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About

ys a highlb moti)ateA anA amxitious inAi)iAual pith a Eassion for luIurb, fashion, 
anA xeautb inAustries, z sEeciali.e in Aigital marketingW Dri)en xb mb curiositb anA 
eagerness to learn more, z am alpabs seeking nep oEEortunities to ele)ate mb 
skills anA eIEertiseW 'ith a Ero)en track recorA of Aeli)ering eIceEtional results 
anA Ari)ing gropth, z&m alpabs eager to learn R Vgure out nep pabs to Eush the 
xounAaries of phat&s EossixleW
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Experience

360 Digital Activations
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jDro)e nep team initiati)e, creating 360 marketing strategies for maJor 
launches, leaAing to imEro)eA Erocesses R crossjfunctional collaxoraj
tion
jDe)eloEeA R eIecuteA launch acti)ation strategies acrossj social meAia, 
inno)ation, EaiA, ejxusiness, in/uencer marketing, PS, CSM R e)ents
j ConstructeA Eerformance AashxoarAs R reEorts, Aeli)ering actionaxle 
insights for Cjle)el
j |eA content oEtimisation strategb xb crossjfunctional collaxoration
j CollaxorateA pith keb markets to aAaEt launch strategb to local neeAs 
anA maIimi.e )isixilitb
increase in selljout

Assistant International Owned Media Project Manager
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jKrchestrateA enAjtojenA znstagram strategb for nep launches
j CreateA social commerce anA chatxot on znstagram, xoosting engagej
ment anA Ari)ing sales
j SeAesigneA gloxal nepsletter strategb for more targeteA anA engaging 
content
j ManageA anA leA email marketing acti)ations on AiorWcomj createA 
content R strategb guiAelines, y8H testing for local neeAs, analb.eA Eerj
formance R Aeli)ereA insights, leaAing to %16q increase in clicks

Digital Marketing Assistant
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j De)eloEeA ;uarterlb xranA re)ieps for Cjle)el eIecuti)es
j ynalb.eA social meAia anA pexsite Eerformance for all Y0 Maisons to 
oEtimi.e ebepear categorb
j Huilt TPz tracking AashxoarA for ;uantitati)e anA ;ualitati)e analbsis of 
Aigital acti)ations on social meAia R CSM

Digital Marketing & CRM
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j ConAucteA social meAia analbsis for )arious Elatforms NMeta, 7ouéuxe, 
'eixo, 'eChat, |ine, etcWBG j De)eloEeA znstagram strategb for OeraEian, 
resulting in a 40q increase in follopers in 6 monthsG j De)iseA wzP e)ent 
strategb for CartierG KEtimi.eA engagement on S(D for wacheron Conj
stantin G PerformeA social listening stuAb for +aeger |eCoultreW
j PerformeA 9oogle Mb Husiness auAit for Y5 Maisons, collaxorating pith 
9oogle R O(K agencb to achie)e 10q comEletionW

Digital Marketing (Paid & Owned media)
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j zmEro)eA anA analb.eA keb TPzs AashxoarA for (M(yjopneA meAia 
NMeta anA 7ouéuxeB, anA oEtimi.eA xranA content for EostjcamEaign 
analbsis
j |auncheA local znstagram accounts for yfrica anA increaseA follopers 
xb J0q in 3 months
j PlanneA anA orchestrateA the F7-0 |o)e Me anA doliAab CamEaigns, 
manageA camEaign xuAgets anA meAia xriefs for MyC&s xiggest camj
Eaigns, as Eart of EaiA meAia team

Education & Training

-0Y1 j -0-Y ESSEC Business School
Masters in Managementj 9ranAe (cole, 
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