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About

Senior y1ecuti)e wit: o)er 6b Aears 0Lue c:ip e1perience v6f Aears oU managementT 
in yurope, t:e K., KSH and C:ina and pro)en track record oU deLi)erA in a )arietA 
oU Leaders:ip roLes incLuding Marketing, Wnno)ation and Business De)eLopment at 
LocaL, regionaL and gLo0aL Le)eLs• z Fassionate Leader and team pLaAer recogniRed 
Uor mA a0iLitA to 0uiLd strong reLations:ips and deLi)er win-win resuLts• z "esource-
UuL and dAnamic manager renowned Uor mA proUessionaL /can do/ attitude and 
agiLitA w:en Uacing 0usiness c:aLLenges• z yNecti)e Leader oU cross-cuLturaL teams 
wit: pro)en track record in dri)ing insig:t-Led inno)ation and Long-term pipeLine 
pLanning• z "ecogniRed strong team Leader and Line manager Uor mA a0iLitA to Uast 
de)eLop, grow and nurture lrst cLass taLents• z Ma(or e1perience in Iu1urA vhines 
& Spirits, CosmeticsT and "etaiL• z BiLinguaL Erenc:GyngLis:• ELuent in Spanis:•
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Experience

Marketing & Communications Director
IH F"HW"Wy S•I•H vBeiersdorU YroupT € Pct 3f36 - Dec 3f33

StrategA & Ieaders:ipO 
zSpain & WtaLA com0ined is t:e Largest yK market Uor Ia Frairie vo)er 5 3fM 
in "etaiL SaLes, 5 4,'M H&F 0udgetT 
z"esponsi0Le Uor é Lines oU 8m%tiers8O Brand FerUormance and "etaiL Hc-
ti)ation, 4bf Communications vF", DigitaL, WnJuenceT, Wn-store Design & 
VisuaL Merc:andising, jËhW cLient reLations:ip & CLienteLing vC"MT data-
0ase 0uiLding• 
zËota0Le ac:ie)ementsO o "oLLout oU o)er 67 new store design pro(ects 
across 0ot: markets in 63 mont:s o BuiLding oU t:e Largest C"M data0ase 
in yurope wit: o)er b,7ff acti)e cLients & an a)erage 'f~ retention rate 
ManagementO 
zCross-cuLturaL team oU 6f spread across Spain & WtaLA•

Head of Brand Moët & Chandon
MP|x jyËËySS2 K. vIVMj YroupT € £un 3f6ë - £an 3f36

Iargest 0rand in t:e portUoLio Uor Mj K. v+3•éM 0ottLesT, 6styuropean 
market, 4rdgLo0aL contri0uting to 3f~ oU totaL companA prolt• StrategA 
& Ieaders:ipO 
z"esponsi0Le Uor t:e UuLL 4bf Marketing & Communications mi1 Uor t:e 
K.• EuLL owners:ip oU F&I v# bMT, responsi0Le Uor aLL Pn, PN trade and 
y-retaiLGHmaRon acti)ations, media 0uA, digitaL and sociaL content cre-
ation, F", partners:ips and e)ents management• 
zIaunc:ed new gLo0aL campaign /Must Be/ wit: :ig:est-e)er media 0ud-
get oU # 3•6M across cinema, PPj, digitaL and sociaL pLatUorms• 
zPpened lrst-e)er Mo9t & C:andon concession vretaiL & 0arT 8Iondon 
CaLLing8 in SeLUridges, worLd-Uamous department store• 
zIed to Launc: Mj8s lrst-e)er integrated C"M and digitaL campaignO Urom 
data capture touc: points onLine and in-store to staN compLetion Uorms 
and incenti)es to ma1imiRe consumer insig:ts and media eNecti)eness• 
Data0ase q6ff~ in 4 mont:s• 
zFioneered worLd lrst 3-Aear piLot test to assess new prolta0iLitA modeL 
in a c:anneL notoriousLA reLiant on promotions wit: Sains0urA8s vK. X3 
YrocerTO dedicated M&C waLL 0aA wit: interacti)e touc: screen v3b most 
aZuent stores, estimated #6M ËSW, 3-Aear paA0ackT• �
zPt:er nota0Le 0ig wins incLude t:e creation oU t:e lrst e)er Mo9t Sum-
mer jouse v4-daA consumer e)entO 3,6ff )isitors, bf pieces oU co)erage, 
HVy in e1cess oU # 6•'M, 6•4M earned reac: and >•6M impressionsT and 
Mo9t Yrand Vintage 0ecoming t:e o$ciaL c:ampagne oU "oAaL Hscot 
v3f6>-3f33T aUter decades oU partners:ip wit: BoLLinger• ManagementO 
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Languages

Erenc: vËati)eT
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zxeam managementO x:ree direct reports, two oU w:ic: were successUuLLA 
promoted to Senior Brand Manager 6•' Aears into roLe•

Global Marketing Manager Chivas
CjWVHS B"Pxjy"S IxD vFy"ËPD "WCH"D € £uL 3f6b - Mar 3f6ë

Pne oU t:e top 3 strategic 0rands Uor t:e Fernod "icard Yroup vE6b KFF 
46f. >I cases, # 6ffM ËSVT StrategA & Ieaders:ipO 
z"esponsi0Le Uor delning t:e gLo0aL strategA and de)eLoping aLL market 
assets vPPj, digitaL, sociaL content, BxI )isi0iLitA, F"T incLuding delning 
t:e gLo0aL Froduct FLacement strategA Uor a portUoLio oU ' S.Ks• 
zIed to Launc: and roLLout across 3> markets C:i)as "egaL KLtisO orga-
niRed t:e gLo0aL media Launc: e)ent in Ë2C, created in coLLa0oration 
wit: C:eU, £oReU 2ousseU a dedicated sensoriaL mentoring e1perience, 
partnered wit: F" KSH on a keA inJuencer program, monitored mar-
ket perUormance, s:ared 0est practices and recommended actions to 
course-correct• 
z"esponsi0Le Uor Leading t:e re)amp oU C:i)as "egaL 672P vë~ oU C:i)as 
gLo0aL ËSVT encompassing new 0rand worLd, packaging restage, new HxI 
and digitaL communications pLatUorm, pipeLine oU seasonaL giUt packs and 
new drinks strategA• ManagementO 
zIeaders:ip oU a team oU t:ree marketers• ynsured de)eLopment pLans 
were in pLace and UreQuentLA re)iewed to grow t:e taLent agenda•

Senior Innovation Manager
Diageo € Hpr 3f63 - £un 3f64

E64 Wnno)ation xarget ac:ie)edO # 6f•4M incrementaL, # 6b•7M 0ase, 6é~ 
oU totaL YC ËSV StrategA & Ieaders:ipO 
zSuccessUuLLA deLi)ered xaiwan8s Wnno)ation agenda, YC8s X6 marketO q 
673~ ËSV increase )s E63 v# é•bM incrementaLT 
zDro)e premiumiRation agenda Uor YCO reLaunc: oU £o:nnie haLker " 36, 
creation oU t:e lrst £h jouse e1cLusi)es v odiac SeriesT• �
zFartnered wit: regionaL Customer Marketing team on )arious strategA 
workstreams aimed at tapping into new consumers, new occasions vpro-
(ects YY and Farrot BaA EroRen Fouc:es in £apan & .oreaT• Management 
G Coac:ingO 
zWnno)ation y1ecuti)e direct report• Hc:ie)ed /a:ead oU e1pectations/ 
and promoted to Hssistant Wnno)ation Manager• 
z"esponsi0Le Uor growing Wnno)ation capa0iLitA across Yreater C:ina & 
Ëort: Hsia t:roug: reguLar coac:ing G mentoring•

Innovation Marketing Manager
Diageo € Hpr 3f6f - £un 3f6'

E6é Wnno)ation xarget ac:ie)edO # 6'•éM incrementaL vq 4'~ )s HPFT G # 
34•3M 0ase, 6>~ oU totaL YC ËSV StrategA & Ieaders:ipO 
zMarket scope Uor Wnno)ation FipeLine increase Urom 6 to é 0usiness units 
vMjD C:ina, MjD j., xh & DCIT• 
zScoped out )arious ground-0reaking commerciaL initiati)es redelning 
Diageo8s participation 0eAond Scotc: in C:ina• PperationaLO 
z"esponsi0Le Uor Leading mont:LA reporting on Yreater C:ina8s 0usiness 
perUormance oU target HPF # é7M, co-dri)ing con)ersations wit: markets 
and caLLing inter)entions w:en necessarA to manage risks & opportuni-
ties• 
zIed amongst manA ot:er Scotc: pro(ects to Launc: jaig CLu0 generating 
an incrementaL # 7M net saLes in lrst ë mont:s oU Launc: • ManagementO �
zxwo direct reportsO Hssistant Wnno)ation Manager & Management 
xrainee•

Innovation Manager
Diageo € Hpr 3f6f - Mar 3f63

xotaL ELa)ours hestern yuropeO DeLi)ered # 4'M incrementaL in E66 Fro-
(ect Management & StrategAO o Dro)e perUormance oU ELa)ours across 
yurope, course-correcting perUormance against Launc: .FWs, support-
ing new markets wit: Launc: pLan recommendations Uor 0ot: on and 
oN-trade and ensuring searc: & spin• o Fartnered wit: YrocerA team Uor 
de)eLopment oU 'cL tip-on ena0Ling to dri)e massi)e scaLe triaL v >ff. 
consumersT• o SuccessUuLLA Launc:ed a Low HBV )ariant Uor t:e Ëet:er-
LandsO BaiLeAs C:ocoLate Prange ELa)our Variatie• o Scoped out s:ots 
opportunitA Uor yurope Leading to recommendation and testing oU Y"WËD 



in 3f keA K. on-trade accounts• o Iaunc:ed lnaL 0undLe Uor Yordon8s 
Crisp Cucum0er, winning Best xasting Yin Hward wit: t:e Ex in 3f63•

Associate Brand Manager
"yC.Wxx ByËC.WSy" € Mar 3ffë - Sep 3ff>

vxotaL H&F 0udgetO  b'M, 6ëM mediaT StrategA, Media & PperationsO 
zSuccessUuLLA Launc:ed t:e FimpLe BLocker Fen and é :our "apid Hction 
xreatment Creams wit: com0ined pro(ected annuaL saLes oU 6f•3M re-
suLting in regaining Leaders:ip position in xreatments wit: 44•é~ market 
s:are• 
zDe)eLoped t:e 4 Aear Strategic and CommerciaL FLans• ysta0Lis:ed 3f6f 
Consumer Fromotion support pLan oU 3•>M• 
zWmpLemented consumer promotionaL acti)ities v4 ESWs qbé~ saLes8 LiUt, 
nationaL in-sc:ooL sampLing programO q6>~ con)ersionT• 
zBudget pLanning, mont:LA perUormance vËieLsenT, saLes Uorecasting and 
S.K management vdiscontinuations, o0soLescence riskT•

& UK Account Manager
dunn:um0A € Ee0 3ffb - Ee0 3ffë

"esponsi0Le Uor t:e deLi)erA oU x:e CLu0card uarterLA Statement to 
b'f,fff customers vLoAaLtA programT

ABM on Mens' System Razors
hiLkinson Sword € £an 3ff' - Pct 3ff'


