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About

scperien&ed Head of Marketing P Rm / Head of Growth, with a pro)en re&ord 
of dri)ing &oypanu growth thro.gh inno)ati)e and eIe&ti)e yarketing and Rm 
(trategie(- O ay a forward thinking and &reati)e Deader with ec&eDDent teay yanC
ageyent, anaDuti&aD (kiDD(, and &oyyer&iaD awarene((- A.t(tanding .nder(tanding 
of &on(.yer and yarket trend( to de)eDop highDu eIe&ti)e and reDe)ant yarketing 
&aypaign(- O ha)e &ro(( f.n&tionaD ecperien&e a&ro(( traditionaD yarketing, digitaD 
yarketing, RRb/RR1, Rm, operation(, B.uing, yer&handi(ing, Branding and &ontent 
ideation for Both y.DtinationaD retaiDer( and growing (tart.p(- 1fter SS uear( of 
working for y.DtinationaD retaiDer(, O de&ided to (tart working on a freeDan&e / 
&on(.Dtan&u Ba(i( with ethi&aD and (.(tainaBDe (tart.p(- O ha)e a pa((ion for Deading 
(tart.p( to a&hie)e their growth goaD( and to B.iDd proltaBDe, (&aDaBDe B.(ine((e(-
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Experience

Head of Marketing / Chief Operating OFcer
 0 1pr q9qq C vow

Head of Marketing / bAA- me(pon(iBDe for dri)ing Brand growth, yarketC
ing (trategu and iypDeyentation, prod.&t de)eDopyent, prod.&t de(ign, 
(o&iaD yedia yanageyent and &ontent &reation, &.(toyer a&%.i(ition P 
retention and trade / retaiD partner(hip(- |.rther re(pon(iBDe for lnan&iaD 
pDanning, lnan&iaD fore&a(ting, Dogi(ti&( and sU ecpan(ion (trategu- EeC
Di)ered qQ94 (aDe( growth in lr(t 3.arter P (.(tained (trong MoM (aDe( 
growth to date- EeDi)ered Be(t e)er (aDe( in 3J q9q8 and Be(t e)er yonth 
5an q9qJ-

lreesance Marketing ConVustant ve&osution
 0 Mar q9q8 C 5.n q9q8

me(pon(iBDe for o)er(eeing digitaD ad (trategu to re&r.it new in)e(tor( to 
the pDatfory, deDi)ering a 8JY4 mA1T-

lreesance
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me(pon(iBDe for o)er(eeing digitaD ad (trategu, weB(ite optiyi(ation, 
&ontent ideation, Branding, lnan&iaD anaDu(i( and &reating in)e(tyent 
de&k(- EeDi)ered S,qY:4 'o' (aDe( in&rea(e and two re&ord Breaking (aDe( 
yonth( thro.gh digitaD yarketing fo&.( on engageyent ring(-

Head of Marketing m CoGGunicationV / Head of wroUth 
rose
 0 vo) q9qS C |eB q9qq

Head of Marketing roDe re(pon(iBDe for yarketing (trategu and ece&.tion, 
(.&&e((f.D Brand reDa.n&h, weB(ite reDa.n&h, (tore front reBranding, 
digitaD ad (trategu, Brand (trategu and (e&.red aDD tiye high (aDe( re)en.e 
o)er keu bhri(tya( and VaDentine( period(- EeDi)ered JYq4 mA1T on 
digitaD ad(-

K, Head of MarketingP RJ and MerchandiVing
Lindec |a(hion Ltd 0 5an q9S: C vo) q9qS

A)er)iew€ Forking for one of T&andina)ia6( Darge(t fa(hion Brand(, with 
uearDu re)en.e of o)er •799y, re(pon(iBDe for growth of the UK Market 
thro.gh eC&oyyer&e and phu(i&aD London (tore(- 
z EeDi)ered the highe(t 'A' TaDe( Growth a&ro(( aDD yarket( for q9q9 
and q9qS'jE with UK me(.Dt( S"Q4 higher than the &oypanu a)erage 
for q9q9 and q984 higher than the &oypanu a)erage for q9qS- 
z Tpearheaded a 8,88J4 in&rea(e in eC&oy (aDe( froy q9S7 C q9qS- OnC

https://www.dweet.com/
https://www.dweet.com/consultants/cJ-A71l3L


&rea(ed weB(ite tra+&, (o&iaD foDDowing, new &.(toyer a&%.i(ition and 
(hare of )oi&e to a De)eD higher than aDD other yarket( 'A' growth a)erC
age(- 
z RDanned and ece&.ted UK Marketing (trategu and &aypaign( a&ro(( a 
di)er(e yarketing yic of traditionaD and digitaD yarketing- 
z EeDi)ered (.&&e((f.D high mA1T &aypaign( with Deading yagaC
£ine(/new(paper( NBoth print P digitaDx- 
bareer scperien&e bontin.ed 
z 1&hie)ed (trong mAO froy AAH with Fe(tleDd metaiD benter, t.Be adC
)erti(eyent(, ecperientiaD yarketing, digitaD e)ent(, in–.en&er &oDDaBoC
ration(, &on(.yer echiBition( and (tore e)ent(- 
z me(pon(iBDe for ideation and pDanning of UK Rm (trategu and yanageC
yent of Rm 1gen&u to (.&&e((f.DDu B.iDd Brand awarene(( of Lindec in 
the UK- RDanning and deDi)eru of 3.arterDu/ |.DDu 'ear Ttrategie(, Rre(( 
s)ent(, Ttore s)ent(, VOR/On–.en&er/Media jrip( and Gifting 1&ti)itie(- 
z Managed UK Rm agen&u to &on(i(tentDu deDi)er &oypanu Deading n.yBer 
of uearDu Rm feat.re( and (aDe( dri)en froy Rm- O pre(ented the UK Rm 
(trategu to the Lindec |ran&hi(e yarket( a( ;Be(t in (how; in(piration to 
grow Brand awarene(( in their Do&aD yarket(- 
z me(pon(iBDe for pre(enting 3.arterDu me)iew( and (trategu to the bsA 
and Woard of Eire&tor( 
z Mer&handi(er roDe &on(i(t( of pDanning and ece&.tion of yarkdown- 
RDanning rea&ti)e a&ti)itie( to dri)e (aDe( growth and GR- Managing (to&k 
De)eD(, &oypetitor anaDu(i( into pri&e point(, a((ortyent(, eC&oy pDatC
fory, and )i(.aD yer&handi(ing- 
z me(pon(iBDe for pDanning, yanageyent and iypDeyentation of the RPL 
P lnan&iaD fore&a(t( / &ontroDDing a&ro(( aDD B.(ine(( a(pe&t(-

AVViVtant/Bunior MerchandiVer m yuTer for NextiseV and 
Heasth m yeautT
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A)er)iew€ Forking for one of 5apan6( Darge(t retaiDer(, with y.DtiBiDDion 
po.nd re)en.e- O wa( re(pon(iBDe for the yer&handi(ing P B.uing of 
o)er 799 jectiDe( P HeaDth and Wea.tu prod.&t( N8:4 of the &oypanu6( 
prod.&t (harex for the s.ropean yarket- 
z EeDi)ered 84 aBo)e prolt pDan in q9S8 again(t a &oypanu a)erage of 
C"4 )( pDan- 
z EeDi)ered &oypanu Be(t a)aiDaBiDitu of prod.&t(, &ontin.itu prod.&t( at 
QJ4, again(t &oypanu a)erage of Y"4 thro.gh a&&.rate fore&a(t( and 
a&ting %.i&kDu .pon (aDe( trend(- 
z T.&&e((f.D B.uing of new prod.&t( a( (hown Bu introd.&tion of new 
range( of (Dipper(, &andDe(, toweD( and e((entiaD oiD( aDD ayong the Be(t 
(eDDer( in their (.B departyent(- 
z Ee)eDoped negotiation (kiDD( in the B.uer a(pe&t of the roDe, with negotiC
ation to red.&e &o(t pri&e( and yaciyi(e GM4 whiDe yaintaining (trong 
reDation with the (.ppDier(- 
z sIe&ti)e yanageyent of (ea(onaD range( Bu (.&&e((f.DDu &Dearing (to&k 
with yiniyaD yarkdown, a&hie)ing prolt and yargin 4 target(- 
z Ee)eDoped a new Line bard |ore&a(t jooD to iypro)e aDD &oDDeag.e(6 
a&&.ra&u and de&rea(e tiye taken to fore&a(t- 
z Ee)eDoped a new Arder Tign AI teypDate to yonitor intake again(t AjW 
whiDe iypro)ing .(aBiDitu and e+&ien&u of the tooD for yu &oDDeag.e(- 
z jrained and de)eDoped the Mer&handi(ing 1dyin 1((i(tant(, fo&.(ing 
on tea&hing they yer&handi(ing pra&ti&e( to enhan&e their 2oB f.DlDC
yent and f.rther their &areer- 
z scperien&ed in pre(enting AjW, KRO, Mondau jrade and Tign AI yeetC
ing( to the Tenior Eire&tor(-
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A)er)iew€ FhiDe in qndand 8rduear of Uni)er(itu, O wa( on pDa&eyent at 
je(&o whiDe (t.duing and &oypDeting yu degree a( part of the ;OnCboyC
panu; W.(ine(( &o.r(e O took at vottinghay jrent Uni)er(itu- Forking 
for one of s.rope6( Darge(t retaiDer(, with y.DtiCBiDDion  re)en.e- O wa( 
re(pon(iBDe for the yer&handi(ing P B.uing of o)er 799 prod.&t( for the 
b£e&h mep.BDi&, H.ngaru, RoDand P TDo)akia- 
z 1((i(tant Mer&handi(e RDanner |eB q9Sq  A&toBer q9Sq-



Nrainee MerchandiVer Rsanner
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z Learned and de)eDoped keu Mer&handi(ing P |ore&a(ting (kiDD( whiD(t 
working aDong(ide W.uing, Marketing, T.ppDu bhain, Oj and Vi(.aD MerC
&handi(ing to .nder(tand the sndCsnd &oypanu pro&e((e(- 
z Rartook in the je(&o panCs.ropean &entraDi(ation prograyye pDauing 
a keu roDe in the fore&a(ting, range (eDe&tion and proyotionaD B.u( for a 
&oypanuwide prod.&t Da.n&h a&ro(( s.rope- 
z 1&hie)ed a teay Be(t Q74 1)aiDaBiDitu for the s.ropean La.n&h of 799 
Rrod.&t( to s.ropean Ttore(- 
z Forked aDong(ide y.DtiCdi(&ipDined teay( at (enior De)eD( in&D.ding  
W.uing, Marketing, Aperation(, Vi(.aD Mer&handi(ing, T.ppDu bhain and 
Ttore Tto&k RDanning- 
z T.pported and trained De(( ecperien&ed teay yeyBer( to de)eDop and 
iypro)e their wau( of working- 
z Managed Rro)i(ion for WDank Media, en(.ring yiniy.y Markdown 
Before prod.&t( de&rea(e in )aD.e d.e to the fa(tCpa&ed nat.re of sDe&C
troni&(- 
z W.iDt a rapport with Both UK and s.ropean Ba(ed (.ppDier(- o snC
han&ed .nder(tanding of eIe&ti)e B.(ine(( to B.(ine(( reDation(hip(- o 
Managed (.ppDier reDation(hip( to en(.re (.+&ient (to&k and negotiated 
&ontingen&u (oD.tion( to a&hie)e (to&k target(- 
z jhe &oyBination of working f.DD tiye at je(&o, whiDe (t.duing for ecay(, 
&oypDeting di((ertation( et& wa( )itaD to de)eDop tiye yanageyent (kiDD( 
and deteryination to thri)e .nder high pre((.re work en)ironyent(-
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