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gmDloymentO ureelan:e AssiHnments, 
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Skills

Creative Wire:tion )Advan:edT

Keam ceadinH )Advan:edT

ProdE:t jnopledHe )Advan:edT

ProMe:t SanaHement )Advan:edT

Creative htrateHy )Advan:edT

ProdE:t WesiHn )Advan:edT

Art Wire:tion )Advan:edT

uasIion WesiHn )Advan:edT

FEterpear )Advan:edT

jnitpear )Advan:edT

1llEstration )Advan:edT

About

1 am a Drofessional pitI over 52 years of DrodE:t :reation exDerien:e pitI a 
stronH ba:kHroEnd in brand bEildinH and over 5. years leadinH :reative teamsN 1 
Iave Droven skills in strateHi: DlanninH and tIe :reative imDlementation of Iolisti: 
:on:eDts tIat Vt tIe resDe:tive brand W;A and develoD it fErtIerN KIroEHIoEt 
my :areer 1've porked on a variety of aestIeti: dire:tions, from sDortspear to 
streetpear to :lassi: tailorinHN 1 believe trends are eDIemeral, style is notN htyle 
:omes from pitIin and :annot be for:edR it is an exDression of an attitEde and not 
an imitation of tasteN

BJA;Wh LFJjgW L1K(

Adidas )BerlinT S:S |NcindeberH Sonobi )hto:kIolmT uiliDDa j

Experience

GLOBAL DIRECTOR OF DESIGN
)BerlinT S:S 0 heD .-.. " ;op

1'm resDonsible for elaboratinH tIe brand's aestIeti: dire:tion and ex"
e:EtinH tIe :reative vision a:ross all DrodE:t :ateHoriesN Sy exDerien:e 
in sEstainability and my feelinH for a :ontemDorary style enable ex:itinH 
nep ideas and :on:eDtsO 
"settinH tIe seasonal :reative dire:tion in:lN mood, :olor, material and 
HraDIi:s 
":reative DrodE:t resDonsibility for all DrodE:t HroEDs in:lN baHs, 
ready"to"pear and footpear 
"leadinH tIe Hlobal desiHn team of .. desiHners based in Berlin and 
heoEl 
"beinH tIe IEb betpeen DrodE:t desiHn, develoDment, mer:IandisinH, 
marketinH and art dire:tion

CREATIVE DIRECTOR
Sonobi 0 ADr .-.. " heD .-..

1 pas invited to take over tIe :reative dire:tion of tIe brand for tpo 
seasonsN 1 introdE:ed a nep :olle:tion strE:tEre pitI a mix of timeless 
and seasonal styles and imDlemented a nep brandinH strateHyN Sy pork 
resElted in dire:t :omDany sales HroptI as pell as indire:t revenEes by 
extendinH tIe brand's reDEtation and &international mind"sIare&O 
"settinH tIe seasonal :reative dire:tion in:lN mood, :olor, material and 
HraDIi:s 
":reatinH . IiHI fEn:tional lExEry :olle:tions 
"drivinH nep material innovations 
"dire:tinH tIe marketinH :amDaiHns and sales deDartments pitI :reative 
dire:tion and :ontent

DESIGN DIRECTOR
|NcindeberH 0 ueb .-.. " AEH .-..

1 pas resDonsible to deVne tIe aestIeti: dire:tion for tIe brand and 
imDlement tIe :reative vision into DrodE:tsN LitI my exDerien:e 1 pas 
asked to merHe tIe brand's sDort IeritaHe pitI a :ontemDorary styleO 
"settinH tIe seasonal :reative dire:tion in:lN mood, :olor, material and 
HraDIi:s 
":reative DrodE:t resDonsibility for all DrodE:t HroEDs in:lN fasIion, Holf 
Y ski 
"stimElatinH :reative links and ideas betpeen tIe fasIion, Holf and ski 
deDartments 
"DresentinH tIe Vnal :olle:tion to tIe international markets 
"settinH ED a nep team strE:tEre and leadinH a team of nine desiHners 
"nErtErinH tIe marketinH and sales deDartments pitI :reative dire:tion 
and :ontent

CREATIVE DIRECTOR MENS
)hto:kIolmT uiliDDa j 0 ueb .-.. " AEH .-..
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Adobe 1llEstrator )Advan:edT

Adobe PIotosIoD )1ntermediateT

Languages

gnHlisI )ulEentT

German )ulEentT

hpedisI )Lork ProV:ien:yT

1 pas asked to :reate a strateHy to re"Dosition tIe mens :olle:tion to 
attra:t international :lients pitI innova tive s:andinavian minimalismO 
"settinH tIe seasonal :reative dire:tion in:lN mood, :olor, material and 
HraDIi:s 
":reative DrodE:t resDonsibility for all DrodE:t HroEDs 
"drivinH :reative ideas to :elebrate reVned minimalism :ombininH sim"
Dli:ity, sEstainability and fEn:tionality 
"leadinH tIe mens :reative team 
"nErtErinH tIe marketinH and sales deDartments pitI :reative dire:tion 
and :ontent

HEAD OF DESIGN (HERZOGENAURACH)
Adidas 0 |El .-.. " AEH .-..

1 pas resDonsible as Iead desiHner for tIe in"IoEse fasIion :olle:tions 
and :ollaborationsO 
"elaboratinH :reative ideas for tIe overall brand dire:tion and ea:I sea"
sonal :olle:tion merHinH sDorts and streetpear 
"leadinH :ollaborations sE:I as PIarrel Lilliams, janye Lest and Kom 
Wixon, 34 
"manaHinH tIe resDe:tive desiHn and develoDment teams and :ollabo"
ratinH pitI tIe x"fEn:tional Ieads 
"apardsO best travel :lotIinH .-5U )adidas by tom dixon, KravelYceisEre 
desiHn Apards, hAT


