ each month : plan out which posts 
will go out as well as design the posts with the goal in mind to drive tra'c 
to their stores• : do this with organic feed posts and also &eta paid ads•

2 Iork with qapid :mage, a local photographC companC with helping 
them maintain and design their website• : created a varietC of stClish 
pages and landing sites for them, all to help streamline their funnel and 
convert leads into sales•

Graphic Designer
Trade &astermind | Nov 979j - &ar 9799

Iorking apart of BBS Apprentice Iinner oseph Walente3s marketing 
team to help develop and improve the brand image of his companC Trade 
&astermind and their sub-brands )Trade qecruit, Trade (ocial, Trade 
Accelerator and Sonstruction Business BuilderM and as well as his own 
personal brand• Trade &astermind ozers mentoring and advice on how 
to scale up Cour business in the form of webinars, masterminds and live 
events• Teamwork is keC in the marketing department, meaning : work 
closelC with mC supervisors, social media managers, content writers as 
well as videographers to help the companC achieve its goals and grow• 

.ighlightsO

2 yach week, mCself and the marketing team collaborated to produce 
high-JualitC Eacebook paid ads• yach ad was created using a template 
method, so theC could be produced for all the dizerent si es )sJuare, 
banner, and storCM

2 Brand the entire 0ouTube channel for the companC• Eollowing the 
pre-existing brand guidelines, : created banners, icons, and thumbnails 
for the channel• Trade &astermind had a video scheduled for each daC, 
so using pro ect management software, mCself and the (ocial &edia 
&anager had everCthing readC in advance•

2 Produce a collection of ebooks for oseph• oseph is a number one 
best-selling author on Ama on, so mC task was to redo all the design 
elements for his ebooks to increase their visual JualitC while keeping with 
cohesive branding across the companC•

2 Iorking alongside the yvent &anager : designed and created a collec-
tion of marketing material for the business3s events• (ome of the content 
: produced was roller banners, brochures and posters•

Founder
qogue Ldn | &aC 9797 - Nov 979j

Fne of the founders of the companC, we both built the clothing brand 
from the ground up with the vision of providing azordable high JualitC 
urban inspired garments•

.ighlightsO

2 Sreate digital marketing material for our social media channels, to help 
show oz new or upcoming products, while following the brand guidelines 
: created•

2 Using the (hopifC platform, : created the website with two things in 
mind• Keeping it within the brand3s visual identitC but making sure the 
user experience was perfect when navigating the site•

2 Produce designs for new garments and releases• Doing so meant a lot 
of market research was conducted to know which stCles and colourwaCs 
are working and not working• Eeedback was conducted within our target 
audience internallC as well as externallC• yach design was correctlC ex-
ported and print readC•

2 .elp source new locations for photoshoots that are in line with the 
brand image•



Finance OCcer
.ip-.op (ocietC | (ep 9797 - un 979j

Next Cear : took up the role of Vnance o'cer, meaning : had some new 
roles to take care of as well as adapting to the curveball which was 
SFW:D-j?• : was still in charge of managing and producing content for 
the social media channels•

.ighlightsO

2 Producing a varietC of dizerent promotional material and teaser trailers 
for our events• This was in the form of bespoke graphics and videos for 
our :nstagram•

2 &anaging group Vnances to help us achieve our goals of booking a artist 
for our next club event, this was a lot of working out ticket prices as well 
as appealing deals for our members to cover costs and turn a proVt•�

2 Sreating on-screen graphics for our live-streamed events• A(TqF Live 
was a new concept for us, meaning fresh brand guidelines were created 
for it to give it an eCe-catching look• (ourcing D s for A(TqF Live was 
another one of mC duties as well as promoting the events•

2 Frganising our weeklC meet-ups for our members was a big thing 
for us, this allowed us to gather ideas and help promote our events to 
the max• Sommunicating with the (tudents Union was vital to also get 
our marketing sent out from their channels and displaCed around the 
universitC•

mo&&unications OCcer
.ip-.op (ocietC | (ep 97j? - (ep 9797

Eounding the societC with the vision to bring the urban music scene back 
to the (tazordshire UniversitC club scene• �

.ighlightsO

2 Sreating and managing the societC3s social media pages, was appointed 
to me• Growing them from 7 to what theC are todaC was done bC using 
organic methods of posting multiple engagement-focused graphic posts 
each week•

2 .elping plan our Vrst club night, which involved sourcing and organising 
the venue as well as a D • But also marketing and promoting the entire 
event to sell as manC tickets as possible, resulting in A(TqF becoming 
the most-sold student-led club night•

2 Frganising our weeklC meet-ups for our members was a big thing 
for us, this allowed us to gather ideas and help promote our events to 
the max• Sommunicating with the (tudents Union was vital to also get 
our marketing sent out from their channels and displaCed around the 
universitC•

Education T Sraining

97j@ - 979j Utavordshire yniPersit
9Oj, Bachelor of Arts

97j  - 97j@ eterborough mollege
&erit, BTyS Level Y, (oftware Development


