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Links

LinIed:n

Work Preference
LocationN Oot looIing to relocate

PatternN Fpen to -ullEtime worI

(mploymentN -reelance Assignments, 
Permanent Positions

Skills

kigital Strategy ):ntermediateC

:ntegrated MarIeting ):ntermediateC

Wreative Strategy )AdvancedC

:nteractive MarIeting ):ntermediateC

Wontent Strategy ):ntermediateC

Social Media MarIeting ):ntermediateC

xeb Project Management ):ntermediateC

Project Management )AdvancedC

Fperations Management )AdvancedC

Branding ):ntermediateC

LuGury hoods )AdvancedC

Leaders1ip )AdvancedC

Wampaign Strategies )AdvancedC

About

5– years of eGperience worIing wit1in creative delivery/operations . most notably 
for a global luGury brand’

: previously 1eaded up Beauty Project Management at Burberry, autonomously 
running, building and growing t1e
product category in partners1ip wit1 t1e Wreative kirector’ A truly 1olistic role, : 
owned t1e delivery of t1e brandTs creative
eGpression of Beauty t1roug1 hlobal qV Wampaigns, (vents and PFS, t1e launc1 of 
t1e Burberry Beauty :nstagram c1annel,
digital innovation partners1ips and Product/ PacIaging design, overseeing all briefs 
t1roug1 to Dnal delivery’ 

: love worIing as part of a team and bringing people toget1er to create brilliant worI 
t1at is co1esive, aut1entic and onEbrand’
:'m t1e linc1pin between Production, MarIeting, Wreative, Agency and Wlient, sinE
gle1andedly 1olding toget1er senior
staIe1olders t1roug1 compleG projects, Iey milestones and creative/ strategic unE
locIs’ My role involves daily collaboration and
negotiation wit1 all teams so t1ey encompass a s1ared vision, ensuring we deliver 
creative w1ic1 is bot1 onEbrand but also
meets commercial reRuirements’

My leaders1ip style is supportive, approac1able, open and collaborative’ : 1ave an 
eGcellent understanding of creative pr ocess
and t1e ability to manage and inYuence senior staIe1olders’
:'m a solid, trusted and respected partner to creative teams,
ensuring creative processes are always up1eld and optimised’ : 1ave eGperience in 
scaling teams to deliver and pride myself o n
being diligently organised, super detail orientated and a strong forward planner’ : 
constantly evaluate priorities, resource, timings,
process, structure and briefs to ensure creatives are fully supported, driving initiaE
tives forwards positively w1ilst maintaining brand
integrity and aut1enticity’
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Experience

Head of Beauty Project Management
Burberry 2 0ul 9•5; E -eb 9•99

3 :n strong partners1ip wit1 t1e Wreative kirector, : ran t1e Burberry 
Beauty division wit1in t1e Wreative Media kepartment, overseeing all 
creative programs of worI from brieDng t1roug1 to Dnal delivery’
3 xorIEstreams includez Wontent, kigital, PacIaging, Product kesign, SoE
cial and (vents’
3 &elations1ip management of WFq| on all creative aspects of t1e partE
ners1ip, as well as being t1e linc1pin between Burberry Production, 
Brand MarIeting and our WFq| counterparts’
3 Management of critical pat1 for WFq|Ts ambitious …Eyear launc1 plan . 
resource planning for t1e creative team across all elements of projects 
as well as forecasting freelancer budget reRuired for t1e Dscal year’
3 (nsuring WFq| briefs are clear and 1ave t1e rig1t information a1ead of 
t1e creative team starting worI . including identifying any discrepancies 
or facilitating Iey strategic unlocIs to ensure alignment on approac1 
from t1e outset’
3 (ncourage and drive crossEfunctional collaboration and t1inIing beE
tween teams, ensuring t1e rig1t team members are involved at t1e rig1t 
points’
3 (nsure t1at all teams encompass a s1ared vision and 1ave a deep unE
derstanding of reRuirements, timings and creative/ marIeting strategy’
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MarIeting (vent Planning ):ntermediateC

qeam Leaders1ip )AdvancedC

Wreative Fptimi7ation )AdvancedC

&isI Management ):ntermediateC

Vendor Management )AdvancedC

Budget -orecasts ):ntermediateC

&elations1ip Building )AdvancedC

Wlient &apport ):ntermediateC

Activation Support )AdvancedC

Wampaign Woncepts )AdvancedC

Process :mprovement )AdvancedC

Project Leaders1ip )AdvancedC

Sta£ &etention ):ntermediateC

Personal kevelopment Plans ):ntermediX

StaIe1older &elations )AdvancedC

StaIe1older (ngagement )AdvancedC

Program Leaders1ip )AdvancedC

Senior StaIe1older Management )AdX

Wlient Wommunication )AdvancedC

Launc1 Support ):ntermediateC

Wlient &epresentation )AdvancedC

Wategory Management )AdvancedC

Languages

(nglis1 )OativeC

3 (Gcellent project leaders1ip sIills to get to t1e core of briefs and to bring 
clarity on neGt steps across a signiDcant volume of worI’
3 &epresent creative in meetings, to minimise time spent in meetings by 
creative’
3 Manage and prepare t1e agenda for creative reviews wit1 t1e W1ief 
Wreative F cer . ensuring feedbacI/c1allenges/ risIs are addressed’
3 Partner wit1 t1e Beauty Licensing team to resolve any c1anges to t1e 
MarIeting calendar or to negotiate on resolving reRuests t1at worI for 
bot1 parties’
3 Partner wit1 Burberry Social and Wreative to successfully maintain t1e 
Burberry Beauty :nstagram platform’
3 &atify deliverables wit1 Wreative teams w1ilst also ensuring t1at conE
tractual deliverables are addressed or c1allenged w1ere necessary’
3 kiplomatic resolution of c1allenges, w1ere all parties feel satisDed wit1 
t1e outcome’
3 Line management to Project Manager running Product/hrap1ics project 
delivery’
3 Line management to Social Producer running content delivery for 
Burberry Beauty :nstagram’

Senior Project Manager
Burberry 2 0un 9•5  E 0ul 9•5;

Project Manager
Burberry 2 Fct 9•5… E 0un 9•5

Senior Producer
VML|J& 2 0ul 9••; E Fct 9•5…

3 Lead Producer on t1e Wolgate account, managing budgets up to 
…–•,•••’ Scopes varied from HqML email builds and landing pages, to 

full responsive webEbuilds, microsites, -acebooI pages and ric1 media 
campaigns’
3 Fften client facing and always leading client communication during 
t1e production p1ase, usually wit1 several staIe1olders in di£erent time 
7ones wit1 di£erent agendaTs/ priorities’
3 (Gperience of managing compleG campaigns e’g’ MaGx1ite Fne, w1ere 
we partnered wit1 (lite Models to Dnd t1e face of t1eir campaign’ Scope 
included building a new application t1at was localisable and mobile optiE
mised, allowing users to vote for entries and upload p1otos of t1eir smile 
via webcam, -acebooI or desItop to enter t1e competition’
3 Strong team player and natural collaborator, worIing very closely wit1 
an eGternal Dlm company to manage a …Eday video s1oot for a Wolgate 
qotal campaign’
Previous eGperience includes worIing across t1e boG -ree Live xeeIE
endz a hlobal campaign localised across 9… di£erent marIets’ : manE
aged t1e development of t1e initial concept and visual art direction, to 
t1e video production, EboG das1 creative and 1ig1ly segmented email 
broadcasts’
see less

Producer
Wode Womputerlove 2 Sep 9••  E -eb 9••;

3 hained solid agency eGperience in managing projects, worIing across 
a number of accountsN HMV’com, qransPennine (Gpress, Matalan and 
Oational Union of Students’ Key responsibilitiesN
3 keveloping and maintaining a positive worIing relations1ip wit1 t1e 
client and project team
3 Understanding and communicating t1e vision of t1e project to manage 
eGpectations
3 Project planning )timescales, budget and resourceC
3 xorIing closely wit1 creative J tec1nical teams to devise t1e best 
solution for t1e client
3 Updating all staIe1olders wit1 regular project status reports
3 Assisting t1e Wlient Services kirector wit1 new business pitc1es
see less



Education & Training

9••9 E 9••– The University of Shele d
9z5, BA (nglis1 Literature


