
Preet Samra
Director Of Sales And Business 
Development

Vancouver, BC, Canada

Preet is Available to work

View proLle on Dweet

Links

kinIed:n

Work Preference
kocationF Open to relocate

PatternF Open to -ullEtime worI

ymploRmentF Permanent Positions

Skills

helationsgip Buildin( )Advancedj

:nterpersonal Communication )Advancedj

ProMect Tana(ement )Advancedj

zeamworI )Advancedj

Or(anibation SIills )Advancedj

Drive for Success )Advancedj

Languages

yn(lisg )-luentj

PanMa9i )-luentj

About

: was raised in tge 0Ns to two immi(rant parents, wgose sole purpose was to 
educate tgeir tgree cgildren and (ive tgem tge understandin( tgat anRtgin( is 
possi9le, fastEforward to colle(e : alwaRs loved Art, Tusic, and -asgion 9ut mR mom 
tgou(gt me 9ecomin( a 'urse would 9e tge 9est, sge could see : wasn?t gappR once 
: completed nursin(, so sge asIed me wgat : wanted to do/ zold ger sometgin( in 
fasgion, if Rou taIe a looI at mR resume it?s mostlR some sort of fasgion witg mR 
new adventure food29evera(es tgou(gt : needed a cgallen(e, 9acI in Dec .N.. : 
was in Paris for tgree weeIs, and : Ieep 9rin(in( mRself 9acI to Paris JJ come 'ov 
.N.. E3an .N.x : will 9e e>plorin( Paris Ret a(ain and gope to Lnd a 3o9 so : can 
maIe Paris mR new gome, so : came across Dweet , and tgou(gt : would maIe a 
proLle and see wgere it taIes me, :?m a well rounded friendlR person tgat loves a 
(ood cgallen(e, TR stories are endless if Rou want to gear more : would love to sit 
down over a cup of coWee, in tge meantime staR fancRK 

BhA'DS HOh•yD H:z|

Canadian Sprin(s 1 y>cel Atgletics :t :nc 3ogn Casa9lanca :nstitute 1

3ogn -luevo( Sgoes zeMa -oods

Experience

Director of Sales and Business Development
zeMa -oods q -e9 .N.U E 'ow

Develop and e>ecute cate(orR strate(ies and customer 9usiness plansJ 
1Support tge assortment plannin( for eacg portfolioJ 
1Ac–uire new customers )zrade Sgowsj to acgieve sales and proLt tarE
(etsJ 
1Build relationsgips witg customers tgat e>ceed tgeir service e>pectaE
tionsJ 
1Assist in product pricin(, creatin( sellin( tools, and marIetin( promoE
tionsJ 
1kead crossEfunctional teams to launcg product innovationJ 
1AnalRbe internal sales data and marIet insi(gts to capitalibe on opporE
tunities for (rowtgJ 
17nderstand our customer needs, consumer trends, and competitive 
landscapeJ

Substitute Teacher •
3ogn Casa9lanca :nstitute 1 q -e9 .NU0 E Sep .N.N

zeacgin( tge followin( courses 6 
1-asgion BuRin( 
1-asgion TarIetin( 
1-asgion StRlin( 
1-asgion yntrepreneurial SIills |i(gli(gtin( tge importance of fasgion 6 
gavin( (uest speaIers to sgowcase wgat fasgion is all a9outJ

Account Executive •
Canadian Sprin(s 1 q Tar .NU0 E -e9 .N.U

Tana(e sales opportunities in tge sales process from prospectin( to 
closureJ 
1Support sales tgrou(g farmin( and guntin( activities via calls, eEmetgE
ods, and sales strate(iesJ 
1:ncrease tge opportunitR sales pipeline tgrou(g tar(eted campai(ns to 
tge esta9lisged 9ase and2 or new accountsJ 
1Tana(e dailR in–uiries from current clients to 9uild stron( customer reE
lationsgips, 7tilibe ChT as well as sales tools to mana(e Rour opportunitR 
pipeline and overacgieve Rour sales (oalJ zop UN in Canada in Sales eacg 
weeIJ 
1'e(otiate new and e>istin( contracts utilibin( advanced hO: toolsJ 
1Develop account6speciLc strate(ies to not onlR (row our sales 9ut to 
improve customer retention and customer serviceJ 
1kearn and maintain inEdeptg Inowled(e of our products and services, 

https://www.dweet.com/
https://www.dweet.com/consultants/0CGj45mss
https://www.linkedin.com/in/preet-samra-95a85410/


competitors? products, and industrR trends to levera(e success in tge 
sales functionJ 
1'urture an esta9lisged 9ase of current accounts and identifR new sales 
cate(ories witgin tge 9ooI of 9usinessJ

Regional Director of Account Development
y>cel Atgletics q Sep .NU0 E 3an .N.U

•eR account portfolio mana(ement and tar(et ali(nments witg tge disE
trict, local, and national gead of salesJ 
1Direct involvement in salesJ 
1:nvolved in coacgin( and mentorin( in all aspects of client services 
includin(, account mana(ement, product Inowled(e, and consultative 
sellin( tecgni–uesJ 
1Overseein( mana(ers, proMects, and campai(ns, ensurin( tgat scgedE
ules are developed, and worI is performed on time and witgin 9ud(etJ 
1Tana(e, recruit, gire and train 9rand am9assadors and sales represenE
tatives wgo would assist in taIin( to tgeir territorR accounts witg new and 
old accountsJ 
1hesponsi9le for pricin( and ne(otiation strate(ies for solutions and 
productsJ

Store Director •
3ogn -luevo( Sgoes q 3ul .NN0 E TaR .NU&

TontglR and –uarterlR proMections 
1Taintainin( statistical and Lnancial records )montglRj �
1|ost weeIlR calls witg mana(ement to cascade information, sales, deE
si(n, marIetin(, etcJ 
1Dealin( witg customers –ueries and complaints 
1Tana(e Bud(et 
1:mplement visual displaRs, includin( window displaRs 
1Built customer relationsgips tgrou(g sales2round ta9le and e>cellent 
customer serviceJ 
1heview sales reports 
1Product and customer mana(ement 
1hecruitment trainin( development2 travelin( to otger 3ogn -luevo( 
Stores 
1ymploRee motivation and team 9uildin( 
1Overseein( pricin( and stocI control

Marketing Coordinator •
:t :nc q Sep .NN4 E 3un .NN0

hesponsi9le for sales and marIetin( communications 
1StRlin( all pgotosgoots 
1Coordinate setup and prep for Lttin(s �
1Tan(e product calendar 
1Create, deliver, edit, and optimibe marIetin( materials tgat ali(n witg 
marIetin( plans and o9Mectives 
1Coordinate sponsored events and tradesgows 
1Process and deliver in9ound leads 
1Otger tasIs and duties as assi(ned 9R mana(ement

Education & Training

.NN4 E .NN0 The Art Institute of Vancouver
-asgion TarIetin( G Tercgandisin( Diploma , -asgion TarIetin( G TerE
cgandisin(

.NNN E .NNH Sacramento City College
'ursin( Diploma )hJ'j, Taster of Science in 'ursin(

U004 E U000 Turlock High School 
|i(g Scgool Diploma , |i(g Scgool 


